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PeopleSocial brings content creation, employee

advocacy, content distribution, analytics, gamification,

and compliance together in one platform.  No

scattered tools. No manual follow-ups. Just smarter

organic

Create once. Distribute effortlessly. Amplify through

your employees. Analyze what works - all from one

platform..

MI, UNITED STATES, July 22, 2026

/EINPresswire.com/ -- Current

employee advocacy platforms are

facing growing challenges as

organizations seek more authentic,

measurable, and scalable ways to

amplify employee voices. Many

platforms still rely on a one-size-fits-all

content creation model, resulting in

content fatigue and limited

participation over time. Employees

increasingly prefer personalized,

relevant content rather than pre-

approved corporate messaging, which

opens up the challenge for companies

to maintain human authenticity while

ensuring brand consistency.

Additionally, organizations struggle

with demonstrating clear ROI, as

traditional metrics such as clicks,

shares, and impressions often fail to

capture the true business impact of

advocacy efforts.  

Privacy concerns, evolving social media

algorithms, fragmented digital

channels, and the need for seamless

integration with existing workplace

tools further complicate platform

adoption and effectiveness. As

employee expectations and digital

communication landscapes continue to

evolve, many legacy advocacy platforms are finding it challenging to keep pace with the demand

http://www.einpresswire.com


PeopleSocial helps organizations turn employees into

a powerful distribution network that amplifies every

piece of content and extends brand reach organically.

for more intelligent, personalized, and

data-driven advocacy experiences. 

In such an environment, PeopleSocial

by Evonsys comes in to turn employees

into a trusted distribution network that

multiplies social reach, increases brand

equity, and bolsters the pipeline. It is

an all-in-one employee advocacy

platform that makes it easier for

employees to discover, share, and

engage with company-approved

content, while enabling marketing,

sales, and HR teams to coordinate

advocacy efforts more effectively

across the organization.  

PeopleSocial eliminates content creation friction by providing a centralized library of pre-

approved brand content and built-in guidelines, so that one person creates and the team

amplifies the post - spanning texts, carousels, blogs, podcasts, videos and so on. team All these

posts can be easily customized by employees to post in their authentic voices without worrying

about compliance, because the HR or comms team checks and approves them before they reach

a feed. Brand admins can also manage content by geography or departments. 

Once a post is approved, every employee can see it in their People Social feed and share it to

their personal social accounts in just one click. Thus, the reach gets multiplied through the

personal networks of 50, 100, 200 employees instead of the network of the brand page alone. 

The post scheduling function is also particularly useful when it comes to driving a two-week

hiring push instead of posting all at once, which is ideal for recruitment drives. 

Built with user experience in mind, PeopleSocial features an intuitive interface optimized for

both desktop and mobile devices, seamlessly integrating with existing internal communication

platforms like Slack, Teams, and other workplace tools. When it comes to gamification, the

platform boosts engagement and fosters healthy competition through in-app contests and

leaderboards, which formally recognizes and rewards employees for their consistent social

sharing efforts. 

 At the enterprise level, PeopleSocial drives high-impact business outcomes by distributing

authentic thought leadership and executive influence across the digital landscape and beyond.

The platform offers robust, granular performance analysis, allowing organizations to track clicks,

shares, comments, and overall reach at the content, employee, and team levels. It also helps to

identify content that actually moves prospects and compare posts head to head. 

http://www.peoplesocial.io/
https://www.peoplesocial.io/icp-marketing
https://www.peoplesocial.io/icp-hr


With a seamless Google Analytics integration, enterprises can also meticulously track traffic and

conversions, while also calculating tangible cost savings by comparing organic reach against

traditional paid advertising using a comparative cost-per-click metric. 

Organizations interested in transforming employees into a high-performing distribution network

can book a demo to see how PeopleSocial helps marketing, sales, and HR teams scale authentic

employee advocacy across the organization. 

Prioritizing data safety, PeopleSocial is built with enterprise-grade security architecture. It

features Single Sign-On (SSO) capabilities, secure OAuth Tokens backed by advanced Fernet

scheme encryption, and strict data protection protocols, ensuring that corporate advocacy

remains both immensely impactful and entirely secure. Data certifications include HIPAA, SOC2,

GDPR, and CCPA. 

Upcoming features in PeopleSocial will see the incorporation of AI-assisted captions which will

generate a brand-aligned caption instead of writing from scratch every time, a deeper analytics

suite that will align advocacy activity to real revenue outcomes, X (Twitter) integration within the

next month, and availability in native Android & iOS apps. 

Organizations looking to build a scalable employee advocacy strategy can also explore the

company's employee advocacy playbook, which outlines practical frameworks for increasing

organic reach without increasing advertising spend.
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