
ALIQ Studio Reaches 40+ Clients and 1,000+
Content Assets in Three Months

Members of ALIQ Studio’s in-house production team

photograph a beverage content shoot in Kuala

Lumpur.

Kuala Lumpur studio combines in-house

production, fewer supplier handoffs and

a lean structure to make coordinated

marketing more accessible.

KUALA LUMPUR, MALAYSIA, July 31,

2026 /EINPresswire.com/ -- ALIQ Studio

says it served more than 40 clients and

produced more than 1,000

commissioned content assets between

30 April and 30 July 2026, according to

company records. The Kuala Lumpur

studio, operated by Aliq Group Sdn

Bhd, attributes the milestone to a

model designed around the day-to-day

realities of growing businesses.

For many small and medium-sized enterprises, marketing rarely breaks down because there are

no ideas. It slows down in the handoffs. A website sits with one provider, photography with

The real cost is not always

the invoice. It is also the

time spent repeating briefs,

chasing suppliers and fixing

work that does not

connect.”

Ricky Wong, Co-founder and

CEO

another and advertising with a third. The business owner

or an internal employee then becomes responsible for

keeping every brief, deadline and budget aligned.

ALIQ Studio was created to reduce that burden. The Kuala

Lumpur creative and digital studio brings brand identity,

content, websites, social media, paid advertising and

search visibility together under one team. Its in-house

production team handles core photography, video and

content work, keeping the people who shape the brief

close to the people executing it.

In practice, the team works from a shared brief across the channels included in each scope. A

content shoot can be planned with website, social and paid advertising uses in mind. That allows

one production cycle to create a coordinated set of finished assets instead of disconnected

http://www.einpresswire.com
https://studio.aliqgroup.com/en/
https://studio.aliqgroup.com/en/


pieces. Clients can start with a defined priority and add services as their needs change, without

having to rebuild the brand context each time.

“The real cost is not always the invoice,” said Ricky Wong, co-founder and CEO of ALIQ Studio and

Aliq Group. “It is also the time spent repeating the same brief, chasing different suppliers and

fixing work that does not connect. We built ALIQ Studio so growing businesses can move from

idea to execution with one team, a clearer scope and a more practical cost.”

ALIQ Studio says its lean structure is designed to keep pricing accessible by reducing account-

management layers and supplier handoffs. Keeping core production in-house is intended to limit

repeated briefing and direct more of each client’s budget towards strategy, production and

campaign activity. Additional services are quoted according to scope and confirmed in writing

before work begins.

A public case study for Kuala Lumpur caterer We Cater Too documents event filming,

photography, branding and the development of a menu-driven website within one client

engagement.

The milestone covers finished, commissioned work recorded through 30 July 2026. The content

asset count includes photographs, captions and website content. Drafts, minor revisions and

routine resizes are excluded.

Client engagements span food and beverage, manufacturing, automotive, beauty and wellness,

healthcare, education, property and lifestyle businesses. The mix includes both individual

assignments and continuing content work.

The studio primarily serves businesses in Kuala Lumpur and Selangor and works in English,

Bahasa Malaysia and Chinese. Its services include brand identity, in-house photography and

video, social media, paid advertising, and SEO and GEO website design. GEO refers to generative

engine optimisation, which helps organise useful business information for AI-assisted discovery

as well as conventional search.

The company has published its definitions, reporting period and legal entity details on its

company facts and media information page.

Wong said the next priority is to maintain the same direct communication and production

oversight as the client base grows. Rather than separating strategy, account management and

execution into different layers, the studio plans to keep clients close to the people doing the

work.

About ALIQ Studio

ALIQ Studio is a Kuala Lumpur-based creative and digital marketing studio operated by Aliq

https://studio.aliqgroup.com/en/seo-geo-website-design-malaysia/
https://studio.aliqgroup.com/en/company-facts/


Group Sdn Bhd. Its in-house team handles photography, video and content production alongside

websites, social media, paid advertising and search visibility. The studio primarily serves Kuala

Lumpur and Selangor and works in English, Bahasa Malaysia and Chinese.

For more information, visit https://studio.aliqgroup.com/.
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