
Woodemon Launches Back-to-School
Collection with 100,000 Custom Backpacks

Back to School Sales

NEW YORK, NY, UNITED STATES, July 7,

2026 /EINPresswire.com/ --

Woodemon, the handcrafted

personalized children’s gift brand

known for custom wooden puzzles,

backpacks, and home textiles, today

announced the official start of its “Back

to School Sales” campaign, supported

by raw materials for 100,000 custom

backpacks and a brand new collection

of personalized home textiles including

storage baskets, throw pillows, bath

towels, and blankets.

The 2026 back to school season is

arriving earlier than ever, with nearly

half of U.S. families beginning their

shopping by July and 67% already

making purchases by early July.

Woodemon’s campaign meets this shift

head on: pre orders opened in June,

and the full collection goes live on the

brand’s website this month, ensuring every handcrafted piece arrives well before the first school

bell.

Scalable Personalization, Guaranteed On Time Delivery

Woodemon operates on a “stock materials first, customize upon order” model that combines

true personalization with reliable delivery. With inventories for 100,000 backpack units already

secured, the brand handcrafts each item to a child’s specific requests—from personalized names

and favorite designs to unique color combinations—and ships in time for the first day of class.

“Back to school is an emotional milestone for families,” said a Woodemon spokesperson. “A

custom backpack with a child’s own name and design isn’t just a bag—it’s a confidence builder.

This year, we’re extending that same personal touch from the backpack to the bedroom, because

the school experience doesn’t end at the classroom door.”

The new home textile collection—launched alongside the backpacks—includes personalized

http://www.einpresswire.com
https://woodemon.com/pages/back-to-school-custom-gifts-for-kids-personalized-supplies-ideas
https://woodemon.com/pages/back-to-school-custom-gifts-for-kids-personalized-supplies-ideas
https://woodemon.com/collections/personalized-bag


storage baskets, throw pillows, bath towels, and blankets, allowing parents to create a cohesive

“backpack to bedroom” lifestyle across the season.

Children Are Driving the Cart—and the Spending

Fresh consumer data underscores the power of young voices. According to the PwC 2026 U.S.

Back to School Consumer Poll, 61% of parents now let their children add items directly to online

carts, and families expect to spend an average of $922 this season—with 47% planning to

outspend last year. Nearly one third of parents report that their children specifically request

branded or trend driven items.

Crucially, 79% of children directly influence their parents’ final purchase decisions, and 57% of

parents are willing to pay a premium for products that give their child “first day confidence”—an

emotional benefit that personalized goods uniquely deliver.

“Gen Alpha isn’t watching from the sidelines—they’re filling the cart,” the spokesperson added.

“Woodemon products are designed to be shown off and loved. That’s exactly what today’s kids

ask for, and exactly what parents are buying.”

The Great Brand Shift: Independent Labels Win Big

The 2026 season also marks a decisive consumer migration. Seventy five percent of shoppers

are now willing to switch from high priced mass market brands to independent brands of equal

quality. With brand loyalty eroding and value driven switching at record levels,

Woodemon—which generated 59,000 orders and $4.05 million in sales in 2025, a 39% year over

year increase—is well positioned to capture families seeking quality, individuality, and meaning

over mass produced logos.

“Parents are tired of paying a premium for generic branding,” the spokesperson said. “They want

products that feel personal, tell a story, and that their kids genuinely love. That’s what

handmade, customized goods deliver—and that’s why families keep finding us.”

Purpose Driven Growth

Woodemon dedicates a portion of its profits to supporting education for underserved

children—a mission that resonates deeply with families who increasingly want their spending to

reflect their values. Every purchase contributes to expanding educational access, turning a back

to school shopping trip into an act of generosity.

The “Back to School Sales” campaign is now live on Woodemon’s official website, with pre orders

shipping throughout July and August. The new home textile collection—including personalized

storage baskets, throw pillows, bath towels, and blankets—is available alongside the brand’s

signature custom backpacks and wooden puzzles.

About Woodemon

Woodemon is a premium personalized children’s gift brand specializing in handcrafted, made to

order wooden puzzles, backpacks, and home textiles. Every product is uniquely customized for

each child, combining creativity, quality, and social impact. Woodemon has become a trusted

name for families seeking one of a kind gifts that inspire and accompany children as they grow.

https://woodemon.com
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