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Three Major Luxury Consumer Trends That
Can't Be Ignored in 2026, According to Vitkac
Luxury Online Shop Data

NEW YORK, NY, UNITED STATES, June 26, 2026 "=

/EINPresswire.com/ -- The luxury consumer has ;4 w
not disappeared. They've become more

/
intentional.

Recent proprietary performance data from luxury
online shop Vitkac reveals a consumer who
continues to spend on premium fashion, but with
greater emphasis on craftsmanship, longevity,
and designer identity rather than impulse
purchases. Across multiple digital campaigns,
three clear trends are shaping luxury retail in
2026.

1. Luxury Men's Footwear Continues to
Outperform Expectations

While much of the luxury conversation focuses on
handbags and accessories, proprietary

performance data from luxury online shop Vitkac
suggests that luxury men's footwear remains one of the strongest categories in the market.

Vitkac's men's shoes related e-commerce campaigns generated more than 22.6 million
impressions. These numbers indicate that luxury consumers continue to prioritize premium
footwear purchases even amid economic uncertainty.

"Luxury men's footwear has evolved from a niche category into a foundational component of the
modern luxury wardrobe," says Mateusz Ciba of Vitkac Luxury Online Shop. "Consumers are
investing in products that combine craftsmanship, versatility, and long-term value."

From designer sneakers to elevated everyday footwear, men's luxury shoes remain one of the
most searched and purchased categories on the platform.


http://www.einpresswire.com
https://www.vitkac.com/us

2. Luxury Bags Remain a Cornerstone of Luxury Spending

If there is one category that continues to define luxury retail, it is luxury bags. Vitkac's luxury
bags campaign generated more than 12.3 million impressions and the data suggests that luxury
consumers continue to view handbags as one of the safest and most enduring luxury purchases.
Unlike trend-driven categories, luxury women's bags often retain desirability across multiple
seasons and increasingly serve as long-term wardrobe investments.

As quiet luxury continues to influence purchasing behavior, consumers appear more willing to
invest in timeless pieces from established fashion houses rather than frequent discretionary
purchases.

3. Consumers Are Searching for Designers, Not Just Products

Perhaps the most interesting trend emerging from Vitkac's data is that shoppers are increasingly
engaging with designer-focused discovery rather than simply searching for individual products.

The platform's designer-focused campaign generated more than 13.7 million impressions, which
reflects a broader shift occurring across luxury retail. Consumers are becoming more brand-
conscious and designer-aware, often following specific creative directors, emerging luxury labels,
and curated collections.

Rather than shopping solely for a handbag, pair of shoes, or jacket, today's luxury consumer is
increasingly buying into a designer's aesthetic and identity.

"The modern luxury shopper wants curation," adds Ciba. "They want access to established
houses as well as emerging designers that align with their personal style. That's where luxury
retail is heading."

The Future of Luxury Spending

The latest performance data from Vitkac reveals a luxury consumer who remains active but
highly selective. Men's footwear continues to drive engagement, luxury bags remain a preferred
investment category, and designer-led shopping journeys are becoming increasingly important.
For luxury brands and retailers, the message is clear: consumers are not necessarily buying
more. They are buying better, investing in categories and designers that offer lasting value,

craftsmanship, and authenticity.

This angle aligns nicely with the "Luxury Consumers Are Buying Better, Not More" narrative
you've been pushing for Vitkac while grounding it in actual platform performance data.

About Vitkac



Founded by Arkadiusz Likus, Vitkac Luxury Online Shop offers an unmatched array of men’s and
women’s designer bags, shoes, clothing, accessories, and jewelry from 200+ prestigious brands,
catering to discerning fashion-conscious clientele. Established in 2011 as an extension of the
renowned VITKAC department store in Warsaw, with roots dating back to 1992 as an exclusive
fashion brand importer in Poland, VITKAC boasts several luxurious boutiques across the country.
Its Warsaw shopping center is the largest in Central and Eastern Europe, showcasing the finest
luxury brands. From well-established names like Gucci, Versace, and Balmain to emerging
favorites such as Jacquemus, DSquared?2, and Rick Owens, Vitkac.com Luxury Online Shop caters
to the discerning tastes of fashion-conscious and high-end clientele.
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