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Revieve Unveils The Future of Beauty in DACH:
Consumer Trends Shaping 2026

A new report reveals how Al, science-

backed skincare and personalization are revieve

transforming beauty purchasing across

Germany, Austria and Switzerland. The Future of
Beauty in

LONDON, LONDON, UNITED
KINGDOM, June 30, 2026
/EINPresswire.com/ -- Revieve, the o

: _ Consumer Trends
global leader in Al-powered beauty Shaping 2026
teChr]O|Og>/l tOday released The FUture Insights from hundreds of millions of

Al-powered beauty consumer interactions

of Beauty in DACH: Consumer Trends
Shaping 2026, a new consumer insights
report exploring the forces reshaping
the beauty industry across Germany,
Austria and Switzerland.

The report is powered by insights derived from hundreds of millions of Al-powered beauty
consumer interactions across Revieve's global platform, which supports many of the world's
leading beauty brands and retailers with personalized digital experiences, skincare diagnostics,
and product recommendations.

The findings reveal a significant shift in consumer expectations as shoppers increasingly
prioritize clinical efficacy, ingredient transparency, personalized recommendations and digital-
first experiences over traditional mass-market approaches.

The Rise of Science-Backed Beauty

While Germany remains a market historically dominated by mass beauty products, consumers
across the DACH region are increasingly investing in premium, evidence-based skincare and
clinically validated solutions.

Revieve's latest data shows that trust, education and personalization are becoming the primary
drivers of purchase decisions, with consumers seeking products that deliver measurable results
rather than marketing promises.

Al Is Becoming the New Beauty Advisor


http://www.einpresswire.com
http://revieve.com

Artificial intelligence is rapidly changing how consumers discover and purchase beauty
products.

From Al-powered skin diagnostics to personalized skincare routines, digital beauty experiences
are helping consumers navigate increasingly complex product assortments with greater
confidence.

Rather than replacing beauty advisors, Al is complementing human expertise by making
personalized guidance instantly accessible at scale across both online and in-store channels.

Gen X and Gen Z Are Reshaping the Market Together

The report highlights that the DACH skincare market is far more multi-generational than many
brands realize.

While Gen Z continues to drive digital engagement and adoption of interactive beauty
experiences, nearly seven in ten skincare consumers are aged 25 and above, with Gen X
representing one of the region's most commercially valuable audiences due to its purchasing
power and long-term brand loyalty.

This creates new opportunities for brands to develop differentiated strategies that appeal to
both digitally native consumers and established skincare users seeking clinically proven
solutions.

Personalization Is Becoming a Consumer Expectation

The report also finds that skincare needs vary significantly across consumers, reinforcing the
growing importance of Al-powered personalization.

Notably, 22% of consumers are unable to identify their own skin type, highlighting a major
opportunity for brands to leverage digital diagnostics and educational experiences to improve
confidence and purchasing decisions.

As consumers increasingly build structured routines instead of chasing individual product
launches, personalized recommendations are becoming an essential component of the modern
beauty journey.

A Strategic Opportunity for Beauty Brands

According to the report, the brands best positioned for future growth in Germany, Austria and
Switzerland will be those that successfully combine:

Scientific and clinical credibility
Al-powered personalization
Educational content around skin health and ingredients



Omnichannel customer experiences
Long-term trust and loyalty-building strategies

By integrating intelligent technology with evidence-based skincare, beauty brands can create
more relevant consumer experiences while strengthening engagement and conversion across
digital and physical channels.

Download the full report here.
About Revieve

At Revieve, we power the intelligence layer behind modern beauty and wellness commerce.
Traditional digital platforms treat beauty like any other category. We take a different approach,
replacing disconnected tools and point solutions with a unified Beauty Commerce Intelligence
Platform purpose-built for the unique complexity of skincare, makeup, haircare, wellness, and
nutrition. By combining advanced Al, beauty-specific intelligence, and a robust data foundation,
Revieve enables brands and retailers to create more personalized experiences, build proprietary
data assets, and drive smarter decisions across the entire organization.

We don't just power beauty experiences—we power the future of beauty commerce.
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