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Woodemon Invests $1M in Personalized
Home Collection as 57% of Parents Prioritize
‘First-Day’ Looks for Back-to-School

NEW YORK, NY, UNITED STATES, June 8,

2026 /EINPresswire.com/ -- As North

American families prepare for the 2026 Qedemen
back-to-school season, a clear trend is

emerging: children are taking the lead Bersonalized Gifts forKids
on shopping decisions, and parents are
willing to pay a premium for
personalization. Today, Woodemon -

the fast-growing personalized gift

brand - announced a $1 million

product line expansion and a $300,000
back-to-school marketing drive to meet

this demand head on. ?r
According to new consumer insights, 4
while overall back to school budgets
remain cautious, 57% of parents say
they will pay extra for a “first day
worthy” outfit and personalized
accessories that help their child feel
confident. More tellingly, 79% of
children directly influence what
parents buy - from lunch bags to bedroom décor.

Woodemon Back to School

Woodemon is answering that call by extending its signature personalization capabilities beyond
its core line into a full Kids & Baby Collection, including personalized baskets, throw pillows, bath
towels, and cozy blankets. The new products are designed to help families customize everything
from the locker to the bedroom - without breaking the bank.

“Today'’s kids want to show who they are - on their backpack, their pillow, even their bath towel.
And parents want to support that, but they're also watching every dollar,” said a Woodemon
brand spokesperson. “We're bridging that gap with high quality, personalized pieces that feel
special but cost far less than big brand premiums.”

Back to School Sales Event - Launching July 2026


http://www.einpresswire.com
https://woodemon.com/

Woodemon's “Back to School Sales” campaign kicks off in July, supported by a $300,000
dedicated promotional budget for social media, influencer partnerships, and targeted deals
across the U.S. and Canada. The event will feature bundle offers on personalized school
essentials and home accessories, with prices positioned to attract value conscious parents who
are increasingly turning away from mass retailers.

The strategy aligns with a broader market shift: 75% of consumers now say they would switch
from an overpriced legacy brand to a quality independent brand that offers comparable
personalization at a fair price.

From Backpack to Bedroom - One Brand, All Year

With the new collection, Woodemon moves beyond seasonal gifts to become a year round
companion for families. Whether it's a monogrammed basket for school supplies, a name
stitched blanket for homework nooks, or a custom bath towel for post practice showers,
Woodemon aims to deliver “thoughtful personalization for every corner of a child’s world.”
The full back to school collection will be available for pre order in June 2026 on [Woodemon
official website] and will ship in time for the first day of school.

About Woodemon

Woodemon is a direct to consumer personalized lifestyle brand committed to making custom,
high quality products accessible for modern families. From baby gifts to home décor,
Woodemon helps customers celebrate what makes their family unique - without the luxury
markup.
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