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Optimize your website for ChatGPT, Gemini &

Perplexity

ChatGPT Marketing and Services

Learn how to optimize your website for AI

tools like ChatGPT, Gemini, and Perplexity

with structured content, clear answers,

and semantic SEO strategies.

LONDON, UNITED KINGDOM, July 27,

2026 /EINPresswire.com/ -- Changing

to the digital world in a drastic pace

right after the search engine came into

being, e intelligence,  as one of the best

local seo services provider & web

development agencies in the world, is

now set to provide an altogether new

framework, to help companies across

the globe in harnessing an digital

prominence in the age of AI.

The advent of LLM models,  such as

ChatGPT from OpenAI,  Google Gemini,

or even Perplexity AI,  has entered the

game with a line of new “Answer

Engines” models.  They do not provide

a list of web pages like classic search

engines, where the users are pushed

to, but rather compile the data to

answer directly to the user. Brands

should consider ChatGPT marketing

and the services that it offers within

their AI SEO services to remain

competitive.

The Change From The Search Engine

To An Answer Engine

http://www.einpresswire.com
https://eintelligenceweb.com/seo-company/
https://eintelligenceweb.com/seo-company/
https://eintelligenceweb.com/chatgpt-marketing/


Optimization your Website for AI Platforms

The move toward AI-based discovery

means that visibility is no longer solely

a ranking on a specific keyphrase, but

rather a proven source of data that an

AI model can draw information from.

When a user asks an AI for a

suggestion or for factual data, the AI

searches the internet for valid, well-

structured, and well-cited information

A representative of e intelligence

stated, “We are seeing drastic changes

in how people are navigating around

the internet.  Companies that don‘t

recognize the need to change the way

that they adapt ChatGPT to digital marketing will just not exist in the conversation.  Our job is to

ensure that when an AI engine arrives at the answer, it‘s our client that is the authority

mentioned.”

Key AI Optimization Strategies

The new paradigm of e intelligence focuses on the three main pillars for the visibility of ChatGPT,

Gemini and Perplexity.

Focus on Entity Based SEO and Structured Data:  As the AI models see it,  the world is made up

of Entities,  fairly unique people, places or brands.  e intelligence use leading edge schema

markup and structured data to teach AI engines to see a brand as a clear and indisputable

authority in its category. 

Developing a Content Ecosystem that the AI Can Reference: The content should be factual, high-

authority and data-checked for an AI to be willing to recommend it, which is what e intelligence

offers through their "AI SEO services" offerings designed to develop citable assets or white

papers, original research or expert interviews.

Optimizing Conversational Intent: Gemini and Perplexity make the service submission

environment adaptive to the customer use of natural conversational language and e intelligence

attempts to optimize the web architecture to resolve long-tail, complex queries as humans

actually speak to AI assistants.

Operating in a Generative World

One of the unique challenges of ChatGPT marketing is that AI models synthesize sentiment from

across the entire web. When the consensus around a brand is not correct or up-to-date, the AI



will reflect those mistakes. e intelligence offers expert reputation management as part of the AI

ecosystem, whereby the available training data on the open web is representative of a brand and

its current value proposition and excellence.

The spokesperson added, "AI models are the new information gatekeepers. For cloud, e

intelligence draws on our 19-year experience of lauding digital industries to steer through such

tricky client demands, and the concept of innovation becomes transparent and accessible to

all.”

The Future of the Zero-Click Era

As AI is being introduced into Google Search (SGE), and open-source engines such as Perplexity

continue to be developed, Zero-Click searches, in which the user receives an answer without ever

going to a webpage, are becoming the new standard.

The strategy of e intelligence will be able to make sure that brand influence, even in a zero-Click

environment, will be achieved by citation and mentioning. Brands can stay highly visible even

during periods of fluctuation in normal traffic metrics by featuring in the “Sources" section of an

answer to a Perplexity question, or as the main source behind a Gemini summary.

About e intelligence: Over 19 Years of Digital Excellence

e intelligence has also been leading the web development business and seo service company

ever since 2007. The agency has achieved success through their transition-purpose and people-

powered since they have managed more than 10,728 campaigns, collaborating with the likes of

aspiring start-ups to fortune 500 companies.

Our guiding values of Act Now, Own Results; Always Be Learning; Build Trust; Invent and Simplify,

are the cornerstone of our development. We think that inquisitiveness triggers innovation, and

our group of creatively minded people are enthusiastic about developing memorable

experiences in all digital interactions.

Having a breadth of knowledge in over 100 industries, e intelligence offers bottom-line focused

and technology future-proof marketing solutions. We are focused on becoming a leader in

changing businesses, and having them become the leaders in the market, in a world that is more

and more AI-oriented.

Our Principles

Integrity: As a cornerstone of good business dealings, it fosters a professional culture where

each can have trust in the other.

Empathy: Empathy is one of our customer service elements. When you place yourself in the

position of the customer, it is easy to bridge the gap.

Creativity: Helping people find innovative solutions and create opportunities. The new and



exclusive ideas are valued by companies.

Our Mission & Vision

We have our mission on offering innovative, bottom-line focused, sustainable, and future-proof

marketing-technology solutions to businesses worldwide. We have a vision of becoming a leader

in changing the way business is conducted through marketing and technology, with a specific

aim of helping businesses become market leaders.
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