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London’s Daily Newspaper Era Has
Changed—LondonGazette.com Is Ready to
Help Define What Comes Next

As London faces rapid change,
LondonGazette.com is being offered to a

visionary publisher, investor or media N L] L d : G Elz
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one of the most influential, closely
watched and frequently discussed
cities in the world. Yet its citywide ‘

media landscape has undergone a : , | | meiinn
profound transformation. \ = '

Innovation on the promise smoother
world stage Jjourneys

In September 2024, London lost its last
remaining daily print newspaper when
the Evening Standard ended daily
publication and transitioned to a
digital-first operation supported by a
weekly print edition. That shift created
a significant opening for new digital-
first journalism focused specifically on the capital, its people and its global influence.
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That opportunity has become even more pronounced in 2026.

In June, the Mayor of London announced a new £7 million international tourism and investment
campaign intended not only to promote London across Europe, the United States and Asia, but
also to counter harmful disinformation and false narratives about the capital circulating through
social media. City Hall said tourism contributes more than £41 billion annually to London'’s
economy.

At the same time, London is debating decisions that could shape the city for decades. The new
Draft London Plan contemplates as many as 558,000 additional homes by 2037, while
addressing artificial intelligence, life sciences, data centres, transportation, high streets, cultural
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venues, climate resilience and the
future of the Green Belt.

London’s nightlife and hospitality
industries are undergoing their own
transformation. A 2026 independent
taskforce reported that London’s night-
time economy contributes more than
£139 billion annually and supports
more than one million night-time
workers, while recommending
substantial reforms to licensing,
transportation, cultural support and
the use of vacant properties.

Against this backdrop, the premium
digital assets LondonGazette.com and
TheLondonGazette.com are being
offered to publishers, media groups,
investors and visionary entrepreneurs
capable of building an authoritative
new platform devoted to modern
London.

“London is certainly not short of
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stories,” said Fred Mercaldo, Managing Partner of Omni World Media. “What it lacks is a new,
unmistakably London digital media brand capable of organizing those stories, earning trust and
speaking to residents, visitors, businesses and international audiences every day.”

A Historic Name—With a Completely New Purpose

Own LondonGazette.com
and begin with what most
media startups spend years
and millions trying to build:
instant credibility, historic
resonance and global name
recognition.”

The words “London Gazette” have deep roots in British
publishing history. The official publication originated as
The Oxford Gazette in 1665 and became The London
Gazette after the royal court returned to the capital in
1666.

The official Gazette continues today as one of three formal

Fred Mercaldo. cEo  &ditions—London, Edinburgh and Belfast—operating
' under the consolidated The Gazette brand at

TheGazette.co.uk. Its principal function remains the publication and preservation of official and

statutory notices.
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LondonGazette.com represents an entirely separate commercial opportunity.

The proposed platform would not compete with official public-record functions, statutory notices
or government publishing. Instead, it could become an original, independently branded digital
newspaper, magazine or citywide media platform covering the London of today and tomorrow.

“The opportunity is not to imitate the official public record,” Mercaldo said. “It is to build
something completely different: an independent, contemporary publication about London
itself—its people, neighbourhoods, institutions, ambitions, challenges and extraordinary cultural
life.”

A Platform Broad Enough to Represent London

LondonGazette.com could be developed as a comprehensive digital publication spanning:
+ London news, government and public affairs

* Business, finance and the City

*+ Property, housing and major development

+ Restaurants, hotels and nightlife

* Theatre, film, music and entertainment

+ Fashion, luxury, architecture and design

+ Tourism, events and visitor experiences

+ Borough-level and neighbourhood reporting

+ Technology, artificial intelligence and startups

* Royal, diplomatic and society coverage

* Interviews, commentary, newsletters, video and podcasts

The domain could support multiple revenue streams, including premium advertising,
memberships, subscriptions, sponsored editorial series, events, directories, ticketing, travel
partnerships, property leads, newsletters and specialised business intelligence.

A sophisticated publisher could build a serious daily news operation.

A luxury-media organisation could create the definitive Vanity Fair of London. A technology
company could develop a personalised mobile news platform combining professional
journalism, community contributions, video and Al-assisted discovery.

A Personal Commitment to London

Mercaldo’s interest in placing the domains extends beyond their commercial value.

“Personally, I love London. My wife was born in Wimbledon, and | have both Irish and English
heritage in my own family. We have visited many times, and every visit reinforces my



appreciation for the city’s history, diversity, energy and global importance.”

“I am determined to place LondonGazette.com in the hands of the right publisher or visionary
entrepreneur—someone capable of making an immediate impact and building a publication
worthy of one of the world's greatest cities.”

Acquisition and Partnership Structures Available

LondonGazette.com is presently offered at $275,000, with TheLondonGazette.com included in
the transaction.

Omni World Media is open to discussing creative structures with qualified parties, including:
+ Qutright acquisition

Seller financing and extended payment terms

* Lease-to-own arrangements

* Long-term leasing or licensing

Joint ventures

Strategic publishing partnerships

Investor-backed development structures

The pricing is subject to change as interest, development planning and strategic opportunities
advance. Approved brokers, publishers and investors are encouraged to participate.

“New media ventures routinely spend millions attempting to manufacture recognition and
credibility,” Mercaldo said. “LondonGazette.com begins with an exceptional name—memorable,
authoritative, geographically exact and immediately capable of supporting an ambitious London
publication.”

About Omni World Media

Omni World Media is a boutique digital-asset brokerage and development company specialising
in premium geographic, category-defining and media domain names.

Its principals have been involved with prominent digital properties including NewYork.com,
Scottsdale.com, Denver.com, LosAngeles.com, Houston.com and SanFrancisco.com. Other major
assets presently represented include TheUnitedStates.com, TheMiddleEast.com, Beef.com,
IVF.com, SanDiego.com, Denver.com, Development.com, Product.com and
DistrictOfColumbia.com.

Media and Acquisition Inquiries
Fred Mercaldo

Managing Partner

Omni World Media
FM@OmniWorldMedia.com

+1 602-859-3786
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Important Notice

LondonGazette.com and TheLondonGazette.com are privately owned commercial domain
names. They are not affiliated with, endorsed by or connected to The Gazette, The National
Archives, His Majesty's Stationery Office or The Stationery Office.

Any future platform would be independently owned, independently branded and separate from
the United Kingdom'’s official public-record publications.

Fred Mercaldo

Omni World Media
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