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Never Give Up Day Opens the Door to
Campaigns Across Multiple Industries

From healthcare and education to retail,
organizations are discovering that August
18 offers a unique platform to celebrate
the people they help move forward.

DALLAS, TX, UNITED STATES, June 15,
2026 /EINPresswire.com/ -- As brands
increasingly seek authentic ways to
connect with consumers through
purpose-driven initiatives, Never Give
Up Day is emerging as a unique
opportunity for organizations across
multiple industries to engage
audiences around one of the most
universal human values:
perseverance.

Observed annually on August 18,
Never Give Up Day was created to
recognize determination, resilience,
and the courage to keep going despite
life's challenges. What began as a social initiative has evolved into a growing platform that is
attracting interest from businesses, nonprofits, educational institutions, healthcare providers,
community organizations, and marketing professionals looking for meaningful ways to activate
campaigns and engage the communities they serve.

#NeverGiveUpDay

Unlike many awareness days that are limited to a specific cause or industry, Never Give Up Day
offers something far broader. Its message naturally aligns with any organization, product,
service, profession, or initiative that helps people move forward.

Healthcare providers help patients keep going through recovery.

Schools and universities help students keep going toward their future.

Fitness organizations help people keep going physically and mentally.

Financial institutions help individuals and families keep going through life's financial challenges.
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Employers, recruiters, and career
services help people keep going
professionally.

Community organizations, charities,
and nonprofits help vulnerable
populations keep going through
difficult circumstances. Even
hospitality, retail, transportation, and
technology brands contribute daily to
helping people continue their
journeys.

As a result, Never Give Up Day is
increasingly being viewed not only as a
celebration of perseverance, but also
as a versatile platform for campaigns,
storytelling, employee engagement,
customer appreciation initiatives,
community outreach programs, and
brand activations.

#NeverleeUpDay

GIVE UP DAY

Fuel up. Don't Give Up.

Recharge Here.

"If your organization helps people keep going, Never Give Up Day is your day," said Alain Horoit,
founder of Never Give Up Day. "The opportunity is unique because perseverance belongs to
everyone. Every organization serves people who are overcoming challenges, pursuing goals,
rebuilding their lives, caring for loved ones, or striving for a
“ better future. Never Give Up Day gives organizations a

If you help people keep
going, Never Give Up Day is
your day. That's what makes
this opportunity relevant to
so many industries and
meaningful to so many
people”
Alain Horoit, Founder of Never
Give Up Day

meaningful way to recognize and celebrate that journey."

The growing potential of the day has become even more
evident with the launch of the Walk of Perseverance, a
global participation initiative connected through the
world's first Walk of Perseverance Interactive Map.

The initiative invites individuals, communities,
organizations, and businesses to create or join walks

dedicated to the people, dreams, causes, and goals they

refuse to give up on.

The platform provides organizations with an opportunity to mobilize employees, customers,
members, supporters, and local communities around a shared message of determination and

hope.


http://walk.nevergiveupday.com

According to organizers, one of the most attractive
aspects of Never Give Up Day for brands is its
flexibility.

Campaigns can be adapted to virtually any
industry.

A healthcare provider may celebrate patients and
caregivers.

A university may recognize students who overcame
obstacles.

A fitness company may encourage members to
commit to their goals.

A retailer may highlight customers' inspiring
stories.

A charity may mobilize supporters around a cause
they refuse to give up on.

The common thread remains the same:
recognizing perseverance and the people who
embody it.

"Most special days belong to a specific audience or
industry," Horoit added. "Never Give Up Day
belongs to anyone who helps people move
forward. That is why its potential extends across so
many sectors."

Since its creation, Never Give Up Day has received
official proclamations from more than 137 cities
across the United States and Canada and has
generated thousands of media placements and
online mentions internationally.

As awareness continues to grow, organizers believe
August 18 has the potential to become one of the
most inclusive and adaptable participation
platforms available to organizations seeking
meaningful engagement opportunities.

Whether through employee recognition programs,
community initiatives, customer campaigns, #NeverGiveUpDay

charitable partnerships, educational projects,

wellness programs, or public events, Never Give Up

Day offers a simple yet powerful message that resonates across industries, cultures, and
generations.



Because no matter the sector, every STRONG TEAMS NEVER G“’E UP

organization serves people who are
trying to keep going.

About Never Give Up Day:
Never Give Up Day is observed
annually on August 18 and celebrates

perseverance, resilience, . This August 18 we walk— together.
determination and the Courage to For our customers. Forourcommumty For what matters.&
continue despite life's challenges. Its e Join the walk, wherever you are.
mission is to recognize, inspire, and i NEVER GIVE UP DAY - AUGUST 18

connect people who refuse to give up
on their goals, dreams, loved ones,
communities, and causes.

#NeverGiveUpDay
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