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Boss Wallah Media Drives 4x Lead Growth for
Fintech Brand by Replacing Generic Ads with
Story-Led Performance Creatives

Boss Wallah Media drives 4x lead growth
for a fintech brand by replacing generic
ads with human-centric, story-led performance creatives.

BENGALURU, KARNATAKA, INDIA, June 19, 2026 /EINPresswire.com/ -- Boss Wallah Media, a
leading social media and production platform, today

“ announced the spectacular results of its latest digital

campaign, which delivered a staggering 4x increase in lead

In a hyper-competitive , .
growth for a prominent fintech brand.

fintech market, brands often
forget that behind every

data point is a human being. The breakthrough achievement was driven by a complete

By marrying emotional strategic overhaul: discarding industry-standard, generic
storytelling with product ads and replacing them with high-engagement,

performance metrics, we story-led performance creatives.

captured eyeballs and ' . _
intent.” Breaking Through the Fintech Noise

Sanju Pillai, CEO of Boss The financial technology sector is notoriously crowded,
I;Va//ah Vedia with brands historically relying on dry, feature-heavy
advertisements, complex charts, and abstract promises of

financial freedom. Recognising that consumers have developed "ad blindness" to these
traditional formats, Boss Wallah Media pivoted the client’s strategy toward human-centric
storytelling designed for direct response.

Before this intervention, the fintech brand had flooded the market with a massive volume of
traditional campaigns, resulting in an inefficient, steep Customer Acquisition Cost (CAC) of 800.
Boss Wallah Media identified a critical gap: the audience was fatigued by data-heavy pitches and
starved for genuine human connection. By diagnosing this fatigue and introducing highly
relatable, story-led performance creatives, the agency successfully bridged the divide—causing
the skyrocketing CAC to drop significantly while simultaneously scaling customer acquisition.

"In a hyper-competitive market like fintech, brands often forget that behind every data point is a
human being," said Sanju Pillai, CEO of Boss Wallah Media. “Consumers don't fall in love with


http://www.einpresswire.com
http://bosswallah.com
http://bosswallah.com/our-work/

interest rates or sleek dashboards; -
they connect with stories that mirror B A oo
their own anxieties and aspirations. By
marrying emotional storytelling with
rigorous performance metrics, we
didn't just capture eyeballs; we
captured intent."

About Boss Wallah Media

Boss Wallah Media is India’s leading

social media and production platform,
powering brand impact at scale across
regional markets. It utilises an
advanced, Al-powered workflow across
its six state-of-the-art production
studios to deliver high-impact content
in eight different languages. By
blending localised narrative depth with cutting-edge technology, Boss Wallah Media executes
full-funnel marketing strategies that consistently turn creative concepts into quantifiable revenue
growth.

Connecting human-centric storytelling with digital
finance to capture consumer intent and scale
acquisition.
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This press release can be viewed online at: https://www.einpresswire.com/article/920412375

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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