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Kemimoto now runs four localized

storefronts — US, Canada, Germany,

Japan — each built around local UTV, ATV,

motorcycle & bike riding.

TOKYO, TOKYO, JAPAN, July 23, 2026

/EINPresswire.com/ -- US, Canada,

Germany and Japan sites each tailored

to local riders, from full SxS builds to

motorcycle and bicycle gear

Kemimoto, the aftermarket

powersports accessory brand known

for outfitting riders across the UTV,

ATV, motorcycle and outdoor

recreation markets, today marked a

company milestone: the buildout of

four dedicated, market-specific

storefronts serving the United States,

Canada, Germany and Japan. Rather

than running a single one-size-fits-all

catalog, Kemimoto has shaped each

regional site around how riders in that market actually use their vehicles, giving UTV owners, ATV

riders, motorcyclists and cyclists a shopping experience built around their region's dominant

riding culture. Japanese riders can explore the local catalog at jp.kemimoto.com.

Four Markets, Four Distinct Riding Cultures

The milestone reflects nearly 15 years of growth for Kemimoto, which traces its roots to a

Nevada-based startup built by riders frustrated with poor-fitting parts, and which has since

grown into a brand recognized for vehicle-specific engineering and fitment testing across the

powersports category. As the brand expanded internationally, it found that off-road and

motorcycle culture varies significantly by region — and that a single global catalog didn't serve

any market particularly well. So instead of translating one storefront into four languages,

Kemimoto built out country-specific sites, each weighted toward the vehicles and riding styles

http://www.einpresswire.com
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Kemimoto Accessories for UTV & ATV

most common where its customers

actually ride.

In the United States, at kemimoto.com,

the catalog reflects the country's

mature UTV and ATV culture, with

dedicated sections for Can-Am, Polaris,

CFMOTO, Kawasaki, Yamaha and

Honda side-by-sides, alongside

motorcycle, marine, golf cart and

snowmobile accessories. In Canada, at

ca.kemimoto.com, the focus narrows

to the aftermarket UTV and ATV

accessories that Canadian trail riders

ask for most: mirrors, storage boxes

and whip lights for Polaris, Can-Am and

Honda machines, shipped from

warehouses inside Canada to keep delivery times down. In Germany, at de.kemimoto.com, the

emphasis shifts toward Europe's motorcycle and bicycle riding culture, with a catalog built

around riding apparel, gloves and motorcycle mirrors rather than side-by-side parts. And in

Japan, the Kemimoto JP storefront mirrors that same two-wheeled focus, offering motorcycle

and bicycle accessories, riding gear, gloves and mirrors suited to Japan's dense urban and

touring riding conditions.

Key Features and Customer Benefits

The regional approach means customers browsing any Kemimoto storefront see products that

are actually relevant to how people ride in their country, rather than wading through parts for

vehicles that aren't sold or ridden locally. For Japanese customers, that means a catalog centered

on motorcycle and bicycle accessories — mirrors, storage bags, apparel and gloves — designed

for daily commuting and touring rather than trail-only use. Each product is built with an

emphasis on straightforward installation, durability under real riding conditions, and pricing that

stays well below OEM parts, so upgrading a bike doesn't mean a trip to the dealership.

Across all four regions, the underlying engineering philosophy stays consistent: accessories are

developed using vehicle-specific fitment data so parts install cleanly without modification, and

materials are chosen to hold up to the vibration, weather and daily wear each riding style

produces. What changes market to market is simply which products get the spotlight — UTV

doors and windshields for U.S. and Canadian trail riders, motorcycle mirrors and riding gear for

German and Japanese customers.

Vehicle Compatibility and Use Cases

For Japan specifically, the localized catalog supports the platforms Japanese riders are most likely

to own, with mirror and accessory options built for motorcycles and scooters navigating both city

https://www.kemimoto.com/
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commutes and longer touring routes, alongside a growing bicycle accessories line for cyclists.

Riders can browse the newest releases in the 2026 arrivals collection or shop by category

through jp.kemimoto.com's accessories section. For customers with UTVs or ATVs imported from

North America, Kemimoto's U.S. site remains available with the brand's full off-road catalog,

including fitment-specific parts for Polaris, Can-Am and CFMOTO machines.

Industry Trends Driving Demand

The move toward regional storefronts tracks a broader shift in how global powersports and

outdoor brands operate. As off-road recreation, motorcycle touring and cycling have all grown as

hobbies in their own right — each with distinct regional followings — riders increasingly expect

brands to understand the specific vehicles and conditions relevant to where they live, rather

than offering a generic international catalog. At the same time, demand for affordable, high-

quality aftermarket upgrades has continued climbing across every region Kemimoto serves, as

riders look to personalize and improve their vehicles without paying dealer prices for equivalent

parts.

Executive Quote

"When we looked at how differently people ride in the U.S. versus Japan or Germany, it became

clear a single global storefront wasn't serving anyone well," said Samantha Carter, spokesperson

for Kemimoto. "Building out four dedicated sites let us put UTV doors and windshields in front of

American trail riders, while giving our Japanese customers a catalog that's actually built around

motorcycle and bicycle riding here. It's a more work to run four storefronts instead of one, but it

means every rider who visits us sees products that are actually meant for how they ride."

Call to Action

Riders in Japan can explore the localized catalog at jp.kemimoto.com, including the brand's

motorcycle accessories and 2026 new arrivals. Off-road, motorcycle and cycling enthusiasts

elsewhere can find the storefront built for their region — kemimoto.com for the U.S.,

ca.kemimoto.com for Canada, or de.kemimoto.com for Germany — and subscribe on any site

for updates on new product drops and regional promotions.

About Kemimoto

Kemimoto is an aftermarket powersports accessory brand serving UTV, ATV, motorcycle and

bicycle riders. Since its early days as a small team focused on solving fitment problems other

parts couldn't fix, the company has grown into a brand recognized industry-wide for vehicle-

specific engineering, expanding from its U.S. base into dedicated storefronts serving Canada,

Germany and Japan.

Kemimoto's product range spans UTV doors, windshields and storage solutions in North America

to motorcycle and bicycle mirrors, riding apparel and gloves in Germany and Japan, with each

regional catalog shaped by local riding habits rather than a single global assortment. The

company's approach centers on fitment-specific design, straightforward installation and pricing

that keeps quality upgrades accessible to everyday riders.



With four country-specific storefronts now serving distinct riding cultures, Kemimoto continues

to invest in the regional product development it sees as central to serving its next phase of

global growth. Japanese riders can learn more at jp.kemimoto.com.
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