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New Angelfish Marketing study of 1,052,053 Al

citations reveals what Al reads to recommend
B2B software

Analysis of over a million Al citations maps the sources Al assembles its answers from for B2B SaaS
brands

UNITED KINGDOM, July 8, 2026 /EINPresswire.com/ -- Angelfish Marketing, a UK B2B digital
marketing agency specialising in answer engine optimisation (AEO) and B2B SaaS SEO, today
published original research analysing 1,052,053 Al citations to map what Al assistants actually
read when they recommend B2B software. Rather than asking whether brands appear in Al
answers, the study takes the answers apart to show what they are built from.

The finding: Al assembles its answers about B2B software overwhelmingly from third-party
sources, not the brands' own websites. Across the answers that mention a brand, the brand's
own site is cited as a source only around a quarter of the time (13-32%). The rest is built from
competitors, community platforms, review sites and the trade press — a landscape most brands
neither own nor actively influence.

"Marketers assume that if Al is talking about them, it's reading their website to do it," said Dom
Moriarty, Head of Growth at Angelfish Marketing. "It mostly isn't. It's reading what everyone else
has said about you — the reviews, the Reddit threads, the YouTube videos, the roundups. Your
own content earns you the right to be in the conversation, but it's these third-party sources that
actually make up the answer."

The study found the sources Al relies on form a knowable, finite set for B2B SaaS brands.
Community platforms are the largest reachable group, with YouTube and Reddit the two most-
cited individual sources across the entire study by a wide margin, and LinkedIn third — ahead of
every review site and publication. Medium, review platforms such as G2 and Capterra, and trade
titles such as TechRadar and Forbes recur across every brand studied. In total, 42 third-party
sources appeared consistently across all six brands: the sources that shape how Al describes
B2B software.

Part of the reason so much comes from third parties lies in how Al answers B2B software
questions: by comparison. When a buyer asks something like "the best CRM for a small sales
team," Al weighs several products against each other rather than describing one in isolation,
because that is how B2B buyers evaluate software. Brands appear alongside their competitors
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by default, drawing on the sources that discuss the whole category.

This points to what Angelfish describes as the two jobs of Al visibility. Owned content and
technical SEO earn a brand eligibility to be cited at all; presence across the third-party sources Al
actually reads is what earns a place in the answer. Most growing brands, the study notes, have
built only the first.

"Publishing more of your own content is necessary, but it's the start of the job, not the whole of
it," Moriarty added. "The brands winning Al visibility have built a presence across the sources Al
trusts — the reviews, the communities, the earned media. That's the work most companies
haven't started, and it's exactly where answer engine optimisation comes in."

The study is descriptive rather than causal, and is based on data from the SEMrush Al Toolkit,
blended across ChatGPT, Google Al Overviews, Google Al Mode and Gemini. It covers six
established B2B SaaS platforms across CRM, project management and marketing automation,
two brands in each category.

The full study, including the ranked list of the sources Al cites most for B2B Saas, is available at:
https://www.angelfish-marketing.com/b2b-saas-aeo-study-inside-1m-ai-citations

About Angelfish Marketing

Angelfish Marketing helps B2B companies in SaaS, technology and professional services get
found in search engines and Al answer engines — through SEO, AEO (Answer Engine
Optimisation) and paid media. As a UK HubSpot Diamond Partner, we connect that visibility to
measurable pipeline ROI.
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This press release can be viewed online at: https://www.einpresswire.com/article/925266154

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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