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India Electric Car Market Reach Valuation of
USD 111.24 Billion Registering a CAGR of 41%
During 2026 To 2025

West India leads the India Market with

India Electric Car Market Size and Forecast

USD 1.25 billion in 2025 revenue,
powered by Maharashtra's subsidy stack
and Gujarat's PLI-linked cell plants.

in USD Billion

NY, CA, UNITED STATES, July 13, 2026

/EINPresswire.com/ -- The medium- f

term growth outlook remains : DD
exceptionally strong. India's EV industry Y ———mm@ G D - S - -
has grown at approximately 52% CAGR

over the past five years—more than CAGR | 41.0%

four times faster than the overall
automotive industry. Passenger EV
sales nearly doubled to 222,000 units
in FY2026, with EV penetration rising from 2.5% in FY2025 to 4.6% in FY2026. The market is
projected to exceed 300,000 units in calendar year 2026, with EVs expected to comprise nearly
10% of India's passenger vehicle market by FY2027.

India Electric Car Market Size and Forecast

India Electric Car Market Overview

Battery Electric Vehicles
(BEV) account for an
estimated 62% share of the
India Electric Car Market in
2025, reflecting strong
consumer preference for
zero-tailpipe-emission
platforms.”

The India electric car market trends is positioned for
extraordinary growth through 2035, driven by rising
consumer acceptance, policy support, and rapidly
improving technology economics. The projected valuation
of USD 111.24 billion, growing at an exceptional CAGR of
41.0%, reflects the market's transition from a niche
segment to a mainstream automotive category capable of
achieving scale and sustainability.

Arti Dhapte . '
The India electric car market represents one of the most

dynamic and rapidly evolving automotive segments globally, encompassing the production,
distribution, and sale of battery electric vehicles (BEVs), hybrid electric vehicles (HEVs), plug-in
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hybrid electric vehicles (PHEVs), and fuel cell electric vehicles (FCEVs) within the Indian
automotive ecosystem. India's electric passenger vehicle (EPV) market has undergone a
remarkable transformation, evolving from a nascent, technology-driven niche to a mainstream
automotive category with expanding consumer acceptance and infrastructure development. The
market is characterized by a competitive landscape featuring a mix of established domestic
manufacturers, global automotive giants, and emerging EV-focused startups.

The market is experiencing explosive growth driven by several fundamental factors. Consumer
acceptance of electric mobility has witnessed a structural shift, with buyers increasingly viewing
EVs as viable alternatives to internal combustion engine vehicles for both urban commuting and
longer journeys. The rapid expansion of model offerings has been a significant catalyst—the
number of electric passenger vehicle models available in India has doubled to approximately 20
over the past two financial years and is projected to exceed 35 in the upcoming fiscal year. More
affordable entry points, particularly in the sub-Rs 15 lakh price segment, are broadening
consumer access and accelerating mainstream adoption. Rising fuel costs, driven by geopolitical
tensions, have widened the total cost of ownership advantage enjoyed by electric vehicles over
petrol and diesel cars, making the economic case for EV adoption increasingly compelling.

Industry trends indicate the market has decisively shifted from a "push" phase, where
manufacturers drove adoption, to a "pull" phase driven by consumer demand and genuine
market acceptance. Expanding competition from newer domestic entrants and global
manufacturers including BYD, Kia, VinFast, Mercedes-EQ, and Tesla is broadening consumer
choice across multiple price points. The growing preference for electric SUVs is reshaping the
product landscape, with purpose-built electric SUV models gaining significant market traction.
Established manufacturers with robust dealer and service networks are leveraging these
advantages to build consumer confidence and capture market share from early movers.

Technological developments are addressing key adoption barriers. Battery technology
advancements now enable premium electric vehicles to offer driving ranges of 500-700
kilometers on a single charge, while mid-range models provide 300-450 kilometers, substantially
reducing range anxiety. Longer battery warranties—typically ranging from eight to ten
years—are building consumer confidence regarding battery longevity and replacement costs.
Innovative ownership models, including Battery-as-a-Service (BaaS), are lowering upfront costs
and making EV ownership more accessible across income segments. Fast-charging infrastructure
expansion, though still requiring significant investment, is gradually addressing charging
accessibility concerns.

Policy and regulatory influence on the India electric car market is profound. The government has
launched the PM Electric Drive Revolution in Innovative Vehicle Enhancement (PM E-DRIVE)
scheme to support EV adoption, public-transport electrification, and charging infrastructure
expansion. Production-linked incentives (PLI) for advanced chemistry cells aim to promote
domestic battery manufacturing and reduce import dependence. EVs attract lower goods and
services tax (GST) than internal combustion engine vehicles, while several states offer additional



subsidies and road tax exemptions. State-level policies, such as the recently notified Delhi EV
Policy 2026 with INR 15,000 crore earmarked for EV adoption, and amendments to Bihar's EV
Policy targeting 30% EV penetration in new vehicle registrations by 2030, are strengthening the
EV ecosystem.

The demand outlook remains exceptionally strong. The Indian electric car market crossed the
200,000-unit milestone in FY2026 and is projected to exceed 300,000 units in calendar year 2026.
The EV segment is growing at approximately 52% CAGR over the past five years—more than four
times faster than the overall automotive industry. The Indian passenger vehicle market, which
surpassed 4.5 million units in FY2026, is seeing EV penetration rising from 2.5% in FY2025 to
approximately 4.5-5% in FY2026. With ongoing product launches, expanding charging
infrastructure, and sustained policy support, the market is positioned for continued exponential
growth as India accelerates its transition toward sustainable mobility.
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India Electric Car Market Segmentation
By Fuel Category

The India electric car market is segmented by fuel category into Battery Electric Vehicles (BEVs),
Hybrid Electric Vehicles (HEVs), Plug-In Hybrid Electric Vehicles (PHEVs), and Fuel Cell Electric
Vehicles (FCEVs). BEVs represent the dominant segment, capturing the largest market share on
the strength of their zero-emission operation, lower running costs, and alignment with
government policy incentives. HEVs serve as a transitional solution for consumers seeking
improved fuel efficiency without the range limitations of pure electric vehicles, offering
familiarity with existing refueling infrastructure. PHEVs provide a middle-ground option, offering
electric-only driving for shorter commutes with a gasoline engine backup for longer journeys.
FCEVs remain an emerging segment in India, with limited commercial availability and
infrastructure, though they represent a long-term opportunity.

By Vehicle Body Type

Vehicle body type segmentation includes SUV, Hatchback, and Sedan. The SUV segment is
projected to dominate market demand, driven by India's growing consumer appetite for sport
utility vehicles and the increasing availability of purpose-built electric SUVs offering longer
driving ranges, faster charging, and premium features. Mahindra's electric SUV portfolio,
including the BE 6 and XEV 9e, has significantly lifted its share in the passenger EV market as
buyers respond to the SUV body style combined with advanced EV technology. The hatchback
segment maintains a presence in the entry-level and compact electric vehicle category, appealing
to urban buyers seeking affordable, city-friendly mobility solutions. Sedans represent a smaller
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but stable segment, serving consumers seeking traditional passenger car configurations.
By Region

Regional segmentation spans across Indian states and union territories. Uttar Pradesh leads the
country with 414,589 EV sales, followed by Maharashtra (278,806), Karnataka (221,497), Tamil
Nadu (190,818), and Madhya Pradesh (158,912). The market is witnessing geographic expansion
beyond traditional automotive hubs, with Tripura (18%), Assam (16%), and Delhi (13%) now
leading India in EV penetration. This indicates that high adoption is increasingly extending
beyond conventional high-volume automotive markets into previously underserved regions.
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India Electric Car Market Competitive Landscape / Key Players

The India electric car market is characterized by an evolving competitive landscape where
established manufacturers, new domestic entrants, and global giants vie for market share. The
top five manufacturers together account for approximately 93% of India's passenger EV market.

Tata Motors remains the market leader with 39% share, though its share declined by 14
percentage points over the year as competition intensified. The company has been focused on
balancing supply across multiple products and segments to meet strong demand, with the
Harrier EV reportedly having demand roughly double available production. Tata expects EVs to
account for more than 30% of its passenger vehicle sales by FY31. JSW MG Motor follows with
27% market share. The company has tackled the affordability barrier with its Battery-as-a-Service
model, allowing buyers to pay a monthly subscription for the battery instead of purchasing it
upfront.

Mahindra Electric has expanded its share to 21% after recording 428% year-on-year growth,
driven by its electric SUV portfolio including the BE 6 and XEV 9e. The company's purpose-built
electric SUVs with longer driving range, faster charging, and premium features have resonated
strongly with consumers. Hyundai and BYD each account for approximately 3% of the market,
while Kia holds 2%. Tesla's presence through its Pune assembly line is expected to add further
competitive pressure and broaden consumer choice.

Strategic developments in the market include the expansion of model portfolios across price
points, investment in localized manufacturing, and the development of Battery-as-a-Service
models to lower upfront purchase costs. Key differentiators include after-sales service quality,
charging ecosystem partnerships, and driving range capabilities. Manufacturers are competing
not only on product specifications but also on providing reliable after-sales support and
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delivering a comprehensive ownership experience.
Latest Industry News & Developments

Recent developments highlight the accelerating momentum of India's electric car market. In June
2026, India's EV market accounted for more than 12% of overall vehicle retail sales for the first
time, driven by record electric two-wheeler sales and broad-based growth across segments.
Electric passenger vehicles registered their best-ever monthly retail sales of 31,823 units in June
2026.

During the first half of 2026, cumulative EV sales reached 1,541,377 units, marking a 43% year-
on-year increase. The electric passenger vehicle segment posted one of the strongest
performances with an 83% year-on-year increase, supported by the launch of eight new electric
car models, including the Maruti Suzuki e-Vitara, Tata Harrier EV, and Mahindra XUV 3XO EV.

India's EV industry has significantly outpaced the broader automotive market over the past five
years. Between FY2021-22 and FY2025-26, total vehicle sales grew at a CAGR of approximately
12.5%, while EV sales expanded at nearly 52% CAGR—more than four times faster. The India
Electric Vehicle Market is projected to expand to USD 17.8-24.7 billion by 2032, signaling a strong
structural shift in mobility demand.

Passenger electric vehicles posted the strongest growth among all powertrains during
FY2025-26, with sales nearly doubling to 222,000 units—a 91% year-on-year increase—while EV
penetration increased from 2.7% to 4.6%. Tata Motors' MD expects EVs to comprise nearly 10%
of India's passenger vehicle market by the end of FY2027, reflecting a structural shift driven by
mainstream buyers rather than technology enthusiasts.

India Electric Car Market Challenges & Opportunities

Key restraints facing the India electric car market include inadequate charging
infrastructure—India had approximately 29,000 public charging stations early 2026, with a
charger-to-EV ratio of roughly 1:235, far below the global benchmark of 6-20 EVs per charger.
Affordability remains a barrier, as electric cars have higher upfront costs than internal
combustion engine vehicles due to expensive battery systems. India remains heavily dependent
on imports for lithium-ion cells and critical minerals such as lithium, cobalt, and nickel, exposing
the sector to supply-chain vulnerabilities. Consumer uncertainty regarding battery life, resale
value, and replacement costs continues to impact purchasing decisions. Limited policy support
for home charging and inadequate servicing networks further hinder adoption.

Emerging opportunities are substantial and diverse. The transition from government-subsidized
to market-driven demand represents a significant opportunity, with manufacturers focusing on
solving practical ownership challenges through improved charging, maintenance, and resale
value propositions. The rapid expansion of model offerings, particularly in the sub-Rs 15 lakh



segment, is making electric vehicles accessible to a broader consumer base. The integration of
Battery-as-a-Service models is lowering upfront purchase costs and expanding addressable
markets. The convergence of rising fuel prices and falling EV battery costs is improving the total
cost of ownership equation for mainstream consumers. Expanding EV adoption in commercial
fleets, including last-mile delivery and ride-hailing, presents significant growth opportunities for
passenger electric vehicles.

Future potential lies in the development of domestic battery manufacturing capability through
production-linked incentives for advanced chemistry cells, which would reduce import
dependence and lower costs. The expansion of charging infrastructure across highways, Tier-I|
and -lll cities, residential complexes, and public spaces is expected to accelerate adoption. The
emergence of innovative business models, including subscription services and battery leasing, is
likely to create new market segments. As India pursues its net-zero target for 2070, accelerating
electric mobility will be indispensable in building a cleaner and more energy-secure transport
system.

To explore more market insights, visit us at:

https://www.marketresearchfuture.com/reports/india-electric-car-market-12684

Long-term industry potential extends beyond the current forecast horizon, as the convergence
of policy support, technology advancement, and infrastructure development creates a self-
reinforcing growth cycle. The development of domestic battery manufacturing, expansion of
charging infrastructure, and increasing model variety will drive sustained adoption across price
segments and geographic regions. Companies that successfully build consumer trust through
reliable after-sales service, competitive pricing, and innovative ownership models will capture
disproportionate value in this rapidly evolving market. As India, the world's third-largest
automotive market, accelerates its transition to electric mobility, the electric car market will
become a cornerstone of the country's transportation future and a key contributor to its net-
zero emissions goals.
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