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Arokia IT Expands Al-Powered B2B Marketing
Services to Help Technology, Manufacturing,
and Healthcare Companies

Turn market demand into qualified sales
pipelines. Arokia IT delivers ABM, demand
generation, and Al-powered lead

generation for complex B2B Arokia IT Expands ‘
. . Al-Powered B2B Marketing **
Organlzatlons. Services to Help Technology, * .-

Manufacturing, and
Healthcare Companies

SOUTHLAKE, TX, UNITED STATES, June :;;';:i:g;d*mh'e R
24,2026 /EINPresswire.com/ -- Arokia
IT LLC, a revenue-focused B2B

marketing agency, today announced

ia IT LLC

the expansion of its Al-powered lead Arokia IT brings Al-powered precision to B2B
generation and account-based marketing, helping tech, manufacturing, and
marketing (ABM) capabilities to serve healthcare companies build predictable revenue
mid-market and enterprise pipelines.

organizations across the technology,
manufacturing, healthcare, and
professional services sectors.

The agency's expanded service suite targets a persistent gap in B2B marketing: teams generating
contact volume while sales teams lose hours chasing

“ prospects who never convert. Arokia IT's full-funnel model
Most B2B companies know is designed to deliver sales-ready accounts — not just
their TAM. The hard part is leads — structured around each client's buyer committee

knowing which accounts are dynamics, sales cycle length, and revenue targets.

in-market right now. Our
revenue intelligence
surfaces intent signals so
sales teams close deals, not

The B2B Pipeline Problem Arokia IT Solves

Most B2B marketing programs measure the wrong

chase cold contacts” out‘cc.)mes. MQLs, open rates, and cllck-throygh data track

Kalyan Tirunelveli, CEO, Arokia activity — they do n_ot move qleals. Meanwhile, the average
ITLLC B2B purchase now involves six to ten stakeholders across

finance, operations, and technical teams. A single-persona
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campaign cannot move a committee.

Full-Funnel
B2B Marketing
Services

Arokia IT's methodology starts with the
buying committee, not the contact list.
The agency maps decision-maker
structures within target accounts,
identifies active intent signals, and
builds personalized multi-channel
campaigns that engage every
stakeholder before the first sales
conversation.

Three problems this approach directly
addresses:
0 Sales teams lose productive hours f"”‘"ered -

) o } ead Generation:
chasing unqualified contacts with no What It Actually
clear purchase intent Means o'
0 Marketing budgets disappear without
a direct, measurable link to closed

revenue
0 Competitors capture in-market Al-powered lead generation for B2B companies
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buyers before target companies know
they're evaluating options

Full-Funnel B2B Marketing Services

Arokia IT's service model covers the complete B2B marketing and revenue lifecycle. Each service
is designed for the specific demands of complex, multi-stakeholder sales environments:

0 Account-Based Marketing (ABM):

|dentifies high-value target accounts, maps buying committee roles, and deploys personalized
campaigns across LinkedIn, email, and paid media to engage decision-makers and shorten sales
cycles.

0 Demand Generation:
Builds sustainable pipelines through integrated campaigns combining content marketing, paid
media, marketing automation, and intent data analytics.

0 Content Marketing:
Develops industry-specific content assets — white papers, case studies, blog series, and video —
designed to establish authority and generate inbound pipeline.



0 LinkedIn Marketing:
Reaches decision-makers through sponsored content, InMail campaigns, profile optimization,
and employee advocacy programs that build credibility at executive level.

0 Paid Media & SEO/SEM:
Combines search engine optimization, pay-per-click advertising, and programmatic display to
capture in-market demand and accelerate pipeline velocity.

0 Lead Nurturing & Marketing Automation:
Deploys automated nurture sequences, behavioral triggers, and segmented email programs that
keep prospects engaged across long sales cycles.

0 Revenue Intelligence:
Tracks marketing's direct contribution to pipeline and closed revenue, providing CFO-ready
reporting that connects budget to business outcomes.

Industries Served

Arokia IT's programs are built for organizations where sales cycles are long, buying decisions
involve multiple stakeholders, and the cost of a disqualified lead is high. The agency currently
serves clients across:

0 Technology & SaaS — enterprise software, cloud platforms, IT services

0 Manufacturing & Industrial — B2B product companies with technical specifications and
distribution networks

0 Healthcare & Life Sciences — medical technology, healthcare IT, professional services

0 Professional Services — consulting, legal, financial services, and managed services providers

Al-Powered Lead Generation: What It Actually Means

Al is widely claimed in B2B marketing. Arokia IT's Al layer is applied to three specific areas where
it produces measurable improvement over manual processes:

0 Intent Data Analysis: Al models process behavioral signals across web, social, and third-party
data to identify accounts showing in-market buying intent before competitors reach them.

0 Content Personalization at Scale: Al-assisted content creation enables personalized messaging
across large account lists without proportional increases in production time or cost.

0 Pipeline Attribution: Machine learning models track multi-touch attribution across long B2B
sales cycles, giving revenue teams a clear view of which marketing activities drove pipeline and
closed revenue.
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"B2B buyers do not want to be marketed to. They want to find solutions to problems they
already have. Arokia IT's programs put our clients' solutions in front of the right accounts at the
exact moment they are evaluating options — that is what shortens sales cycles and improves
close rates." — Arokia IT Client Success Team

90-Day Pipeline Forecast: Entry Point for New Clients

Arokia IT offers a 90-Day Pipeline Forecast as the entry point for prospective clients. This data-
backed analysis delivers:

0 A qualified pipeline projection based on total addressable market size and current buyer intent
signals

0 A competitive positioning assessment identifying gaps where target accounts are currently
engaging competitors

0 Arecommended channel and content strategy for the first 90 days of engagement

0 A measurement framework connecting marketing spend to projected closed revenue

The 90-Day Pipeline Forecast is available to qualified B2B organizations. Please contact
sales@arokiaitusa.com.

ABOUT AROKIA IT LLC

Arokia IT is a revenue-focused B2B marketing agency that builds data-driven strategies for
technology, manufacturing, healthcare, and professional services companies. The agency
specializes in account-based marketing, demand generation, content marketing, LinkedIn
marketing, paid media, SEO/SEM, and full-funnel lead nurturing. Arokia IT programs are
designed for multi-stakeholder buying environments, delivering qualified pipelines, shorter sales
cycles, and direct marketing contribution to revenue growth. Arokia IT is headquartered in the
United States.
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This press release can be viewed online at: https://www.einpresswire.com/article/919930712

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
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