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Amazon Prime Day 2026 Reveals
Fundamental Shift in Consumer Shopping
Behavior, Says Envision Horizons CEO Laura

Meyer

Envision Horizons' analysis reveals how
inflation, Al-driven discovery, and
changing household purchasing habits
are redefining the path to purchase

NEW YORK, NY, UNITED STATES, July 1,
2026 /EINPresswire.com/ -- Amazon
Prime Day 2026 may be over, but
according to Laura Meyer, CEO and
Founder of Envision Horizons, the
event offered far more than record
sales. It provided an early look at the
consumer behaviors expected to shape
the remainder of 2026 and the critical
holiday shopping season ahead. As
one of the nation's leading Amazon
agencies, Envision Horizons conducts
an annual analysis of proprietary client
portfolio data alongside third party
market intelligence to identify the
trends driving ecommerce
performance.

"Prime Day is the largest ecommerce
event of the year outside Cyber Week
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and serves as one of the strongest indicators of how consumers will shop for the rest of the
year," said Meyer. "This year's data showed shoppers were exceptionally intentional. Consumers
planned purchases in advance, prioritized household essentials over luxury items, and relied on
trusted recommendations across multiple digital channels before ever completing a purchase on

Amazon."

Among the most significant findings was the growing influence of women on purchasing


http://www.einpresswire.com
https://www.envisionhorizons.com/

decisions; according to Numerator, women accounted for
“ 77 percent of Prime Day shoppers. Envision Horizons' data
further revealed that while overall shopping sessions
declined, conversion rates increased nearly 19 percent
year over year and total orders climbed more than 10
percent, indicating that consumers arrived ready to
purchase rather than browse. The agency also observed a
meaningful shift away from discretionary electronics
spending and toward apparel, household essentials,
health, and wellness products as shoppers used Prime Day
as a tool to stretch household budgets amid continued

This year's data showed
shoppers were exceptionally
intentional. Consumers
planned purchases in
advance, prioritized
household essentials over
luxury items”

Laura Meyer

economic pressure.

The research further highlighted that product discovery is becoming increasingly decentralized.
Consumers are now finding products through creator content, Al platforms, editorial gift guides,
newsletters, and social media before completing purchases on Amazon. Across the Envision
Horizons client portfolio, creator affiliate programs generated more than 12 percent of tracked
Prime Day revenue with an average 7.6 times return on ad spend, reinforcing the growing
importance of an integrated marketing strategy that extends well beyond the Amazon
marketplace.

Envision Horizons will continue analyzing the data collected during Prime Day to forecast
consumer behavior heading into the fourth quarter and holiday shopping season. Those insights
will help brands, marketers, and business leaders refine advertising strategies, merchandising
decisions, and customer acquisition plans for the most competitive retail months of the year.

About Laura Meyer

Laura Meyer is the CEO and Founder of Envision Horizons, a leading Amazon marketplace
agency that helps brands accelerate growth through marketplace strategy, advertising, analytics,
and ecommerce optimization. Through proprietary data analysis and industry research, Envision
Horizons provides brands with actionable insights into consumer behavior and emerging retail
trends, helping businesses make informed decisions during major ecommerce moments and
beyond.
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