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Pickle Juice® Unveils Brand Refresh Designed
to Drive Consumer Clarity and Category

Growth

Consumer insights fuel the next chapter of growth
for Pickle Juice®, strengthening its leadership
within the hyper-functional beverage category

MESQUITE, TX, UNITED STATES, June 10, 2026
/EINPresswire.com/ -- Pickle Juice®, the
category-leading hyper-functional beverage
clinically proven to stop muscle cramps in 60
seconds, today announced a comprehensive
brand refresh that marks the next phase in the
company's evolution, creating a stronger
platform for growth while making it easier than
ever for consumers to understand the
product's purpose and benefits.

Developed in partnership with SMAKK, the
refreshed identity is rooted in extensive
consumer research and focuses on simplifying
communication around the product's primary
benefit: stopping muscle cramps quickly and
effectively. The redesign spans the brand's core
portfolio and includes updated packaging,
refined branding, enhanced messaging and a
refreshed digital experience.

As Pickle Juice® continues to expand its
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Pickle Juice® is a clinically proven, purpose-
built functional beverage designed to stop
muscle cramps and support hydration. It is
not pickle brine or made from pickles, but
instead uses a proprietary blend and grain of
vinegar to stop cramps at the source.

presence across retail, convenience, specialty and e-commerce channels nationwide, company
leaders said the timing was right to evolve the brand, leaning into the proven formula while
expanding awareness and building on the trust of athletes and consumers alike.

"Over the years, Pickle Juice® has built a strong reputation among athletes, trainers and
performance-focused consumers, but our research showed there was an opportunity to make
our purpose even clearer," explained Filip Keuppens, CEO of The Pickle Juice Company. "This
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refresh helps consumers immediately understand what the product does, why it works and
when they should use it. Every decision was guided by consumer insights and focused on
communicating our core benefit as simply and effectively as possible."

Consumer research revealed an opportunity to simplify how Pickle Juice® communicates its
benefits and unique differentiation. In response, the refreshed brand places greater emphasis
on the message consumers identified as most important: "Stop Muscle Cramps Now." The
updated identity includes a modernized logo, cleaner packaging, stronger messaging hierarchy
and refreshed digital experience designed to make the product's purpose immediately
recognizable.

Importantly, the brand refresh does not include any formula changes. Pickle Juice® remains a
clinically proven, purpose-built functional beverage designed to stop muscle cramps and support
hydration. It is not pickle brine or made from pickles, but instead uses a proprietary blend and
grain of vinegar to stop cramps at the source within seconds. Sugar-free, caffeine-free and made
without artificial ingredients, Pickle Juice® contains up to 15 times the electrolytes of traditional
sports drinks.

"One of our biggest opportunities is helping consumers understand that Pickle Juice® is not
pickle brine," added Anya Powe, Vice President, Marketing for The Pickle Juice Company. "Pickle
Juice® is an all-natural, organic, clinically proven formula designed to stop muscle cramps at the
source. The refreshed brand helps us communicate that distinction more clearly and
effectively."

While athletes remain a core audience, the company believes the refresh will help broaden
awareness among other consumers affected by muscle cramps, including workers, nighttime
cramp sufferers and everyday active individuals.

Refreshed packaging has begun appearing at retail locations nationwide, with rollout continuing
throughout the year. The updated products will be available through existing retail, convenience,
specialty and e-commerce channels.

The brand refresh also establishes a foundation for future innovation as Pickle Juice® continues
to develop new products, flavors, sizes and formats to meet evolving consumer needs.

"Our goal was not to change who we are," concluded Keuppens. "Our goal was to make it easier
than ever for consumers to understand the benefit that has made Pickle Juice® the leader in this
category. This is a brand built on performance, credibility and results, and the new identity
reflects that."

To learn more about Pickle Juice®, visit https://picklepower.com/ or follow them on Instagram, X
and Facebook.
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About Pickle Juice®

Pickle Juice® is the only product on the market scientifically proven to stop muscle cramps,
prevent dehydration and aid in recovery. Pickle Juice® uses a proprietary grain and blend of
vinegar that blocks the signal being sent from brain to muscle, and a blend of vitamins and
minerals for immediate muscle recovery. Whether you are missing something from your diet,
exhausted from exercise, or dealing with poor circulation, Pickle Juice® can provide a source of
relief. For more information, visit https://picklepower.com/.
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