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D’Art Transforms House of Red Chief’s Retail
Presence Through Strategic Store Design and
Execution

DArt transformed Red Chief’s retail space
into an immersive destination featuring
experiential zones, modular displays, and
seamless brand storytelling.

DELHI, INDIA, June 18, 2026
/EINPresswire.com/ -- In a bold and \
strategic move to strengthen its brand 4 > s
identity and on ground presence, The " = =
House of Red Chief, a prominent men's
footwear brand, decided to join forces ~ House of Red Chief's Retail Presence
with D'Art Private Limited, a prominent

retail marketing and branding agency

that is specifically known for providing integrated retail services under one roof.

The retail brands wanted to revamp their overall identity and establish a bold and unique one
that perfectly blended innovation, functionality, and
“ immersive store design. Also, apart from footwear, Red
Chief was looking forward to a retail space that brought
together all its product ranges, including sport, casual, and
formal ranges, along with its newly launched Lamour
Brand range that was specifically dedicated to women's
fashion, under one roof.

Great retail design does not
sell products alone. Instead,
it creates moments that
shape perceptions and
transform every customer
interaction into a lasting
brand experience.”
Rachhna Dadhich, Worldwide
Marketing Facilitator, DArt
Private Limited

A Transparent Invitation to Explore!

Right from the start of this project to its completion
(strategy, design, manufacturing, procurement, execution,
and handover), the retail agency was focused on ensuring

that the finalized store clearly communicates a specific and concise message to its customers.
Visitors should not just walk into the store thinking of it as a retail space that facilitates the sale
and purchase of products. Instead, the store should feel like a brand extension, an immersive


http://www.einpresswire.com
https://www.dartdesign.in/store-layout-and-space-design.php

destination that goes beyond financial
transactions and acts as an
experiential hub.

The design firm ditched the typical
retail entrance and instead
implemented a transparent, open front
facade. This approach directly provided
passersby with a clear view into the
curated store interior. In addition, this
visual openness did not just break
down psychological and visual barriers,
but it also evoked a sense of curiosity
in interested customers. As a result,
the target customers were
automatically encouraged to stop
when passing from in front of the
store, further encouraging them to
step inside the store and engage with
the available products.

This strategic use of sightlines allows House of Red Chief's Retail Presence
the store to seamlessly communicate
with the customer even before a word
is spoken, further pulling customers
inside it, that too, not by force but
through the medium of its design.

Visual Merchandising with Purpose!

Inside the House of Red Chief's freshly  * -
designed and executed retail outlet, all & CHAS
the implemented visual merchandising ~House of Red Chief's Retail Presence
elements serve a dedicated purpose.

Apart from enhancing the overall

aesthetic appeal and functionality of the store, the retail VM elements align with each other to
facilitate experiential storytelling within the space. D’Art went beyond designing and executing a
traditional store and further incorporated interactive and unique zones that feature immersive
lifestyle elements. A few key examples include a treadmill, a climbing wall, a basketball court,
etc.

These zones or elements were not just used as gimmicks. Instead, they acted as central and
unique design ideas that automatically aligned with House of Red Chief’s sports and casual


https://www.dartdesign.in/retail-visual-merchandising.php

product ranges. In addition, it also
allowed the in-store visitors to test the
selected products in a unique but
highly relevant environment that
actually reflects their real life usage.
This automatically encouraged them to
make a more informed and mindful
final purchasing decision.

All the in-store elements, including
material finishes and lighting schemes,  House of Red Chief's Retail Presence
were executed in a way that they adapt

fluidly across the store and perfectly

match every individual category’s mood. The formal section feels refined and structured; the
Lamour collection is expressive and vibrant. Through subtle design cues and spatial transitions,
D’Art ensured that all customers are guided intuitively through the brand’s universe, that too,
without feeling forced or directed.

While having a conversation after the completion of the respective project, Mr. Rashid Saifi, the
Brand and Experience Strategist at D'Art Private Limited, considered sharing his views. He stated,
'While conceptualizing the design, we did not approach the space as a showroom but instead as
an experience map. Each and every element, either small or large, was placed with a very specific
and clear purpose: to inform the customers, inspire them, and create a sense of movement.’

Retail Fixtures That Do More Than Hold Or Display Products!

The retail fixtures and displays implemented in the store are far from static. Designed with
modularity and movement in mind, they serve dual roles. Not just as functional elements, but
they also act as silent brand communicators. The branding agency decided to utilize eco friendly
and sustainable materials during store execution. They specifically chose green cast acrylic and
paper wood, not just because they had excellent sustainable quality, but because they had the
capacity to enhance the overall sensory experience within the retail outlet.

The introduction of the conveyor belt display was indeed one of the key highlights of the freshly
executed House of Red Chief’s store design. This inventive solution mindfully addresses the
challenge of presenting more than 3000 product categories, that too, without occupying
unnecessary space and simultaneously eliminating visual clutter. This continuous loop does not
only guides customers organically but also connects them to product zones and product zones
with each other, further serving both practical and experiential purposes.

The main purpose of integrating shelving and display units into the store design was to elevate
the merchandise rather than crowding it. By placing the products in an environment where they
can properly reflect their use and identity, that too, without requiring any external support, D'Art


https://www.dartdesign.in/red-chief.php

made them stand out in a visual as well as contextual manner.
Recognition That Reflects Executional Excellence!

The success of this respective project is further highlighted by the Iron A’ Design Award, one of
the most prestigious design awards. The House of Red Chief earned a global recognition for
design that is not only visually striking but also meaningful and effective. This award
automatically places this retail transformation as a distinguished class of retail environments
that prioritize thoughtful store execution over surface level spectacle. In addition to this, it is also
a clear reflection of the fact that the House of Red Chief’s retail project was not just a design
overhaul. Instead, it is actually a reimagining of the retail experience itself.

One of the retail marketing heads at the House of Red Chief shared his views regarding this. He
commented, ‘This transformation is not just a redesign. Instead, it is a reaffirmation of our belief
in design as a strategic tool. Our goal was to create a store that doesn't just display products but
actually engages with our customers on deeper personal, emotional, and mental levels. And
thanks to D'Art, we've achieved exactly that.’

Looking Ahead

This collaboration between the House of Red Chief and D'Art Private Limited resulted in the
launch of this immersive commercial outlet. It significantly assisted the men’s footwear brand in
setting a new benchmark in Indian retail design across its respective industry. Also, the project
demonstrates that meaningful innovation is not just about adding more, but actually about
designing with clarity, intent, and purpose. The revamped retail space invites product
exploration, encourages customer engagement, and elevates each and every aspect of their
retail journey.
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