
Americans are falling in Love with the Alps in
Summer as Europe’s next great travel
destination

The San Nicolo Valley—one of the most beautiful

valleys in the Italian Alps

MontagnaEstate.it sees rising American

demand for summer Alpine travel, driven

by scenic lifts, luxury hotels, outdoor

activities and iconic mountain views

NEW YORK, NY, UNITED STATES, June

25, 2026 /EINPresswire.com/ -- The

Alps are becoming one of Europe’s

most sought-after summer

destinations for American travelers,

who are increasingly looking at the

continent’s high mountains not only as

winter ski areas, but as places for

outdoor activity, wellness, scenic

villages and high-quality alpine

hospitality.

According to MontagnaEstate.it, a multilingual portal dedicated to summer mountain tourism

Americans are discovering

that the Alps in summer are

not just a beautiful detour,

but a complete vacation

experience”

Davide Rigon, Founder of

MontagnaEstate.it

and visited by users from around the world, this change is

now visible in traveler behavior. After analyzing one million

visits and more than 400 bookings recorded through its

partner sites, the portal points to a wider international

interest in mountain holidays during the warmer months,

with the United States emerging as one of the most

important markets to watch.

The trend is not simply the result of a new preference

among travelers. It also reflects the way European alpine

destinations have evolved in recent years, transforming summer from a secondary season into a

fully developed travel experience. Resorts once associated almost entirely with skiing have

invested in hiking routes, mountain-bike trails, e-bike services, guided experiences, family

activities, wellness hotels and high-altitude dining, creating a product that feels active, premium
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and accessible at the same time.

Lift systems are at the center of this

transformation. Cable cars, gondolas

and chairlifts are no longer used only

as winter infrastructure, because in

summer they have become the engine

of the alpine experience. They allow

visitors to reach high-altitude

meadows, panoramic ridges, mountain

huts, glaciers and alpine lakes without

needing to be expert hikers, opening

some of the most beautiful places in

the Alps to a broader audience.

For American travelers, this is

especially attractive because many

want memorable mountain landscapes

without turning the holiday into a

demanding expedition. A couple can

take a scenic lift and have lunch with a

view, a family can reach an easy trail

above the valley, while a more active

traveler can use the same lift network

as the starting point for trekking, biking

or longer high-altitude routes.

“Americans are discovering that the

Alps in summer are not just a beautiful

detour, but a complete vacation experience,” said Davide Rigon, founder of MontagnaEstate.it. “A

traveler can hike in the morning, relax by an alpine lake in the afternoon and return to a high-

quality hotel with wellness facilities and mountain cuisine in the evening.”

The appeal is also linked to the way Americans evaluate value. In many alpine areas, hotels that

may feel increasingly expensive for European travelers can still appear highly competitive to U.S.

guests, whose stronger purchasing power makes premium mountain properties, spa resorts and

boutique hotels more accessible. These travelers are not simply looking for low prices; they are

looking for a strong overall experience made of location, service, food, wellness, scenery and

easy access to nature.

Italy is one of the strongest destinations in this trend. Val Gardena remains a top choice thanks

to Ortisei, Selva di Val Gardena, Seceda and some of the most recognizable Dolomite landscapes,

while Cortina d’Ampezzo is attracting renewed interest after the global visibility generated by the



2026 Winter Olympics.

Livigno, host of the Olympic snowboard events, is also gaining attention as a high-altitude

destination for sport, shopping and active summer holidays.

Alta Badia is emerging as one of Italy’s most interesting luxury alpine destinations, with Corvara,

San Cassiano and La Villa increasingly associated with refined hotels, gastronomy and premium

mountain experiences. Madonna di Campiglio and Courmayeur remain iconic names in Italian

alpine tourism, combining prestige, nature and a long tradition of hospitality.

Natural landmarks play a decisive role in this demand. The Tre Cime di Lavaredo are a true

symbol of the Dolomites, while Seceda has become another major draw because its sharp

mountain profile is globally recognizable and remains one of the most photographed places in

the Alps. Lake Braies has also become a powerful international attraction, helped by its

appearances in films and television productions.

Austria is gaining attention among U.S. travelers who want an organized and high-comfort alpine

holiday. High-altitude destinations such as Lech am Arlberg, St. Anton am Arlberg, Ischgl, Sölden,

Obergurgl, Serfaus-Fiss-Ladis and Obertauern offer a mature hospitality model built around lifts,

marked trails, bike infrastructure, wellness hotels, family services and a strong culture of half-

board hospitality. For long-haul visitors, this structure reduces uncertainty and makes the Alps

feel easier to navigate.

Switzerland continues to attract Americans seeking iconic scenery, reliable transport and

premium mountain stays. Zermatt, St. Moritz, Davos, Wengen, Mürren, Grindelwald, Verbier and

Saas-Fee are especially aligned with this demand, because they offer high-altitude villages, scenic

rail connections and views that define the European mountain imagination. For many U.S.

travelers, trains, cable cars and car-free villages are not just practical details, but part of the

experience itself.

MontagnaEstate.it’s analysis also points to a different way Americans choose alpine hotels. In a

mountain itinerary, the property is rarely judged only as a room, because it becomes the base

from which the whole trip works or falls apart. Proximity to trails, lift stations, lakes, restaurants,

bike routes, public transport and parking weighs together with breakfast, half-board and

wellness facilities, since the strongest hotel proposition is often the one that removes friction

from each day in the mountains.

This is why the Alps are becoming such a compelling summer alternative. They can serve hikers,

cyclists, families, couples, luxury travelers and guests who simply want silence, nature and

panoramic views, while stronger summer infrastructure and easier access to extraordinary

landscapes now position the Alps as an exclusive and memorable vacation choice for

Americans.

“Summer in the Alps is powerful because it is not one single type of vacation,” Rigon added. “It

can be active, romantic, family-friendly, luxurious or deeply relaxing, and that versatility is exactly
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why more Americans are putting the Alps on their summer travel list.”

About MontagnaEstate.it

MontagnaEstate.it is a multilingual travel portal dedicated to summer mountain tourism, alpine

destinations, hotel trends and practical inspiration for travelers discovering the mountains

beyond the winter season.
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