
U.S. TikTok Shop Growth Surpasses UK Market
as Social Commerce Reshapes Online Retail

How TikTok Shopping in the U.S. Dramatically Outpaced the UK Market

LONDON, LEEDS, UNITED KINGDOM, August 1, 2026 /EINPresswire.com/ -- TikTok Shop has

rapidly evolved from an emerging social commerce platform into one of the fastest-growing

retail ecosystems globally. While both the United States and the United Kingdom have

experienced significant adoption, a new industry analysis shows that the U.S. market has

expanded at a considerably faster pace, driven by creator commerce, increased consumer

spending, and stronger brand investment.

According to the analysis, TikTok Shop generated approximately $15.8 billion in U.S. sales during

2025, representing year-over-year growth of more than 100 percent. Industry projections

suggest U.S. sales could exceed $20 billion in 2026 as more brands integrate TikTok Shop into

their long-term retail strategies.

Although the United Kingdom was one of TikTok Shop's earliest Western launch markets, the

report notes that adoption initially progressed at a slower pace. Despite this, the UK has

continued to record strong growth, with more than 200,000 businesses actively selling through

the platform and significant increases in live shopping participation and beauty retail sales.

The report attributes much of the U.S. market's accelerated growth to its creator economy,

where affiliate marketing, short-form video commerce, and livestream shopping have become

core components of consumer purchasing behavior. American brands have also invested heavily

in creator partnerships and social commerce infrastructure, helping transform TikTok Shop into

a major retail channel rather than simply a marketing platform.

Industry reports further indicate that major U.S. brands experienced significant year-over-year

sales growth on TikTok Shop, while billions of product-related searches demonstrated increasing

consumer intent to shop directly within the platform.

The analysis also examines how lessons learned during TikTok Shop's early rollout in the United

Kingdom influenced later expansion in the United States.

Paige Evans, who previously served as Operations Manager for Outlandish, one of the United

Kingdom's leading TikTok Shop Partner agencies, worked with brands during the platform's early

development across creator campaigns, livestream commerce, and content strategy.

http://www.einpresswire.com


"The UK market moved too quickly into hard selling before audiences had built trust in the

platform," Evans said. "Many brands approached TikTok Shop like a traditional shopping channel

instead of recognising that entertainment and authentic storytelling are what drive

conversions."

Evans believes U.S. brands benefited from observing many of the operational challenges

experienced during the UK's early adoption phase.

"American brands entered the platform with stronger creator ecosystems already established,"

she explained. "They invested earlier in affiliate partnerships, creator-led storytelling, and

content that felt native to TikTok rather than traditional advertising."

The report concludes that entertainment-driven commerce is reshaping how consumers

discover and purchase products online. Creator recommendations, livestream shopping, and

short-form video content are increasingly influencing purchasing decisions across beauty,

fashion, wellness, consumer products, and other retail sectors.

As TikTok Shop continues expanding globally, analysts believe the United States will remain the

platform's largest growth engine, while the United Kingdom continues to serve as an important

market for innovation, creator partnerships, and social commerce development.
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