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market is dominated by the presence o4

of global beauty and cosmetics

companies alongside specialized
beauty device manufacturers and
digital skincare solution providers.
Companies are focusing on Al-powered
skin diagnostics, smart beauty devices, personalized skincare platforms, augmented reality-
based virtual try-on technologies, and connected wellness solutions to strengthen market
presence and enhance consumer engagement. Emphasis on customized beauty experiences,
integration of digital technologies, expansion of at-home beauty solutions, and data-driven
product development remains central to competitive positioning. Understanding the competitive
landscape is essential for stakeholders seeking growth opportunities, technological
advancement, and strategic collaborations within the rapidly evolving beauty and personal care
technology sector.

Beauty Tech Competitor Analysis 2026

Which Market Player Is Leading The Beauty Tech Market?

*According to our research, L'Oréal S.A. led global sales in 2024 with a 1% market share. The
beauty technology and digital innovation initiatives of the company, which are directly involved
in the beauty tech market, provide a wide range of Al-enabled skincare tools, virtual beauty try-
on applications, connected beauty devices, and personalized cosmetic solutions that support
consumer beauty experiences, skincare analysis, and smart personal care applications.

Who Are The Major Players In The Beauty Tech Market?

Major companies operating in the beauty tech market are L'Oréal S.A., The Estée Lauder
Companies Inc., Unilever, Procter & Gamble, Shiseido Company Limited, Beiersdorf AG, LVMH,
Coty Inc., Amorepacific Corporation, Kao Corporation, Sephora, Ulta Beauty, Dyson Limited,
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Koninklijke Philips N.V., Panasonic Corporation, Nu Skin Enterprises Inc., Foreo AB, Xiaomi
Corporation, Ya-Man Ltd, Tria Beauty Inc., Perfect Corp., Avon Products, Inc., e.l.f. Beauty,
Oriflame, Mary Kay, Conair Corporation, FKA Brands Inc, MTG Co Ltd, Hitachi Ltd

How Concentrated Is The Beauty Tech Market?

*The market is fragmented, with the top 10 players accounting for 6% of total market revenue in
2024. This level of concentration reflects evolving technological capabilities and changing
consumer preferences, driven by rapid digital transformation, increasing adoption of Al-enabled
beauty solutions, demand for personalized skincare and cosmetic experiences, and continuous
innovation in connected beauty devices and virtual beauty platforms. Leading players such as
L'Oréal S.A., The Estée Lauder Companies Inc., Unilever, Procter & Gamble, Shiseido Company
Limited, Beiersdorf AG, LVMH, Coty Inc., Amorepacific Corporation, and Kao Corporation hold
notable market shares through diversified beauty technology portfolios, strong digital
ecosystems, global retail presence, and continuous investment in smart beauty innovations. As
demand for personalized beauty solutions, Al-powered skincare diagnostics, and at-home
beauty technologies increases, strategic partnerships, digital platform expansion, and product
innovation are expected to strengthen the competitive positioning of these leading companies in
the market.

+Leading companies include:
ol'Oréal S.A. (1%)

oThe Estée Lauder Companies Inc. (1%)
oUnilever (1%)

oProcter & Gamble (1%)
oShiseido Company Limited (1%)
oBeiersdorf AG (1%)

oLVMH (1%)

oCoty Inc. (0.5%)

oAmorepacific Corporation (0.4%)
oKao Corporation (0.4%)

Request A Free Sample Of The Beauty Tech Market Report

https://www.thebusinessresearchcompany.com/sample request?id=14271&type=smp&utm sou
rce=EINPresswire&utm medium=Paid&utm campaign=jun PR

Who Are The Key Raw Material Suppliers In The Beauty Tech Market?

*Major raw material suppliers in the beauty tech market include BASF SE, Croda International Plc,
Evonik Industries AG, Dow Inc., Ashland Inc., Symrise AG, Givaudan, Clariant AG, Solvay S.A.,
Lubrizol Corporation, DSM-Firmenich, Wacker Chemie AG, Shin-Etsu Chemical Co. Ltd.,
Momentive Performance Materials Inc., KCC Corporation, Sensient Technologies Corporation,
Merck KGaA, JRS Pharma GmbH & Co. KG, and Lonza Group.

Who Are The Major Wholesalers And Distributors In The Beauty Tech Market?
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*Major wholesalers and distributors in the beauty tech market include Ingram Micro, TD SYNNEX,
Sally Beauty Holdings Inc., SalonCentric, Beauty Systems Group, CosmoProf, Rexel, Alibaba
Group, Amazon, Nykaa, Douglas Holding AG, Blue Star Beauty, Marubeni Corporation, and Azelis
Group.

Who Are The Major End Users Of The Beauty Tech Market?

*Major end users in the beauty tech market include Sephora, Ulta Beauty, The Body Shop,
Chanel, Dior, MAC Cosmetics, Lakmé, Clinique, Laneige, Innisfree, Benefit Cosmetics, Clarins,
Revlon, Superdrug, Watsons, KIKO Milano, Perfect Diary, Tatcha, Glossier, and Charlotte Tilbury
Beauty.

What Are The Major Competitive Trends In The Market?

*Artificial intelligence-based beauty platforms and virtual skincare technologies are transforming
the beauty tech market by enhancing personalization, improving consumer engagement, and
enabling data-driven beauty and wellness experiences.

*Example: In June 2024, L'Oréal S.A. launched the Big Bang Beauty Tech Innovation Program in
the SAPMENA region, positioning it as one of the largest open innovation initiatives in the beauty
industry.

*The program integrates Al-powered beauty recommendations, augmented reality-based virtual
try-ons, advanced consumer analytics, and digital commerce solutions to enhance customer
experiences, accelerate beauty innovation, and support next-generation technology
development across rapidly evolving beauty and personal care markets.

Which Strategies Are Companies Adopting To Stay Ahead?

*Advancing Al-Based Beauty Technologies Enhance Personalization And Consumer Experience
Leveraging Virtual Try-On Platforms Improve Digital Beauty Engagement And Convenience
*Expanding Smart Beauty Devices Strengthen At-Home Skincare And Wellness Solutions
*Integrating Data Analytics Technologies Enhance Beauty Insights And Product Innovation
*Developing Sustainable Beauty Tech Solutions Support Eco-Friendly Consumer Trends

Access The Detailed Beauty Tech Market Report Here

https://www.thebusinessresearchcompany.com/report/beauty-tech-global-market-
report?utm source=EINPresswire&utm medium=Paid&utm campaign=jun PR

What's new in our 2026 market reports:

+ Market attractiveness scoring and analysis

* Total addressable market (TAM) analysis

« Company scoring matrix graphics and tables
* Excel dashboards

+ Market hotspots infographics

* Key technologies and future trends
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+ Updated graphics and tables

Learn More About The Business Research Company
The Business Research Company (www.thebusinessresearchcompany.com) is a leading market

intelligence firm renowned for its expertise in company, market, and consumer research. We
have published over 30,000+ reports across 27 industries and 60+ geographies. Our research is
powered by 1,500,000 datasets, extensive secondary research, and exclusive insights from
interviews with industry leaders.

We provide continuous and custom research services, offering a range of specialized packages
tailored to your needs, including Market Entry Research Package, Competitor Tracking Package,
Supplier & Distributor Package and much more.

Disclaimer: Please note that the findings, conclusions and recommendations that TBRC Business
Research Pvt Ltd delivers are based on information gathered in good faith from both primary
and secondary sources, whose accuracy we are not always in a position to guarantee. As such
TBRC Business Research Pvt Ltd can accept no liability whatever for actions taken based on any
information that may subsequently prove to be incorrect. Analysis and findings included in TBRC
reports and presentations are our estimates, opinions and are not intended as statements of
fact or investment guidance.
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