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Influxjuice Launches Dropdown Search
Takeover for Hospitality Brands

The agency deploys its flagship 3-Way
Growth Engine to help luxury destination
and lodging brands dominate search
intent and bypass booking aggregators.

LONDON, UNITED KINGDOM, July 21, I rl fl LI Xj LI i C e

2026 /EINPresswire.com/ -- Influxjuice,
the performance marketing and search
engine domination agency led by CEO
Rob Wynn, has announced the full-
scale deployment of its flagship
Autocomplete Takeover technology
and multi-channel 3-Way Growth
Engine into high-ticket tourism, luxury lodging, and hospitality sectors. Operating under the core
agency framework - Sustainable pipeline & revenue growth - the unified system is engineered to
capture consumer search intent at the root, helping major destination brands bypass expensive

booking aggregators.

We give luxury brands and In competitive tourism markets, brands traditionally lose
consumer enterprises the significant revenue to third-party ad platforms and booking
power to own their category networks. Influxjuice’s proprietary Autocomplete Takeover
search box and eliminate structuralizes digital real estate by hardcoding a client's
the ad-spend burnout.” brand name directly into Google and Bing suggested
Rob Wynn search dropdown bars. When a traveler looks for regional
lodging or travel packages, the search engine recommends

Influxjuice Logo

the client automatically, giving them absolute category exclusivity before a search query is ever
executed.

Case Study: Smoky Mountain Distributors
The immense scale of this architecture is demonstrated in the luxury lodging sector by

Influxjuice’s campaign for Smoky Mountain Distributors, operating across the highly saturated
Gatlinburg and Pigeon Forge tourism markets in Tennessee.


http://www.einpresswire.com
https://influxjuice.com
https://influxjuice.com
https://influxjuice.com
https://influxjuice.com/own-the-search-box-before-your-competitors/

Influxjuice deployed an aggressive 30-
day autocomplete optimization
strategy targeting 11 high-intent
vacation and lodging keywords paired
with precise regional geographic
modifiers.

The Results: The campaign drove

unparalleled search visibility, delivering

a massive 3.5x performance multiple
that yielded 1,403 total clicks delivered
in just 30 days. Bypassing competitive
ad networks, the campaign achieved
350% of its contracted click volume,
capturing market-ready travelers
directly inside the search bar.

To maximize inbound conversion,
Influxjuice integrates this frontend
takeover with its specialized 3-Way
Growth Engine:

On-Site SEO, GEO, and Trust
Automation: Building rich technical
foundations and blog layers optimized
for both search algorithms and
Generative Engine Optimization (GEO)
engines like Google Al Overviews. This
layer embeds interactive widgets and
review-generation systems to
systematically scale Google reviews
and establish immediate market
authority.

Autocomplete Takeover
Case Study

Smoky Mountain Distributors, Gatlinburg TN

Driving search visibility and qualified engagement through strategic
autocomplete optimization across Tennessee mountain tourism markets.

Smoky Mountain Distributors Autocomplete Takeover
Case Study

Objective & Strategy

Campaign Goal

Increase brand visibility and drive search engagement by
strategically positioning Smoky Mountain Distributors' name in
Google and Bing's autocomplete dropdown for high-intent
vacation and lodging searches across the Gatlinburg and
Pigeon Forge tourism markets in Tennessee.

Our Approach

The Autocomplete Takeover campaign, conducted over 30
days, targeted carefully selected vacation and lodging
keywords paired with Gatlinburg and Pigeon Forge geographic
modifiers across the Tennessee Smoky Mountain tourism

market. By optimizing autocomplete visibility and click volume,

we ensured Smoky Mountain Distributors appeared
prominently when potential travelers searched for vacation
packages, cabin rentals, and lodging options in Gatlinburg and
Pigeon Forge. The campaign delivered 1,403 clicks,
significantly exceeding the contracted 400 clicks, achieving
3.5 times the expected performance.

Keywords

« vacation in gatlinburg tn

« vacations in gatlinburg tn

« gatlinburg tennessee vacation packages
« gatlinburg family vacation packages

« gatlinburg tn vacation package deals

« gatlinburg vacation packages

« cabins pigeon forge

« pigeon forge vacation packages

« cabin rentals gatlinburg

« cabins gatlinburg

« gatlinburg condo rentals

Smoky Mountain Distributors - Growth Objective &
Strategy

Omnichannel Off-Site Repurposing: Converting a single piece of authoritative content into seven
distinct asset formats: landscape video, vertical video, a podcast, a news article, an authority
blog, an infographic, and a slideshow. These are distributed across more than 1,000 media

platforms to maximize brand authority.

Paid Media Acceleration: Activating targeted paid advertising funnels on Google, Meta, and
Native platforms to serve as a high-speed pipeline catalyst, driving instant lead volume while

organic assets compound over time.



"We give luxury brands and consumer
enterprises the power to own their
category search box and eliminate the
ad-spend burnout," notes Rob Wynn,
Founder and CEO of Influxjuice.
"Furthermore, we tie digital
performance directly to global
conservation. In partnership with
Evertreen, we plant 50 trees for every
campaign we launch, proving you can
aggressively scale corporate revenue
while doing physical global good."

Hospitality and enterprise brands
looking to claim exclusive search real
estate can evaluate their footprint at

https://influxjuice.com.
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Exceptional Results

30-Day Campaign Performance (August 2025)

1,403 3.5x 1

Total Clicks Delivered Performance Multiple Keywords Targeted

350% of contracted volume Exceeded expectations significantly High-intent vacation and lodging
searches

1,5004

1,000+

500+

Contracted Delivered

O EEETEEINENY - Exceptional search visibility and engagement across search platforms, with strong
engagement across the Tennessee Smoky Mountain tourism market (Gatlinburg and Pigeon Forge). Campaign
delivered significant exposure for vacation packages, cabin rentals, and lodging services.

3.5x Click Performance Growth Chart
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