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The Sweet Printer Expands Live
Personalization With 25+ Interactive Brand
Activations

The Sweet Printer expands with 25+ live personalization T ——

experiences, transforming branded giveaways into interactive,
memorable brand activations.

SAN DIEGO, CA, UNITED STATES, August 17, 2026
/EINPresswire.com/ -- The Sweet Printer, a San Diego-based
experiential marketing and live personalization company;, is
rapidly expanding its portfolio of interactive brand activations
designed for corporate events, trade shows, conferences,
incentive travel programs, brand launches and large-scale
experiential campaigns.

What began with live cookie printing has evolved into a
portfolio of more than 25 customizable experiences spanning
edible printing, live product personalization, laser engraving,
UV printing, apparel customization, personalized gifting and

emerging event technology. \
|}

Guests watching their photos
get printed onto a cookie at
our cookie printing activation

The idea behind the expansion is simple: give guests
something they can participate in, watch being created and
take home — while giving brands an experience people
naturally stop to photograph, film and share.

“People don't want another piece of generic swag handed to them,” said Phyllis Hong, founder of
The Sweet Printer. “They want to be part of the experience. When someone watches their photo
print onto a cookie, sees their name created in sugar or watches a product being personalized
specifically for them, the giveaway becomes a memory.”

Live Personalization Becomes the Entertainment

The Sweet Printer specializes in transforming personalization itself into an attraction.

Guests can upload photos that are printed onto cookies in real time, watch logos and designs


http://www.einpresswire.com
https://thesweetprinter.com/cookie-printing

become three-dimensional edible sugar creations,
personalize luggage tags and travel accessories, have
denim and other products laser engraved, or create
customized items using UV and apparel printing

technologies.

The company's growing portfolio includes experiences
such as live cookie printing, live candy and sugar printing,
2 engraving, luggage tag personalization, personalized
travel accessories, branded food experiences,
customized beauty products, golf ball printing, apparel
personalization, corporate gifting and other photo-to-

product experiences.

Rather than producing identical promotional products in
advance, many of these activations allow individual
guests to participate in creating what they receive.

That distinction is becoming increasingly important as
brands search for interactive event ideas capable of
generating booth traffic, guest engagement and organic

social sharing.

Guests love seeing their Al
generated photos printed onto

luggage tags!

From Branded Giveaways to Personalized Experiences

The expansion reflects a broader change in experiential marketing.

The cruelest test

of a

giveaway is the trash can
between the booth and the

exit.”

A guest takes a photo.

A design is created.

Phyllis Hong

As digital experiences — including artificial intelligence —
become increasingly integrated into everyday life, The
Sweet Printer believes physical, human-centered
experiences are becoming more valuable rather than
less.

Technology can facilitate the experience, but the final
interaction happens in the real world.

A machine begins printing or engraving.



People gather to watch.

And minutes later, the guest walks away holding something that was created specifically for
them.

“We actually think the growth of Al makes in-person experiences more important,” Hong said.
“The more digital our lives become, the more powerful it is when technology creates something
physical right in front of you. That's where we see experiential marketing going — digital
intelligence paired with tangible, personal experiences.”

Designed for Corporate Events, Trade Shows and Incentive Programs

The Sweet Printer's activations are designed to operate within existing events rather than
requiring brands to build an entirely separate experience around them.

The company works with brands, agencies, management companies, event producers, hotels
and corporate meeting planners to incorporate live personalization into trade-show booths,
conferences, hospitality suites, incentive travel programs, product launches, VIP experiences and
corporate celebrations.

Experiences can be customized around a brand's visual identity, campaign, destination or event
theme.

For event marketers, this creates a flexible alternative to traditional promotional merchandise.
Instead of simply distributing a branded item, the creation of the item becomes part of the event
itself.

Building a Portfolio of Experiences That Are Difficult to Replicate

A key part of The Sweet Printer's growth strategy has been identifying emerging technologies
and adapting them specifically for live events.

The company's capabilities now cross multiple forms of live production, including edible ink
printing, 3D sugar printing, laser engraving, UV printing, direct-to-film apparel printing and

customized product decoration.

The Sweet Printer also develops workflows that allow guests to participate in personalization
while keeping production practical for high-volume corporate events.

The result is a growing collection of experiences that sit at the intersection of experiential
marketing, event technology, personalized gifting and live entertainment.

A Different Definition of Event Swag



Hong believes the next generation of event giveaways will increasingly be created — or
completed — in front of the guest.

“The item isn't really the activation,” Hong said. “The moment it becomes yours is the
activation.”

That philosophy is guiding The Sweet Printer's continued expansion into new personalization
technologies and materials.

The company is developing experiences across food, fashion, travel, beauty, sports, hospitality
and corporate gifting, with activations designed for both intimate VIP groups and high-volume
events.

For planners searching for memorable event ideas, interactive trade-show experiences or
alternatives to conventional branded merchandise, the company intends to continue expanding
the number of products that can be personalized live.

About The Sweet Printer

The Sweet Printer is an experiential marketing and live personalization company based in San
Diego, California. The company creates interactive brand activations in which guests watch
personalized food, merchandise and gifts being created live at corporate events, trade shows,
conferences, incentive travel programs, brand launches and VIP experiences.

Its growing portfolio includes live photo cookie printing, sugar printing, live laser engraving,
luggage tag personalization, denim engraving, UV printing, apparel customization, branded food
experiences, personalized gifting and other interactive photo-to-product experiences.

The Sweet Printer works with brands, agencies, destination management companies, hotels and
event producers to create high-engagement experiences designed to turn personalization into
entertainment.

Learn more at **TheSweetPrinter.com**,
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