
Nani Media House Opens Franchise
Opportunity (Worldwide Distribution,
International Airports, Newsstands and
Bookstores)

News that inspires and nurtures your

soul

Nani Media House Opportunity: Make the Good News and

put your community on the map

LONDON, UNITED KINGDOM, August 11, 2026

/EINPresswire.com/ -- Nani Media House Opens Global

Franchise Applications — With Distribution Through

International Airports, Airlines, Newsstands and

Bookstores Worldwide

For a limited time, franchise partners receive three

years of operations for the price of one

London, United Kingdom— Nani Media House (NMH),

publisher of Rich Monday Paper and a portfolio of

Good News titles built on locally sourced success

stories rather than conflict and crisis, is opening

franchise applications for a limited number of

territories worldwide.

Experienced franchise operators looking to add a high-

demand, low-complexity concept to their portfolio are

taking notice of Nani Media House — and for good

reason.

What Sets This Opportunity Apart

Most media franchises stop at a website and a mailing list. NMH franchise partners offers

something different: positive journalism in real time with international presence. Every territory

is built for distribution through major international airports, airline in-flight networks,

newsstands and leading bookstore chains, alongside embassies, international hotel groups and

premium shopping centres. Readers don't have to find you. You are already where they are and

http://www.einpresswire.com
https://www.sovereignmagazine.com/


Every story inside helps you find

better answers to your own

questions. We explore the new map

of innovation, wellbeing and

possibilities.

where they go, available on the flight, at the

newsstands, luxury hotels or at home.

The international reach is combined with a fully

managed editorial operation. Nani Media House

produces every edition, from writing, design, layout,

publishing to Google News syndication, from its

editorial desk. Franchise partners never need to write

an article, unless they want to, build and manage a

newsroom, or chase a deadline. The brand's

commitment to topical authority, locally sourced

success stories and editorial endorsement keeps

readers and advertisers coming back and drives

powerful word of mouth in every market it enters.

A British brand with global reach, Nani Media House

has validated its model across diverse markets and is

now expanding aggressively into new territories across

North America, Europe, the Middle East and beyond.

The Publications 

"We built Nani Media House to fix a dangerous

shortage: the news cycle has almost no good news left

in it. We spent years building the editorial engine, the

distribution network and the brand authority most

companies take a decade to earn. Now we're opening the door for the right partners to step into

a media business that already works, from day one."

— Dr Marina Nani, Founder, Nani Media House

Good news doesn't make

itself. Right now it's just 2%

of what you consume every

day. We built Nani Media

House to bring a healthy

balance into our readers

wellbeing. You are what you

read.”

Dr Marina Nani, founder of

Nani Media House

Every franchise includes Rich Monday (published weekly,

52 editions a year) plus one quarterly magazine of the

franchise holder's choice: Rich Woman, Rich Man, Rich

Mom, Rich Dad, Rich Travel or another title from the NMH

growing portfolio. That's 56 editions and 56 front covers a

year, done for you publishing service, produced and

distributed under your territory rights.

The Investment

The franchise fee starts at £150,000 with total investment

for larger or national territories ranging up to £450,000

depending on the size and reach of the territory. All payments are made upfront, in full. There

https://www.nanimediahouse.com/


Rich Mom Magazine, Summer Solstice

Edition brings you motherhood

reimagined. Featuring an exclusive

interview with Giselle Rufer, founder

of DELANCE Swiss watches,

celebrating 30 years of passion and

social creativity.

are no annual payments, no deferred payments and

no instalment plans.

Franchise holders keep 70% of every order they bring

in for advertising, front-cover features, Executive

Contributor placements, event sponsorships. Nani

Media House retains 30% to cover all editorial

production and distribution support. No royalty. No

marketing fund. No hidden charges.

The Limited-Time Offer

Pay for one year. Operate for three. 

For a limited time, every franchise secured now

includes two additional years at no extra cost. A single

upfront payment locks in three full years of operations,

three years of distribution through the international

network above, and a price that is guaranteed for

every renewal thereafter. This offer will not be

repeated at this price.

Do You Qualify?

Nani Media House is selectively expanding into new

territories. To qualify, franchise applicants should

have:

- Minimum net worth of £400,000

- Liquid capital of £150,000

- Commercial or entrepreneurial operating experience

- Commitment to the Good News editorial philosophy

- Willingness to build client relationships in their territory

No media or publishing experience is required. Franchise partners are commercial operators,

not journalists — the editorial is handled entirely by NMH. Multi-unit operators are encouraged

to enquire about territory availability and development agreements.

Next Steps

Territories are limited and awarded on a first-qualified basis. If you'd like to find out whether

your city, region or country is available and lock in three years of international distribution for

the price of one reply to this message and we'll set up a call.



Nani Media House

Founded by Dr Marina Nani and Darie Nani

editor@richwoman.co | nanimediahouse.com

+442045746785

Darie Nani

Nani Media House
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This press release can be viewed online at: https://www.einpresswire.com/article/933322201

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
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