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WILMINGTON, DE, UNITED STATES, July

6, 2026 /EINPresswire.com/ -- Low

calorie dip market size was estimated

at $252.9 million in 2021 and is

expected to hit $424.6 million by 2031,

and registering a CAGR of 5.5% from

2022 to 2031.

Increase in the prevalence of diseases associated with obesity such as diabetes and

cardiovascular illnesses and rise in awareness about health & fitness among consumers drive

the growth of the global low calorie dip market. By type, the classic segment held the major

share in 2021. By region, on the other hand, LAMEA would showcase the fastest CAGR by 2031.

The low calorie dips market is expected to witness significant growth due to an increase in

awareness about health, an increase in demand for convenience food and a change in culture

and lifestyle of the emerging Asian Market.

Get Sample PDF Brochure @ https://www.alliedmarketresearch.com/request-sample/A16595

According to the International Diabetes Federation, diabetes is a chronic condition that develops

when the pancreas is unable to create enough insulin or when the body is unable to effectively

use the insulin that is produced. Additionally, the federation's top worry is the rise in the number

of people with diabetes around the world. In 2020, 1 in 11 adults aged 20 to 79 had been

diagnosed with the disease, or nearly 463 million adults. Up to 700 million people worldwide are

predicted to have diabetes by the year 2045. Chronic diseases deteriorate as a result of high

sugar intake. As a result, a variety of alternatives have gained popularity in the Dip Market, which

fosters the low calorie dip market growth.
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The market for chilled dips is being boosted by urbanization and the rise in employment rate.

The World Bank estimates that 54.8% of the population of the world is currently employed,

which is boosts the market expansion since as employment increases and people lead busier

lives, there will be a greater need for convenience food. In addition, consumers are embracing

fast-paced, sedentary lifestyle changes, which has resulted in a decrease or elimination of home

cooking as a household activity. Consumers have been able to convert to convenience food, in

order to save time and effort, which drive the market expansion.

There are many low calorie dip alternatives on the market in the present, including homemade

dip, sauce, ketchup, and other spreads. These market-available alternatives to low calorie dip

provide benefits that are similar and are offered at affordable pricing. As a result, customers can

easily move to these available alternatives; subsequently, the previously mentioned fact poses a

potential threat of replacement for the Low Calorie Dip Market, which is anticipated to restrain

market expansion.

E-commerce or online store is a huge platform growing at a tremendous rate globally.

Consumers of every age, including generation X, millennials, and generation Z prefer to shop

from e-stores. This is attributed to the fact that online shopping is more convenient than

shopping at physical stores, due to the rise in several retailers focusing on e-commerce, thus

making it convenient for consumers.

LIMITED-TIME OFFER - Buy Now & Get Exclusive Discount on this Report @

https://www.alliedmarketresearch.com/checkout-final/8ecf094cb6c436e30abfa3d54b0e905a

Furthermore, an increase in penetration of the internet and a rise in the percentage of the

population inclining toward online shopping are expected to provide potential Low Calorie Dip

Market Opportunities manufacturers to sell their existing as well as novel low calorie dip

products through online platforms making them easily available for consumers and increase in

consumer awareness about their products.

There has been a significant movement in consumer preferences toward veganism, as seen by

the 500% rise in veganism observed during the 2020 Veganary Challenge compared to 2014. In

the U.S., 6% of people identified themselves as vegans, up from 1% in 2014. In addition, there

were 25% more participants in challenge of vegunary in 2021 with over 500,000 signing up

compared to the challenge in 2020. There were only 400,000 participants in 2020. This

demonstrates the growth in Low Calorie Dip Market Trends among consumers for vegan or

plant-based goods, which is anticipated to continue. The demand for low-calorie dip is expected

to increase in the future as more individuals strive to consume plant-based protein. In addition,

non-vegetarian consumers are gradually cutting down the consumption of food such as beef,

pork, poultry, and others, and are significantly accepting vegetarian lifestyle. This shift is

observed due to consumer preference for healthy diet. Their high consumption can be risky as

meat & meat products often contain harmful pesticides and chemicals.
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For this reason, consumers are in search for other protein alternatives. An increase in awareness

among consumers about the living condition of cattle in cattle farms has further changed

preference of non-vegetarians to vegetarian food, which is propelling the Low Calorie Dip Market

Growth.
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By region, North America held the major share in 2021, garnering nearly two-fifths of the global

low calorie dip market revenue. LAMEA, simultaneously, would showcase the fastest CAGR of

8.8% from 2022 to 2031. The other provinces assessed through the report include Europe and

Asia-Pacific.

The key market players analyzed in the global low calorie dip indusry report include Focus

Brands LLC, Earthy Bliss, General Mills, Inc., Pepsico, Inc., Kite Hill, Strauss Group inc., The Honest

Stand, Good Karma Foods, GreenSpace Brands, Winegreens world, Rigoni Di Asiago S.R.L, Nestle

S.A., PANOS brands, and Good Foods Group. These market players have embraced several

strategies including partnership, expansion, collaboration, joint ventures, and others to highlight

their prowess in the industry. The report is helpful in formulating the business performance and

developments by the top players.
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