
AmeriChina Group Arrives at Milan Men's
Fashion Week, Building Global Pathways for
Emerging Designers
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MILAN, LOMBARDY, ITALY, June 27,

2026 /EINPresswire.com/ -- From June

19 to 22, 2026, the Spring/Summer

2027 Milan Men's Fashion Week took

center stage. AmeriChina Group’s

Marketing Director attended the official

runways of three defining brands,

closely evaluating cutting-edge design

trends, industry resources, and

international partnership

opportunities. This excursion marks a

significant expansion of the group's

footprint in the global luxury fashion

sector.

The itinerary spotlighted three

vanguard menswear labels with

distinctive philosophies: Italian

sustainable pioneer Simon Cracker,

rising Danish conceptual brand Martin

Quad, and London-based QASIMI,

known for blending Middle Eastern

heritage with contemporary art.

Together, these shows captured the

diverse creative currents shaping

modern menswear, offering critical

insights for AmeriChina Group as it

builds its global emerging designer

support ecosystem.

Italian sustainable label Simon Cracker

presented its Spring/Summer 2027

collection, An Annoying Summer Fairy Tale. Since its inception in 2010, the brand has

http://www.einpresswire.com


championed upcycled fashion with a genderless, anti-mass-production ethos. This season, the

brand cast the crew as fairy tale protagonists, drawing from childhood memories and the

concept of vintage paper dolls to reconstruct wedding dresses, bedsheets, and denim. The

collection juxtaposed pleated tulle and distressed denim with sculptural outerwear, while

continuing its long-standing sustainable partnership with Dr. Martens. The designer’s liberating,

uncompromising creative approach encourages young creators to remain authentic and vocal, a

philosophy that deeply aligns with AmeriChina Group’s core mission to champion next-

generation talent.

Danish label Martin Quad made its international runway debut with Woodman Pt.2 in Milan.

Conceived as an operatic choreography, the presentation broke traditional fashion boundaries

by drawing from the imagery of the late American photographer Francesca Woodman. Through

mirroring, fragmenting, and inverting classical tailoring, the collection masterfully reconfigured

traditional silhouettes. The show featured an original operatic score alongside an immersive set

design of broken mirrors and suspended drapes, merging fashion, photography, and

performance art. Founded in 2023 and nurtured by The Danish Arts Foundation, Martin Quad’s

trajectory of performance-led creative expression offers a case study for AmeriChina Group’s

future international talent incubation initiatives.

London-based QASIMI unveiled its Spring/Summer 2027 collection, Undercurrent, helmed by

Creative Director Hoor Al-Qasimi. Paying tribute to the late UAE conceptual art pioneer Hassan

Sharif, the collection focused on manual labor, repetition, and material manipulation. Exposed

threads, modular construction, and manual dyes anchored the lineup, while wave-like textures

and open crochet structures nodded to the Gulf’s historic pearl-diving and fishing traditions,

seamlessly fusing regional culture, contemporary art, and functional workwear. QASIMI’s

commitment to East-West cultural dialogue and successful balance of artistic depth and

commercial viability offer a mature framework for AmeriChina Group’s upcoming fashion

philanthropy projects in partnership with the AmeriChina Foundation.

The Milan excursion represents a decisive step by AmeriChina Group in bridging elite global

fashion networks. Moving forward, the group will leverage its cultural charity fund, the

AmeriChina Foundation, to deepen long-term collaborations within the global fashion

community. By focusing on the growth of young designers and emerging artists, AmeriChina

Group aims to establish robust international pathways, ultimately bringing more homegrown

talent to the official calendars of Milan, Paris, New York, and London fashion weeks to showcase

the power of contemporary Eastern design.

Since its founding in 2014, AmeriChina Group has been a forward-thinking pioneer in launching

independent Chinese designers onto the global stage. With over a decade of hands-on

experience in international fashion week operations, the group has successfully guided

prominent avant-garde brands like ALL COMES FROM NOTHING and Jarel Zhang through

multiple seasons on the official New York Fashion Week schedule. Over the years, AmeriChina

has solidified a comprehensive, end-to-end service ecosystem spanning official calendar



applications, international PR, buyer relations, and market integration.

Building on its deep reservoir of global fashion equity, AmeriChina Group will continue to

connect rising creative talents with premier fashion events and industry platforms. The group

remains dedicated to driving cross-border resource synergy, market integration, and artistic co-

creations. With the AmeriChina Foundation's long-term structural backing, the group is

committed to establishing a sustainable support system that empowers the next generation of

designers on the global stage, fostering a thriving, two-way cultural exchange between East and

West.
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