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Mobile Billboard Global Adds 25 Trucks Ahead
of 2026 Election Season

Expanded nationwide fleet gives
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campaign capacity, expanding
availability for candidates, political
committees, campaign agencies,
advocacy organizations and public-
information teams preparing for the
final months of the 2026 election cycle.

Mobile Billboard Global expands its digital LED
billboard truck capacity ahead of the November 3,
2026 election.

The fleet expansion is designed to support campaign demand surrounding remaining state

primaries, voter-registration and education initiatives,
“ early-voting periods, rallies, debates, community events
and the Tuesday, November 3, 2026 general election. With
election activity accelerating across the country, Mobile
Billboard Global is opening reservations for local,
statewide, regional and coordinated multi-state
deployments.

Campaigns have limited
time to build recognition.
Our expanded fleet helps
candidates carry clear, high-
impact messages directly

into the communities they o ' '
need to reach.” The company’s digital billboard trucks place high-

Steven Baptiste, Owner of brightness video, animation and rotating campaign
Mobile Bi/lbo;lrd Global graphics directly in the communities campaigns want to
reach. Instead of relying on one fixed location, a mobile

billboard campaign can be routed through selected neighborhoods, commercial corridors, civic
areas, event districts, campuses, commuter routes and other high-visibility zones based on the
campaign’s lawful targeting and scheduling plan.
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“Campaigns have limited time to build
recognition. Our expanded fleet helps
candidates carry clear, high-impact
messages directly into the
communities they need to reach,” said e
Steven Baptiste, owner of Mobile '
Billboard Global.

25 Additional Digital Billboard Trucks
for the Final Election Push

The newly added units increase the
company’s ability to coordinate
simultaneous deployments in multiple : a5 N R e :
markets, support multi-day election New Fleet ready for election season.

schedules and respond to high-

demand dates. Campaigns can reserve

one truck for a focused district route or coordinate multiple trucks across several cities and
states.

Mobile Billboard Global is preparing for increased activity before and during the November
election in markets including:

Florida * Georgia * North Carolina « Pennsylvania * Michigan « Wisconsin

Arizona * Nevada * Texas * Ohio * New York « New Jersey

California * Virginia » Maryland * Massachusetts * New Hampshire * Delaware

Alabama * Tennessee * Minnesota * Connecticut « Washington « Missouri

The company also supports campaign requests in additional states and can develop routes
based on a candidate’s district, statewide office, issue audience, event schedule, media market or
field strategy.

The 2026 calendar creates several distinct advertising windows. Campaigns may need rapid
visibility ahead of a primary, broader recognition after a nomination is secured, repeated
messaging during voter-registration and early-voting periods, and concentrated exposure during
the final days before November 3. Mobile Billboard Global can structure schedules around each

phase rather than forcing every campaign into the same advertising model.

A Strong Street-Level Complement to Digital, Television, Radio and Direct Mail



Political organizations invest heavily in television, streaming, social media, search, email, text
messaging and direct mail. Those channels remain important, but they compete for attention
inside crowded screens, inboxes and media environments.

Digital billboard truck advertising adds a visible, real-world layer to that media mix. It gives
campaigns a way to place their name, message, website, slogan, endorsement, event
information or voting reminder in front of people moving through targeted areas.

The medium can support:

Candidate name recognition

Campaign launch announcements

Primary and general-election messaging

Voter-registration awareness

Early-voting reminders

Election Day get-out-the-vote messaging

Rally, town hall and debate promotion

Ballot-initiative education

Issue advocacy and public awareness

Volunteer and field-office recruitment

Fundraising event promotion

Website, text-code and QR-code calls to action

Campaigns can use the trucks for a single high-impact appearance or a repeated schedule that
builds frequency over several days or weeks. Creative can also change as the campaign moves
from introduction to persuasion, event promotion, early-vote education and final turnout
messaging.

Dynamic Creative for Fast-Moving Campaigns

The expanded fleet is built for digital campaign content. Trucks can display approved JPEG
graphics, MP4 video, animation, rotating messages, countdowns, event details, website
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addresses and QR codes. Exterior audio may also be available where the route, timing and local
rules permit it.

This flexibility is particularly valuable during election season because political messaging can
change quickly. A campaign may need to update a debate time, promote a newly announced
endorsement, respond to a schedule change, highlight an early-voting deadline, rotate language
versions or move from a primary message to a general-election message.

With a digital LED platform, campaigns are not limited to one printed message for the entire run.
Multiple creative files can be scheduled and rotated, allowing a campaign to communicate
several priorities during one route.

Creative That Can Be Understood in Seconds

Election-season streets are busy, and a mobile message must communicate quickly. The
strongest billboard creative does not attempt to reproduce a mail piece, policy page or television
script. It presents one recognizable idea at a time.

Mobile Billboard Global encourages campaign teams to prioritize a clear candidate name, office
sought, short message and direct response. When appropriate, a second frame can carry a
website, QR code, voting reminder or event detail. Longer videos should be edited into short
visual sequences that remain understandable without requiring a viewer to watch from
beginning to end.

Campaigns may submit several versions for different audiences, communities or times of day.
For example, a morning route can feature name recognition and a website, while an evening
route near a campaign event can promote the event time and location. A weekend schedule can
rotate volunteer recruitment, early-voting reminders and a candidate introduction.

Multilingual creative can also be incorporated when it is relevant to the campaign’s
communications plan. Each version should preserve the same visual identity so voters connect
the name, colors and core message across different routes and media channels.

QR codes can support measurable action, but they should be large, high contrast and paired
with a short written web address or text instruction. The truck’s role is to create recognition and
interest; the landing page should then make the next step simple.

Campaign teams that need creative assistance can provide logos, photographs, brand colors,
disclaimers and existing campaign materials. Mobile Billboard Global can help organize those

assets into a clean screen layout, subject to final approval by the campaign.

A typical campaign rotation may include:



A bold candidate-name graphic

A short issue or values statement

A website or text-to-join call to action

An early-voting or Election Day reminder

A rally or town hall announcement

A volunteer recruitment message

A Spanish-language or other multilingual version

Mobile Billboard Global can also review files for screen formatting and help campaigns adapt
existing digital, social or television creative into clear billboard-ready layouts. Effective mobile
billboard creative generally uses limited words, large type, strong contrast and one direct action
per frame.

Route Planning Based on Campaign Objectives

A mobile billboard truck is most useful when the route is connected to a clear campaign
objective. Mobile Billboard Global works with clients to identify the desired market, dates, daily
hours, priority communities, event locations and audience movement.

Depending on the campaign and local operating conditions, routes may include:

Downtown business and government districts

High-traffic commuter corridors

Neighborhood commercial centers

Campaign rallies and town halls

Debate and forum locations

College and university areas

Community events and festivals

Transit-adjacent corridors



Shopping and restaurant districts

County and municipal centers

Major intersections and arterial roads

Approved staging areas near election-related events

Routes can be adjusted by daypart. Morning schedules may focus on commuter movement.
Midday routes may emphasize civic, business and retail areas. Evening schedules may shift
toward events, restaurants, entertainment districts and high-volume neighborhood corridors.
For statewide campaigns, multiple trucks can be assigned to separate metropolitan areas. For
congressional, legislative, county and municipal campaigns, the route can be narrowed around
communities within the relevant district. For national organizations and agencies managing
several races, Mobile Billboard Global can coordinate creative, timing and reporting across
multiple markets.

Primary Election Visibility and the Road to November 3

Although many state primaries have already concluded, the 2026 primary calendar continues
through August and September in several states. That creates an immediate planning window
for candidates competing in remaining contests and a fast transition into the general-election
phase.

Mobile Billboard Global is accepting campaign requests tied to upcoming election activity in
Kansas, Michigan, Missouri, Virginia, Washington, Tennessee, Hawaii, Alabama, Connecticut,
Minnesota, Vermont, Wisconsin, Alaska, Florida, Wyoming, Massachusetts, New Hampshire,
Rhode Island and Delaware, as well as runoff and special-election schedules where applicable.
The larger strategic focus is November 3. Campaigns that reserve early can build a phased
schedule rather than waiting until the final week, when truck availability, drivers, production
capacity and premium election dates may become limited.

A phased political mobile billboard advertising plan may include:

Phase One: Introduce the candidate and establish name recognition.

Phase Two: Promote issues, endorsements, biography and campaign priorities.

Phase Three: Advertise town halls, rallies, debates and community appearances.

Phase Four: Communicate voter-registration and early-voting information.



Phase Five: Deliver final-week visibility and Election Day reminders.

The schedule can be concentrated into a short visibility blitz or spread across multiple weeks.
Multi-truck campaigns can create simultaneous coverage in several communities, while one-
truck campaigns can repeat a carefully planned district route.

Built for Candidates, Agencies and Political Organizations

The expanded digital fleet is available to a broad range of political and public-awareness clients,
including:

Federal, state and local candidates

Congressional and statewide campaigns

Mayoral, county, judicial and municipal campaigns

Political media buyers and advertising agencies

Political action committees and party organizations

Ballot-measure and referendum committees

Labor, business and membership organizations

Nonprofit advocacy and public-information groups

Voter-registration and civic-engagement programs

Event producers supporting debates, rallies and election-night gatherings

Mobile Billboard Global provides service without endorsing a political party, candidate or ballot
position. Campaign acceptance, content and operations remain subject to company policies,
availability, applicable law and local operating requirements.

Proof of Performance and Campaign Accountability

Political advertisers need documentation that confirms when and where a campaign operated.
Mobile Billboard Global can provide proof-of-performance materials based on the campaign

agreement, including route documentation, campaign photographs, video clips, GPS information
and recap reporting.



These materials help campaign managers, agencies and finance teams document execution,
review creative visibility and share campaign activity with stakeholders. They can also provide
useful content for social media, fundraising updates, volunteer communications and post-
campaign reporting.

Campaigns should identify reporting requirements before launch, especially when several trucks
or markets are involved. A clear deployment plan can specify truck count, dates, hours, cities,
target zones, creative rotation, reporting deliverables and the campaign contact responsible for
approvals.

Why Campaigns Are Reserving Mobile Billboard Capacity Earlier

Election advertising demand is concentrated around a limited number of dates. Primaries, major
rallies, debates, early-voting launches, the final two weekends and Election Day can create
competition for vehicles, drivers and premium route windows.

Adding 25 digital billboard trucks gives Mobile Billboard Global more flexibility, but campaigns
are still encouraged to reserve important dates as early as possible. Early planning provides
more time for route development, creative review, driver coordination, market logistics and
multi-state scheduling.

Campaigns requesting a quote should be prepared to provide:

Target state, city, county or district

Preferred campaign dates

Number of daily advertising hours

Number of trucks requested

Primary campaign objective

Preferred route areas or major events

Creative format, including image or video

Audio requirements, if any

Reporting and proof-of-performance needs

Billing organization and authorized campaign contact



Once these details are received, the company can evaluate availability and develop a campaign
recommendation.

Planning for the Final Week and Election Day

The final week of an election requires disciplined scheduling. Campaigns may request repeated
passes near selected corridors, coordinated appearances around public events, extended daily
hours or several trucks operating in separate markets. Election Day plans may also involve
morning visibility, midday community routes and evening messaging timed around voter activity
and campaign events.

Because traffic, road closures, weather, public-safety activity and local restrictions can affect
movement, every route should include operational flexibility. The company can develop alternate
corridors while preserving the campaign’s priority geography whenever reasonably possible.

For campaigns using several creative messages, final approval deadlines should be established
before launch. A single authorized contact should confirm artwork, schedule changes and route
priorities. This reduces delays during a period when campaign staff and vendors are managing
rapid decisions.

Mobile Billboard Global can also support election-night events, watch parties and post-election
public messaging when availability permits. Those requests should be booked separately from
daytime voter-contact routes so staffing, screen content and event logistics are clearly defined.

A Nationwide Platform for Local Political Messages

Political campaigns are national in importance but local in execution. Voters experience
campaigns in their own communities: on the roads they drive, near the businesses they visit, at
the events they attend and in the neighborhoods where they live.

Mobile Billboard Global combines national deployment capacity with route-level planning. The
company's objective is to give campaigns a flexible outdoor advertising platform that can scale
from a single local district to a coordinated multi-state operation.

A city council candidate may use one truck around a defined municipality. A congressional
campaign may concentrate on several communities within a district. A statewide campaign may
coordinate trucks in multiple metropolitan areas. A national political organization may deploy
the same approved message across several states while adapting routes and scheduling to each
market.

This flexibility gives campaign teams the ability to match the advertising footprint to the office,
audience, budget and calendar.



Book Election Campaign Dates Now

Candidates, campaign managers, political consultants, media buyers and agencies can now
request availability for the expanded fleet. Mobile Billboard Global recommends beginning with
the election date, target market, number of trucks, desired hours and campaign objective.

To learn more about Mobile Billboard Global, review available political and public-awareness
services, or book a mobile billboard campaign, visit the company’s website or contact the
booking team.

Phone: (404) 382-9805
Email: Booking@mobilebillboardglobal.com

Website: www.mobilebillboardglobal.com

Campaign teams seeking digital billboard truck advertising for August and September primaries,
early voting, the final campaign stretch or November 3 Election Day are encouraged to request
dates before high-demand market capacity is committed.

About Mobile Billboard Global

Mobile Billboard Global provides digital LED mobile billboard advertising, route-planned outdoor
media, event advertising, political and public-awareness campaigns, brand activations and multi-
city deployments across the United States. Campaign services can include digital video and
image display, creative rotation, route planning, multi-truck coordination and proof-of-
performance reporting.

The company works with candidates, agencies, brands, nonprofits, organizations and event
teams that need visible messaging in targeted real-world locations. Mobile Billboard Global
supports local, regional, statewide and nationwide advertising schedules.

Steven Baptiste

Mobile Billboard Global
+1 (404) 382-9805
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we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
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