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Automotive Aftermarket Industry Growth
Estimated USD 733.41 Billion by 2035, at a
CAGR of 3.96%: Market Research Future

Asia-Pacific commands the dominant
share of the Automotive Aftermarket
Market at roughly 40.65% of 2024
revenue, driven by surging vehicle Py
registrations

Automotive Aftermarket Industry Market Size and Forecast

428.5

in USD Billion

NY, CA, UNITED STATES, June 17, 2026
/EINPresswire.com/ -- Automotive
Aftermarket Market to Reach USD
733.41 Billion by 2035 at 3.96% CAGR
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CAGR ‘ 3.96%
The Automotive Aftermarket Market
reached an estimated USD 497.40
Billion in 2025 and is projected to
expand from USD 517.09 Billion in 2026 to USD 733.41 Billion by 2035, registering a CAGR of
3.96% during the forecast period (2026-2035).

Automotive Aftermarket Industry Market Summary

Automotive Aftermarket Market Overview

The automotive aftermarket industry represents the secondary market of the global automotive
industry, encompassing the manufacturing, remanufacturing, distribution, retailing, and
installation of vehicle parts, equipment, and accessories after the original sale of the automobile.
This dynamic sector includes everything from replacement parts and performance-enhancing
accessories to maintenance services and vehicle upgrades that keep vehicles roadworthy long
after they leave the factory floor. The aftermarket plays a critical role in ensuring vehicle safety,
longevity, and performance while offering consumers flexibility in choosing between original
equipment manufacturer (OEM) parts and independent aftermarket products.

The market is experiencing robust growth driven by several fundamental factors. The expanding
global vehicle parc—projected to reach 1.9 billion light vehicles by 2034 compared to 1.6 billion
in 2025—creates sustained demand for replacement parts and servicing. Additionally, the
increasing average vehicle age, particularly in mature markets where vehicles often remain on
roads for over 12 years, necessitates more frequent maintenance and component replacement.
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In Europe, the average vehicle age is expected to cross 14 years in 2026 and rise to 16 years by
2034, further bolstering aftermarket demand.

Industry trends indicate a decisive shift toward digitalization and omnichannel distribution
models. Consumers increasingly turn to online platforms to purchase spare parts, lubricants,
and accessories, a trend accelerated by the pandemic and now firmly established. The
integration of diagnostics, telematics, and predictive maintenance tools is making aftermarket
services more proactive and data-driven. Connected vehicles with loT-enabled systems provide
real-time health monitoring, enabling timely aftermarket interventions and creating new service
opportunities.

Technological developments are reshaping the aftermarket landscape. The rise of electric
vehicles (EVs) is creating specialized aftermarket segments for batteries, charging equipment,
and thermal management systems. Advanced Driver Assistance Systems (ADAS) are becoming
increasingly prevalent, with over 132 million vehicles on European roads expected to feature
some form of ADAS by end-2026. This widespread integration requires aftermarket suppliers and
workshops to adapt their service capabilities, including calibration and replacement services for
sensors and cameras.

Policy and regulatory influence on the automotive aftermarket is significant. Right-to-repair
movements continue to gain momentum globally, with regulations in various regions mandating
access to repair and diagnostic data. The European Union's Motor Vehicle Block Exemption
Regulation (MVBER) has been extended until 2028, while the US continues to debate the REPAIR
Act. Australia's Right-to-Repair implementation in July 2022 led to a 6.7% increase in industry
turnover and a 40% reduction in instances where repairers had to turn away vehicles due to
inaccessible repair information.

The demand outlook remains strongly positive, supported by increasing vehicle ownership
across emerging economies, rising consumer awareness of preventive maintenance, and
growing interest in vehicle customization. The aftermarket has become a cornerstone of the
automotive ecosystem, no longer just a support system for vehicle ownership but a thriving,
technology-driven industry that plays a pivotal role in global mobility.

0 Get Free Sample Report for Detailed Market Insights:
https://www.marketresearchfuture.com/sample request/6251

Automotive Aftermarket Market Segmentation

By Replacement Part

The automotive aftermarket is segmented by replacement part into tires, batteries, brake pads,
electronics, filters and lubricants, and other parts. Tires represent one of the most frequently
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replaced components, driven by regular wear and tear, urbanization, and consumer preference
for high-performance or seasonal tires. Batteries are experiencing growing demand due to
increasing vehicle electrification and the need for regular replacement in conventional vehicles.
Brake pads and filters are essential maintenance items with consistent replacement cycles.
Electronics and electronic components are gaining prominence as modern vehicles incorporate
more sophisticated systems requiring specialized replacement parts.

By Service Channel

Service channel segmentation divides the market into OE/Authorized Service Centers,
Independent Garages, Fleet Maintenance Providers, and DIY/Self-Service. Independent garages
account for the largest share of approximately 60% of the global market, offering cost-effective
alternatives to authorized service centers. Authorized service centers, operated by OEMs, are
expanding their aftermarket activities to secure core business and strengthen their competitive
position. Fleet maintenance providers serve the commercial vehicle segment, benefiting from
the expansion of e-commerce and last-mile delivery services. The DIY segment is popular among
car enthusiasts and cost-conscious consumers, particularly in the US and Europe, supported by
online tutorials and easy access to parts.

By Distribution Channel

Distribution channel segmentation includes Retailers (Brick & Mortar), Online Platforms, and
Wholesale Distributors. Traditional brick-and-mortar retailers continue to maintain a strong
presence, especially in North America and Europe, offering consumers advice, instant purchase
options, and easy returns. Online platforms are experiencing rapid growth, with digital
marketplaces providing convenience, price comparison capabilities, and wide product selection
appealing to both individual consumers and automotive garages. Wholesale distributors play a
crucial role in the supply chain, serving independent garages, fleet operators, and retailers.

By Vehicle Type

Vehicle type segmentation covers Passenger Cars, Two-Wheelers, Light Commercial Vehicles, and
Heavy Commercial Vehicles. Passenger cars represent the largest segment, driven by global
production volumes and consumer emphasis on vehicle maintenance. Two-wheelers,
particularly in emerging Asian markets, present significant aftermarket opportunities. Light
commercial vehicles are experiencing growing demand due to e-commerce expansion and last-
mile delivery fleet growth. Heavy commercial vehicles require robust, durable replacement parts
and specialized maintenance services.

By Region

Regional segmentation includes North America, Europe, Asia Pacific, South America, and the
Middle East and Africa. North America is one of the largest markets, driven by high vehicle



ownership rates, older vehicle fleets, and a strong independent aftermarket sector. Europe
follows closely, with stringent regulations around emissions and safety driving frequent
maintenance. Asia-Pacific is the fastest-growing region, fueled by rising vehicle ownership in
China, India, and Southeast Asia, coupled with increasing digital adoption for parts sales. South
America and the Middle East & Africa are emerging markets with steady growth driven by
expanding vehicle fleets and increasing demand for affordable replacement parts.

0 You can buy this market report at:

https://www.marketresearchfuture.com/checkout?currency=one user-USD&report id=6251

Automotive Aftermarket Market Regional Analysis
North America

North America commands a substantial share of the global automotive aftermarket, with the
United States being the largest national market. The region benefits from an aging vehicle fleet,
with average vehicle age exceeding 12 years, creating consistent demand for replacement parts
and maintenance services. A strong do-it-yourself (DIY) culture and advanced e-commerce
networks further support market growth. The US automotive aftermarket is expected to grow to
USD 434.9 billion in 2025, driven by high vehicle ownership rates and consumer preference for
cost-effective repair solutions. Canada also presents significant opportunities, supported by its
integration into North American automotive supply chains. The region's aftermarket is also
evolving to accommodate trends in vehicle electrification, diagnostics, and smart component
replacements.

Europe

Europe represents a mature and sophisticated aftermarket, with Germany, the UK, and France
being major contributors. The region has the largest vehicles-in-operation (VIO) market globally
and the highest average vehicle age, expected to surpass 14 years in 2026. Strict technical
inspection regulations and emissions standards drive regular vehicle maintenance and
component replacement. The region is witnessing the expansion of specialized aftermarket
segments, including diagnostics, electronics, and smart component replacements. Germany's
aftermarket is particularly robust, supported by a strong automotive manufacturing base and
consumer preference for premium OEM-quality parts. The European aftermarket is also
adapting to the rise of electric vehicles and digital services, including connected diagnostics and
smart part tracking.

Asia-Pacific

Asia-Pacific is the fastest-growing regional market for automotive aftermarket, driven by the
increasing number of vehicles on the road, especially in China, India, and Southeast Asia. Rising
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disposable income, urbanization, and a growing middle class are contributing to demand for
vehicle maintenance, customization, and repair services. India continues to have the fastest-
growing VIO among major markets, while China leads in electric vehicle adoption and supporting
aftermarket development. The region is seeing an increasing trend toward the adoption of
electric and hybrid vehicles, creating new opportunities for specialized aftermarket products.
Digital platform adoption is rapidly expanding, with countries like India witnessing the
emergence of exclusive online platforms for auto parts purchases.

Rest of the World

The Rest of the World segment, encompassing Latin America, the Middle East, and Africa,
presents developing market opportunities. In Latin America, Brazil and Mexico lead market
growth, with economic recovery and an increase in used car transactions driving demand for
replacement parts for suspension, braking, and lighting systems. The Middle East market
benefits from high vehicle density and harsh driving conditions, leading to frequent part
replacement, with tires, batteries, and filters being the top-selling categories. Saudi Arabia is
witnessing a shift toward localization of auto parts manufacturing and rising EV interest. Africa's
aftermarket remains nascent but shows potential as vehicle ownership rates increase and
infrastructure development accelerates across the continent.

Competitive Landscape / Key Players

The automotive aftermarket is characterized by a fragmented competitive landscape with a mix
of global giants, regional suppliers, and digital startups. Key companies operating in this market
include Continental AG (Germany), Robert Bosch GmbH (Germany), ZF Friedrichshafen AG
(Germany), Denso Corporation (Japan), 3M (US), Valeo (France), Aisin Seiki Co. Ltd. (Japan),
Magneti Marelli S.p.A. (Italy), Cooper Tire & Rubber Company (US), Federal-Mogul Corporation
(US), Aptiv PLC (UK), and Sumitomo Electric Industries Ltd. (Japan). Leading aftermarket retailers
include AutoZone, O'Reilly Auto Parts, and Advance Auto Parts.

Strategic developments in the market include investments in e-commerce platforms, Al-based
diagnostics, and global distribution networks. Companies are focusing on innovation,
partnerships, and omnichannel distribution strategies to remain competitive. OEMs are
expanding their presence in the aftermarket sector through initiatives such as creating
independent repair shop networks, introducing second-service formats, and offering
remanufactured parts. The digitalization of internal processes and customer interfaces is adding
value to OEMs, enabling them to compete more effectively with independent market players.

Recent strategic moves include Continental's expansion of its aftermarket product range in
original equipment quality, introducing new product categories for chassis and steering, camera
and radar sensors, and high-pressure fuel pumps. 3M launched a Skills Development Center in
Minnesota designed to train and upskill automotive technicians through hands-on education in
collision repair and refinishing, addressing the industry's need for skilled technicians.



Latest Industry News & Developments

Recent industry developments highlight the ongoing transformation of the automotive
aftermarket. In the United States, the automotive aftermarket faces potential impacts from tariff
measures, which could cut 5-6% of aftermarket revenue due to supply chain disruptions and cost
pressures. The US imported USD 139 billion in aftermarket auto parts in 2023, with 47% sourced
from Mexico, making trade policies a critical factor for industry stakeholders.

The right-to-repair movement continues to shape aftermarket dynamics globally. In the US, a
House Subcommittee held a hearing to explore the REPAIR Act, which would mandate access to
vehicle repair data. In Europe, CLEPA, the European Association of Automotive Suppliers, has
called for clearer guidance on access to in-vehicle data under the European Commission's Data
Act, warning that delays could weaken Europe's competitiveness. The Australian Automotive
Aftermarket Association reported that right-to-repair implementation has led to a 6.7% increase
in industry turnover and a 40% reduction in repairer vehicle turnaways due to inaccessible
information.

In the electric vehicle segment, the aftermarket is evolving to address specialized requirements.
Continental introduced the UltraContact NXT series tire featuring significant use of sustainable
materials—up to 65% recycled, renewable, and mass balance-certified materials—available in 19
different sizes. This development reflects the industry's response to sustainability concerns and
the growing demand for eco-friendly automotive products.

Market Challenges & Opportunities

Key restraints facing the automotive aftermarket include the proliferation of counterfeit
products, which pose safety risks, reduce vehicle performance, and harm brand trust. The
challenge is more severe in emerging economies where regulatory enforcement is weaker.
Supply chain complexities, including global disruptions like semiconductor shortages, impact
aftermarket availability and create operational inefficiencies. Increasing vehicle complexity with
embedded sensors, ECUs, and software requires specialized training and equipment, limiting
accessibility of DIY repairs and constraining growth in regions lacking high-tech service centers or
skilled labor. Competition from OEM parts also challenges independent aftermarket suppliers, as
many consumers prefer original equipment parts for perceived superior quality and
performance.

Emerging opportunities in the market are substantial and diverse. The accelerating transition to
electric vehicles presents significant opportunities for specialized aftermarket products,
including batteries, charging equipment, and thermal management systems. The expansion of e-
commerce platforms continues to transform consumer access to automotive parts, with online
marketplaces offering convenience, price comparisons, and wide product variety. The growing
ADAS-equipped vehicle parc, expected to reach 71% of VIO globally by 2035, creates



maintenance and repair opportunities including calibration and replacement services. Increasing
vehicle age in mature markets ensures sustained demand for maintenance and repair services.

Future potential lies in the integration of Al and predictive analytics for predictive maintenance
to anticipate part failures and reduce downtime. Subscription-based services, including vehicle
maintenance subscriptions and bundled service packages, are gaining traction. Sustainability
and recycling initiatives, including eco-friendly lubricants, remanufactured parts, and recycling
initiatives, are creating new business opportunities. Data-driven business models leveraging
telematics and predictive analytics for proactive service delivery represent the next frontier for
aftermarket innovation.

To explore more market insights, visit us at:

https://www.marketresearchfuture.com/reports/automotive-aftermarket-industry-6251

Final Market Summary

The automotive aftermarket is positioned for steady growth through 2035, driven by an
expanding global vehicle fleet, increasing average vehicle age, and rising consumer demand for
cost-effective repair solutions. The projected valuation of USD 733.41 billion reflects robust
demand across both OEM and independent aftermarket channels, with digital distribution and
specialized service segments capturing an increasing share of market value.

The medium-term growth outlook remains positive, supported by rising vehicle ownership in
emerging economies, the growing trend of vehicle customization, and the expanding availability
of digital retail channels. North America and Europe will continue to maintain significant
positions through high vehicle ownership and aging fleets, while Asia-Pacific will lead market
expansion with rapid vehicle parc growth and digital adoption.

Long-term industry potential extends beyond the current forecast horizon, as the convergence
of electrification, automation, and connectivity creates new use cases and requirements for
aftermarket products and services. The transition to electric vehicles, the prevalence of ADAS
technology, and the shift toward data-driven, subscription-based mobility models will reshape
the aftermarket landscape. Companies that successfully adapt to technological change,
consumer expectations, and sustainability imperatives will lead the way in this new era of
automotive aftermarket services. Those that embrace innovation, expand digital offerings, and
address the challenges of counterfeit products and supply chain complexity will capture
disproportionate value in this evolving market.
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