
MRMVR Highlights Mid-Year Strategies
Helping South Florida Homeowners Prepare
for Peak Rental Performance

MRMVR outlines the operational, pricing,

and guest-readiness steps, helping South

Florida owners prepare for the remainder

of 2026

MIAMI, FL, UNITED STATES, August 10,

2026 /EINPresswire.com/ -- Miami

Residences Management & Vacation

Rentals (MRMVR) has outlined the mid-

year strategies it is using to help South

Florida homeowners prepare their

vacation-rental properties for the

remainder of 2026, highlighting the

critical role these steps play in

maintaining rental success.

The company’s approach brings together preventive maintenance, calendar management,

pricing reviews, listing updates, and guest-experience planning before fall, winter, and holiday

The second half of the year

is often won during the

weeks when nothing feels

urgent. That is when there is

time to prepare properly

instead of reacting later.”

Andres Bustamante

travel periods begin, placing greater pressure on individual

properties and operating teams.

The middle of the year is an opportunity for owners to feel

confident in their rental performance, as small operational

decisions can shape results several months later.

“The second half of the year is often won during the weeks

when nothing feels urgent,” said Andres Bustamante,

Director of Operations at MRMVR. “That is when there is

time to inspect the property properly, address recurring issues, review supplies and make

improvements without disrupting an arriving guest.”

Regional tourism growth, with 28.3 million visitors in 2025 and high occupancy rates in 2026, can

http://www.einpresswire.com
https://mrmvr.com/listings-management/
https://mrmvr.com/listings-management/


inspire owners to feel optimistic about rental

demand.

Statewide travel indicators also point to

sustained activity. VISIT FLORIDA reported

approximately 39.9 million visitors during the

first quarter of 2026, including an 8.5% year-

over-year increase in overseas visitation and a

0.6% increase in hotel rooms sold.

MRMVR cautions that broad tourism demand

alone does not guarantee strong results for an

individual property. Availability, condition,

pricing, listing quality, and operational

consistency still determine how effectively a

residence competes.

Starting With the Property, Not the Calendar

MRMVR’s mid-year process begins with the

physical condition of each home, emphasizing

how this review directly influences guest

satisfaction and operational efficiency.

The operations team reviews maintenance

records and recurring guest comments before

examining high-use areas, including air-

conditioning systems, plumbing, appliances,

internet connectivity, access systems, and

outdoor spaces. Cosmetic details are also

reviewed because minor wear can become more

visible in listing photography and guest reviews

over time.

The objective is to distinguish between urgent

repairs and preventive work that can be

scheduled before a problem affects a

reservation.

A property may appear ready on a booking

platform while still carrying unresolved issues behind the scenes. A slow-draining sink, an

inconsistent Wi-Fi connection, or a worn set of linens may not prevent a booking, but each can

affect the experience once a guest arrives.



“Preparation is not limited to whether

the property is clean on check-in day,”

Bustamante said. “It includes whether

the equipment is dependable, whether

access instructions remain accurate,

and whether the team has a clear

response plan if something changes.”

Mid-year inspections are also

particularly important during Atlantic

hurricane season. Although NOAA

forecasts a below-normal 2026 Atlantic

hurricane season, the National

Hurricane Center continues to

emphasize that a single storm can be

enough to affect a community and

recommends using quieter periods to

review preparedness plans.

For professionally managed properties,

that preparation can include reviewing

emergency contacts, confirming

exterior-item procedures, checking

insurance documentation, updating

owner communication protocols, and

ensuring vendor availability.

Reassessing Pricing and Calendar

Strategy

Once the physical property has been

reviewed, MRMVR evaluates how each

listing is positioned for the remainder

of the year.

That review includes existing reservations, open dates, average booking windows, minimum-stay

requirements, and gaps between confirmed stays, underscoring how strategic calendar

management can boost occupancy and revenue opportunities.

“Pricing is not a once-a-season decision,” said Xavier Doe, Co-Founder and Chief Operating

Officer of MRMVR. “Demand changes by neighborhood, property type, day of the week, and

booking window. The strategy has to respond to what the calendar is showing rather than rely

on one rate set months earlier.”

https://mrmvr.com/revenue-optimization-performance-tracking/


MRMVR uses dynamic pricing and performance-review tools to assess opportunities around:

1. Minimum-stay requirements

2. Weekend and weekday rate differences

3. Open nights between reservations

4. Early check-in and late check-out options

5. Longer-stay demand

6. Event and holiday booking periods

7. Last-minute availability

The company also reviews whether owners plan to use their property personally during the

remainder of the year. Blocking dates too far in advance can disrupt existing demand patterns,

while confirming owner-use periods early gives the management team more flexibility to plan

around them.

For second-home owners, the calendar must serve two purposes: preserving personal access

and supporting rental performance when the residence is available for rent.

Refreshing Listings Before Demand Arrives

A listing that performed well earlier in the year may still need updating.

Amenities change. Furniture is replaced. Building procedures are revised. Neighborhood

businesses open or close. Guest expectations also evolve, particularly when travelers compare

several similar properties in the area.

MRMVR’s mid-year listing review looks at:

1. Photography accuracy

2. Property titles and descriptions

3. Amenity information

4. Check-in and parking details

5. Sleeping arrangements

6. House rules

7. Building or community requirements

8. Frequently asked guest questions

The review also considers how the property is presented across different booking channels.

Information should remain consistent whether a traveler finds the residence through Airbnb,

Booking.com, Vrbo, Expedia, Marriott Homes & Villas or MRMVR’s direct booking platform.

Inaccurate or outdated information can create friction before the stay begins. Clear details, by

contrast, help guests make better-informed booking decisions and reduce avoidable questions

after confirmation.

Preparing for More Than One Type of Traveler



South Florida does not attract a single guest profile.

The region welcomes leisure travelers, families, international visitors, remote professionals,

seasonal residents, event attendees, and guests combining work with extended stays. Miami

International Airport handled 55.3 million passengers in 2025, including 24.8 million

international passengers. The winter holiday period from December 19 through January 5

brought nearly 3.3 million travelers through the airport.

This mix requires properties to be prepared for different expectations.

A weekend guest may prioritize seamless access and nearby dining. A family may need clear

information on parking, sleeping, and laundry. An overseas traveler may value multilingual

communication and earlier guidance about arrival procedures. An extended-stay guest may pay

closer attention to kitchen equipment, workspace, storage, and reliable internet.

“Our team tries to look at the property through the guest’s eyes before the guest arrives,” said

Javier Gonzales, Guest Services Manager at MRMVR. “Guests notice preparation most when they

do not have to ask. The instructions are already clear, the essentials are already there, and the

home works the way they expected it to.”

MRMVR’s guest-readiness review includes arrival messaging, access instructions, consumable

inventory, linen quality, welcome materials, and escalation procedures for urgent requests.

The company also examines recurring guest questions. When the same issue appears

repeatedly, the solution may not be another response template. It may require clearer listing

language, better signage, or a change to the property setup.

Reviewing Performance With the Homeowner

MRMVR’s mid-year process also creates an opportunity to revisit each owner’s goals.

Some homeowners prioritize rental income. Others use their residences several times per year

and want a management strategy that protects both personal enjoyment and booking

performance. International owners may place greater emphasis on visibility, communication,

and reliable local oversight.

A meaningful performance review, therefore, goes beyond total revenue. It may include:

1. Occupancy by period

2. Average daily rate

3. Length of stay

4. Booking lead time

5. Channel contribution

6. Guest feedback

7. Maintenance patterns



8. Upcoming owner-use dates

9. Recommended property improvements

MRMVR reports managing more than 80 residences across Miami Beach, Brickell, Downtown

Miami, Edgewater, Fort Lauderdale, Hollywood, and Naples. According to internal company data,

its managed portfolio maintains an average occupancy rate of 85% to 90%, a 96% client-

retention rate, and an average guest review score of 4.8 out of 5.

The purpose of reviewing those numbers is not only to explain past performance. It is to identify

what should change next.

“Owners should understand what is happening with their property and why a recommendation

is being made,” Doe said. “A report is useful, but the conversation around the report is what

turns information into a plan.”

Looking Beyond the Holiday Calendar

MRMVR is also encouraging homeowners to use the second half of 2026 to prepare for early

2027.

Maintenance work, photography, furnishing changes, and listing repositioning are easier to

complete when they are not competing with compressed turnaround schedules. Decisions made

during August or September may influence bookings that arrive months later.

The company’s approach reflects its wider positioning as a boutique management partner:

structured enough to manage performance consistently, but flexible enough to account for the

individual owner and property.

“Good management should reduce uncertainty,” said Kevin Ducros, Co-Founder and Chief

Executive Officer of MRMVR. “The homeowner should not have to wonder whether the property

is ready, whether the calendar is being reviewed, or whether a small issue has been overlooked.

Preparation is part of how trust is maintained.”

As South Florida moves through the remainder of 2026, MRMVR plans to continue refining its

property-readiness, reporting, and revenue-management processes while helping owners

prepare for seasonal demand without losing sight of long-term asset care.

About MRMVR

Miami Residences Management & Vacation Rentals (MRMVR) is a South Florida-based boutique

property management company specializing in luxury vacation rentals, investment residences,

and hospitality-focused homeowner services. Founded in 2017, MRMVR manages more than 80

properties across Miami Beach, Brickell, Downtown Miami, Edgewater, Fort Lauderdale,

Hollywood, and Naples. Through multilingual communication, technology-driven operations, and

hospitality-focused management, MRMVR helps domestic and international homeowners

https://mrmvr.com/property-setup/


maximize property performance while delivering exceptional guest experiences.

Kevin Ducros

Miami Residences Management & Vacation Rentals
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