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retailcloud Powers High-Speed Retail
Operations During Formula 1 Miami Grand
Prix Weekend

Platform powers POS and inventory
across retail locations at Miami
International Autodrome, helping
operators move lines faster during race
weekend.

CONCORD, CA, UNITED STATES, June 9,
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Stadium during the Formula 1 Miami
Grand Prix weekend, supporting point-
of-sale and inventory management
across retail locations. The platform
was selected for its ability to keep
transaction lines moving during one of the year’s highest-volume live events, where point-of-sale
speed directly affects revenue capture and guest experience.

Major motorsport weekends compress a season’s worth of retail demand into a few days, with
tens of thousands of fans moving through concourses and merchandise locations across a
sprawling circuit footprint. In that environment, the speed of each transaction determines how
many fans a location can serve before they give up and walk away. Long lines are lost sales.
Operators need point-of-sale systems that keep lines moving without sacrificing inventory
accuracy or reporting visibility.

During the Miami Grand Prix weekend, retailcloud’s platform handled point-of-sale and
inventory management across retail locations, prioritizing transaction speed to keep lines short
and moving during peak demand while giving venue and retail teams real-time visibility into
sales and stock.

“At a high-volume event, the difference between a sale and a walk-away is often a matter of
seconds at the register,” said Rupak Anto, President & CTO of retailcloud. “We were selected
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because our platform keeps lines moving when demand peaks. Speed at the point of sale isn't a
convenience at this scale — it's directly tied to how much revenue an operator captures during a
narrow selling window.”

The deployment underscores retailcloud’s focus on high-volume event environments, where
transaction speed, inventory accuracy, and real-time reporting determine whether operators
capture or lose revenue during a compressed selling window. The Formula 1 Miami Grand Prix
adds to a growing roster of sports, entertainment, and live-event venues running commerce
operations on retailcloud infrastructure.

About retailcloud

retailcloud is a full-stack infrastructure platform that powers commerce across sports,
entertainment, and cultural attractions. The platform unifies POS, inventory, kiosks, RFID, mobile
ordering, loyalty, and suite management into a single operational system for high-volume
venues.

By connecting retail, food and beverage, and premium experiences under one infrastructure
layer, retailcloud helps operators improve efficiency, data accuracy, and the overall guest
experience.

The company supports more than 90 professional sports teams, annual events, and cultural
attractions across North America, including organizations in the NHL, NBA, MLS, and MLB, major
golf tournaments and motorsport weekends, and attractions such as museums and zoos.
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