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Never Give Up Day emerges as a new
opportunity for purpose-driven marketing

A growing number of organizations are
discovering that August 18 offers a
unique platform to celebrate, engage,
and support the people they help move
forward.

NEW YORK, NY, UNITED STATES, June
16, 2026 /EINPresswire.com/ -- As
consumers increasingly expect brands -

to stand for something meaningful, ‘4.".&‘ “0

organizations across multiple

industries are searching for authentic . “P\V

ways to connect purpose with ‘
participation. "YO

According to a growing number of
marketers, community leaders, and \'\P\
organizations, Never Give Up Day may /

be emerging as one of the most
versatile and inclusive opportunities in
purpose-driven marketing.

#NeverGiveUpDay

Observed annually on August 18, Never Give Up Day celebrates perseverance, resilience,
determination, and the courage to continue despite life's challenges. While its social mission has
always focused on recognizing people who refuse to give
“ up, its broader relevance is now attracting attention from
organizations seeking meaningful engagement

If you help people keep - _ ' _
opportunities that align naturally with their purpose.

going, Never Give Up Day is

your day”

Alain Horoit, Founder of Never
Give Up Day

Unlike many awareness days that focus on a single issue or
sector, Never Give Up Day speaks to a universal human
experience.

Every organization serves people who are striving to overcome challenges, pursue goals, rebuild


http://www.einpresswire.com
http://www.nevergiveupday.com
http://www.nevergiveupday.com

their lives, improve their health,
support loved ones, advance their
careers, strengthen their communities,

or create a better future. You DIDN : GIVE UP

Join the global walkkof Perseverance

That reality makes the message of
perseverance relevant across virtually AN A D
every industry. E 3

Healthcare providers help patients
keep going.

Schools and universities help students
keep going.

Fitness organizations help people keep
going physically and mentally.
Charities help vulnerable communities
keep going through difficult walk.nevergiveupday.com
circumstances.

Financial institutions help families keep
going through economic challenges.
Employers, recruiters, and career
coaches help people keep going
professionally.

Technology, hospitality, transportation,
retail, and countless other sectors
contribute every day to helping people
move forward.

#NeverGiveUpDay

As a result, organizations are beginning
to view Never Give Up Day as more E UP DAV
than a commemorative observance. NF\’ER ['\l‘ ‘ 5

They are viewing it as a platform.

A platform for storytelling.

A platform for employee

engagement.

A platform for customer appreciation.

A platform for community impact.

A platform for purpose-driven campaigns.

#NeverGiveUpDay

"If your organization helps people keep going, Never Give Up Day is your day," said Alain Horoit,
founder of Never Give Up Day. "That simple idea explains why the day has the potential to
resonate across so many industries. Every organization has people whose lives are improved by



what they do. Never Give Up Day
creates an opportunity to recognize g

and celebrate those stories." This Never Give Up Day, : 2
make it a family ritual.

The growing commercial interest in the

day coincides with the launch of the A walk. A photo. A message. Because that's
how you teach kids to never give up.

Walk of Perseverance, a global
participation initiative connected
through the world's first Walk of
Perseverance Interactive Map.

The platform allows individuals,
organizations, schools, charities,
businesses, and communities to create
or join walks dedicated to the people,
dreams, causes, and goals they refuse
to give up on.

For brands and organizations, the
initiative offers a highly adaptable
activation opportunity.

A healthcare provider may celebrate | WILL NEVER GIVE UP ON MY

patients and caregivers.
A university may recognize students LOVED ON ES

who overcame obstacles.

A nonprofit may mobilize supporters
around a cause.

A fitness organization may encourage
members to commit to their goals.

A retailer may highlight inspiring
customer stories.

A company may recognize employees
whose perseverance contributed to the
organization's success.

The common denominator remains the
same: recognizing the people who
keep going.

#NeverGiveUpDay

"Most awareness days belong to a

particular sector or audience," Horoit

added. "Never Give Up Day belongs to anyone who helps people move forward. That is what
makes it both socially meaningful and commercially relevant."


http://walk.nevergiveupday.com

Since its creation, Never Give Up Day has received official proclamations from more than 137
cities across the United States and Canada and has generated thousands of media placements
internationally.

As organizations increasingly seek initiatives that combine purpose, participation, and positive
impact, Never Give Up Day is positioning itself as a natural fit for brands that want to celebrate
resilience while building stronger connections with the people they serve.

Because regardless of the industry, every organization exists to help someone move forward.

Founder Statement:

"Purpose-driven marketing works best when it reflects what organizations genuinely do. The
reality is that millions of businesses, nonprofits, schools, healthcare providers, and community
organizations help people keep going every day. Never Give Up Day gives them a meaningful
opportunity to celebrate that impact." — Alain Horoit, Founder of Never Give Up Day

About Never Give Up Day:

Never Give Up Day is observed annually on August 18 and celebrates perseverance, resilience,
determination, and the courage to continue despite life's challenges. Its mission is to recognize,
inspire, and connect people who refuse to give up on their goals, dreams, loved ones,
communities, and causes.

Alain Horoit
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