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Trackian Brings Its Marketing Decision Engine
to Claude: MCP Integration and Plugin Now
Live in Anthropic's Marketplace

Trackian can now be queried directly
inside Claude, bringing real-time data-

quality monitoring, anomaly detection, §  Trackian
and profit insights to your Al assistant. WGP INTEGRATION + PLUGIN - Now L1ve .

Trackian, now R
SOFIA, SOFIA, BULGARIA, July 2, 2026 inside Claude. Tk o 0 . e
/EINPresswire.com/ -- Trackia n, the Our MCP server and plugin are live in Anthropic's 340/ 3 Tk COR st 152

marketplace. Connect your site, ads and analytics data,
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brands and online stores turn -
fragmented data into clear next steps,
today announced a Model Context
Protocol (MCP) integration for Claude,
Anthropic's Al assistant, delivered as a
plugin and listed in Anthropic's Claude plugin marketplace. The release places Trackian's
marketing intelligence directly inside one of the fastest-growing Al ecosystems, letting operators
and agencies ask Claude about their marketing performance and get answers drawn straight
from their own live Trackian data.

Trackian gives brand owners and ecommerce teams a single place to understand what their
marketing is doing and what to do next. Rather than a reporting dashboard, it is built as a
decision engine across four working layers: Uptime & QA, which checks that tracking and data
collection are firing correctly; Anomaly Detection, where Al monitors and interprets performance
data to flag unusual changes; Profit Finder, which applies rules-based prioritization to surface
the opportunities that matter most; and the Daily Brief, a plain-language summary of what
changed and why. The platform connects nine marketing and commerce sources, including
Google Analytics, Google Ads, Google Search Console, Meta Ads, TikTok Ads, Shopify, Magento,
WordPress, and OpenCart, with a setup designed to take around 90 seconds.

With the new integration, that intelligence now lives inside Claude. MCP, the open standard
introduced by Anthropic, lets Al assistants connect securely to external tools and data. Delivered
as a Claude plugin and built on MCP, Trackian means a marketer can ask Claude a question in
plain language, such as which campaigns moved this week or where spend may be leaking, and
receive an answer grounded in their own connected accounts, without leaving the conversation


http://www.einpresswire.com

or opening a separate tool.

By listing its plugin in Anthropic's Claude plugin marketplace, Trackian also makes the integration
simple to install. The listing adds Trackian to a growing ecosystem of business tools that run
natively within Claude, and reflects the company's view that marketing decisions increasingly
begin inside an Al assistant rather than a browser tab.

"Marketing teams should not have to go hunting for their numbers; the answers should come to
them, in the place they are already working," said Evgeni Yordanov, CEO of Trackian. "Connecting
our decision engine to Claude through MCP means a brand owner or an agency can simply ask,
and Trackian answers, with the same monitoring and profit logic that runs inside the platform."

The Trackian plugin for Claude is available now. New users can connect their accounts and start
a trial at https://trackian.app/register.

About Trackian

Trackian is a marketing decision engine for brands and online stores, built to turn fragmented
marketing and commerce data into clear, trustworthy decisions. The platform monitors data
quality, detects anomalies, surfaces profit opportunities through rules-based prioritization, and
delivers a daily plain-language brief, across nine connected marketing and commerce sources.
Trackian is built and operated by a small specialist team spanning software engineering, data
science, product, marketing, and customer success. Learn more at https://trackian.com.
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This press release can be viewed online at: https://www.einpresswire.com/article/923609418

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
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