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Promo Direct highlights the growing

demand for premium promotional

products that deliver quality, usefulness,

and lasting brand impact for fall

campaigns.

HENDERSON, NV, UNITED STATES, July

14, 2026 /EINPresswire.com/ -- July is a

key planning period for organizations

preparing fall trade shows, recruiting

events, customer appreciation

programs, and fourth-quarter sales

initiatives. As planning gets underway,

Promo Direct is observing growing

interest in promotional products that

prioritize quality, functionality, and long-term brand impact.

According to the Promotional Products Association International (PPAI), U.S. promotional

products industry sales reached $27.1 billion in 2025, while retail-branded merchandise sales

Organizations are choosing

promotional merchandise

strategically, focusing on

useful, high-quality products

that recipients value, use

regularly, and remember

long after campaigns and

events conclude”

Dave Sarro, CEO of Promo

Direct

reached an estimated $6 billion. The continued growth of

retail-inspired branded merchandise reflects increasing

interest in products that offer greater perceived value,

quality, and everyday usefulness.

Many businesses are becoming more selective about the

merchandise they distribute. Rather than focusing solely

on volume, marketers are increasingly seeking products

that recipients are likely to keep, use regularly, and

associate with positive brand experiences.

Popular categories include premium customized

drinkware, technology accessories, bags, apparel, and

wellness products. These items are often selected for

tradeshow giveaways, employee onboarding programs,

customer appreciation initiatives, and recruiting campaigns because they offer practical value

beyond the initial interaction.

http://www.einpresswire.com
https://www.promodirect.com/
https://www.promodirect.com/
https://www.promodirect.com/ccc3793-promotional-high-impact-tradeshow-giveaways.htm


Dave Sarro, CEO of Promo Direct: "As organizations prepare for fall campaigns, many are taking a

more intentional approach to promotional merchandise. They're looking for products that

recipients will actually use rather than items that are quickly forgotten. Useful, well-made

merchandise can help create stronger connections and extend the life of a campaign long after

an event has ended."

The shift reflects a broader focus on return on investment and audience engagement. Marketing

leaders are increasingly evaluating promotional products based on their ability to support

campaign objectives and create meaningful interactions with recipients. Rather than measuring

success by distribution volume alone, many organizations are placing greater emphasis on

relevance and recipient experience.

For many organizations, promotional merchandise remains an important component of broader

marketing and outreach efforts. Product selection is increasingly influenced by audience

preferences, campaign goals, and intended use cases.

With fall planning underway, the growing interest in premium promotional products reflects a

broader focus on relevance, usefulness, and audience engagement.

About Promo Direct

Established in 1991, Promo Direct provides custom merchandise, apparel, and promotional

products for organizations across a wide range of industries. The company offers thousands of

customizable items for trade shows, employee recognition, customer outreach, and event

marketing programs.
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