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Global Mobile Marketing Market Worth USD
57.85 Billion by 2030 | Rising from USD 11.0
Billion in 2020 at a CAGR of 18.3%

WILMINGTON, NEW CASTLE, DE, UNITED STATES, June 24, 2026 /EINPresswire.com/ -- According
to a new report published by Allied Market Research Mobile Marketing Market Size, Share,
Competitive Landscape and Trend Analysis Report, by Component (Platform and Services),
Channel (Messaging, Push Notifications, Mobile Emails, Quick Response (QR) Code, and Others),

Organization Size (SMEs and Large Enterprise), and Vertical
“ (Retail and E-Commerce, Travel & Logistics, Automotive,
BFSI, Telecom & IT, and Others): Global Opportunity
Analysis and Industry Forecast, 2021-2030, The global
mobile marketing market size was valued at USD 11,000
million in 2020, and is projected to reach USD 57,850
million by 2030, registering a CAGR of 18.3% from 2021 to
2030.

Allied Market Research
delivers trusted market
intelligence, industry
insights, growth forecasts,
and competitive analysis to
help businesses make

informed decisions. _ _ '
" The mobile marketing market has evolved into a core

Allied Market Research ~ component of digital advertising, driven by the explosive
growth of smartphone users, app ecosystems, and mobile

internet connectivity. Brands today rely heavily on mobile channels to deliver personalized,
timely, and location-based content that strengthens customer engagement and boosts
conversion rates.

As consumer behavior shifts toward mobile-first browsing, purchasing, and media consumption,
marketers are prioritizing platforms such as mobile apps, SMS, social media, and mobile web
ads. The rapid adoption of 4G and 5G networks further enhances user experience, promoting
higher interaction levels and driving demand for advanced mobile marketing solutions.
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One of the key drivers fueling the mobile marketing market is the surge in global smartphone
adoption, enabling brands to reach audiences more efficiently. With billions of users connected
through mobile devices, companies can precisely target consumers based on demographics,
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behavior, and location.

Growing investments in digital advertising are another major force propelling market expansion.
Businesses increasingly shift budgets from traditional channels to mobile platforms due to
measurable ROI, advanced analytics, and heightened customer engagement. This shift is also
supported by the rising popularity of social media and video content consumption on mobile
devices.

Technological advancements such as Al-driven personalization, predictive analytics, and
automation are reshaping the mobile marketing landscape. These innovations allow marketers
to deliver highly personalized content, optimize ad placements, and enhance campaign
effectiveness through real-time insights.

However, the market faces challenges related to data privacy regulations, security concerns, and
ad-blocking technologies. Compliance with evolving privacy standards like GDPR and consumer
transparency expectations creates operational complexities for marketers and advertisers.

Despite these challenges, emerging economies present high-growth opportunities due to rising
mobile internet penetration and increased digital adoption among small and medium
enterprises. Expanding e-commerce activity and mobile payment solutions further strengthen
future market prospects.
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The mobile marketing market is segmented by component, channel, enterprise size, and
industry vertical. Key channels include SMS marketing, in-app marketing, push notifications,
mobile web advertising, location-based marketing, and social media advertising. Enterprises of
all sizes, from SMEs to large organizations, leverage these channels across industries such as
retail, BFSI, healthcare, media & entertainment, and travel & hospitality.

On the basis of industry, the retail and e-commerce segment dominated the mobile marketing
market in 2020, and this trend is expected to continue throughout the forecast period. This
growth is largely driven by rising consumer engagement, supported by the massive increase in
mobile users worldwide. The integration of chatbots and voice assistants into retail business
models has further strengthened the ability to understand and respond to customer behavior
and preferences. As a result, the demand for mobile marketing software is expected to expand
significantly, leading to a robust CAGR trajectory for the segment.
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North America leads the mobile marketing market due to advanced digital infrastructure, high
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smartphone penetration, and significant investment in mobile advertising technologies. Strong
adoption of analytics, Al-based marketing tools, and mature consumer digital behavior further
accelerates regional growth.

Asia-Pacific is projected to register the fastest growth, driven by a massive mobile user base,
expanding e-commerce sector, and rising use of mobile payments. Countries such as China,
India, and Southeast Asian nations are witnessing a strong shift toward mobile-first digital
interactions, prompting brands to increase mobile marketing spending and adopt innovative
engagement strategies.
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This report gives an in-depth profile of some key market players in the mobile marketing
industry are Airship, Swrve, Vibes, Adobe, Braze, Acoustic, Localytics, Oracle, Salesforce, SAP. This
study includes market trends, market analysis, and future estimations to determine the
imminent investment pockets.
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*+ On the basis of component, in 2020 the platform segment dominated the Mobile Marketing
market size. However, the services segment is expected to exhibit significant growth during the
forecast period.

* On the basis of channel, the messaging segment accounted for the highest revenue in 2020
during the forecast period.

*+ On the basis of organization size, the SME segment accounted for the highest revenue in 2020,
however, the large enterprise segment is expected to witness highest growth rate during the
forecast period.

* On the basis of industry, the retail and e-commerce segment accounted for the highest revenue

in 2020, however, the healthcare segment is expected to witness highest growth rate during the
forecast period.

*+ On the basis of region, the Mobile Marketing industry was dominated by North America.
However, Asia-Pacific is expected to witness significant growth in the upcoming years
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Enterprise Mobility Market
https://www.alliedmarketresearch.com/enterprise-mobility-management-market
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PLM in Discrete Manufacturing Market
https://www.alliedmarketresearch.com/discrete-manufacturing-and-plm-market

Content Delivery Network Market
https://www.alliedmarketresearch.com/content-delivery-network-CDN-market

Virtual private server market
https://www.alliedmarketresearch.com/virtual-private-server-market

Retail automation market
https://www.alliedmarketresearch.com/retail-automation-market

Ground to air on-board connectivity market
https://www.alliedmarketresearch.com/ground-to-air-on-board-connectivity-market
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Allied Market Research (AMR) is a full-service market research and business-consulting wing of
Allied Analytics LLP based in Wilmington, Delaware. Allied Market Research provides global
enterprises as well as medium and small businesses with unmatched quality of "Market
Research Reports" and "Business Intelligence Solutions." AMR has a targeted view to provide
business insights and consulting to assist its clients to make strategic business decisions and
achieve sustainable growth in their respective market domain.

We are in professional corporate relations with various companies, and this helps us in digging
out market data that helps us generate accurate research data tables and confirms utmost
accuracy in our market forecasting. Each and every data presented in the reports published by
us is extracted through primary interviews with top officials from leading companies of domain
concerned. Our secondary data procurement methodology includes deep online and offline
research and discussion with knowledgeable professionals and analysts in the industry.
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This press release can be viewed online at: https://www.einpresswire.com/article/921501758


https://www.alliedmarketresearch.com/discrete-manufacturing-and-plm-market
https://www.alliedmarketresearch.com/content-delivery-network-CDN-market
https://www.alliedmarketresearch.com/virtual-private-server-market
https://www.alliedmarketresearch.com/retail-automation-market
https://www.alliedmarketresearch.com/ground-to-air-on-board-connectivity-market
http://www.einpresswire.com/contact_author/8862481
https://www.linkedin.com/company/allied-market-research
https://www.facebook.com/alliedmarketresearch
https://www.youtube.com/user/alliedmarketresearch
https://twitter.com/allied_market
https://www.einpresswire.com/article/921501758

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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