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BrandRank.Al Launches Brand Risk Monitor to
Trace Unfavorable Al Answers Back to Their
Sources

New capability captures raw material
shaping Al’s view of brand reputation, @ safety

scoring verbatim findings for severity and ' : ~. B Legal/Regulatory

False Advertising

likelihood to propagate across engines
@ Product Quality

CINCINNATI, OH, UNITED STATES, . (‘ @ Customer Experience
August 25, 2026 /EINPresswire.com/ -- LOW Venom @ competitive
BrandRank.Al today announced the - -
launch of Brand Risk Monitor, a source- B ran d RIS k M on Itor
level intelligence capability that helps p :

reveal the raw material driving | brandrank.ai
unfavorable Recommendation Share™, o
and the government, regulatory, news

and independent sources behind it.
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As consumers increasingly turn to Al for recommendations, visibility alone is no longer enough.
A brand can appear frequently in Al answers while those answers repeat negative, disputed,
outdated or unsubstantiated claims. The verbatim findings sitting in regulatory filings, news

coverage, reviews and independent publications are the
“ inputs that shape how large language models understand
a brand's reputation. Brand Risk Monitor scores and
reports those inputs, giving organizations an independent
view of the external signals shaping Al perception and
creating headwinds against Recommendation Share.
Importantly, the platform then provides guidance and
actions on what to do about it.

Visibility is not the same as
trust. A brand can show up
everywhere and still lose if
Al keeps repeating the
wrong narrative. You can't
manage a risk you can't

trace.”
Pete Blackshaw, Co-Founder, Central to the capability: BrandRank assigns every

CFO. BrandRank.Al verbatim finding a Venom Score™, a measure of how
' damaging the claim itself is, and assesses its likelihood to

propagate to other answer engines. Together, severity and propagation form a signal of what
really matters, so teams act on the findings most likely to shape Al answers rather than chasing


http://www.einpresswire.com

noise.

"Al answer engines have inherent biases either for or against your brand, even before the
customer asks the first question. Brand Risk Monitor fills a gap that today’s brand management
discipline demands. We built Brand Risk Monitor to trace brand reputation signals back to
evidence, score each critical issue with a Venom Score, and measure how likely that finding is to
propagate across answer engines. Severity plus propagation tells you what really matters, and it
turns an opaque risk signal into a prioritized action plan. It lets a business act on evidence
instead of instinct," said Hank Hudepohl, co-founder and COO of BrandRank.Al.

"Visibility is not the same as trust. A brand can show up everywhere and still lose if Al keeps
repeating the wrong narrative," said Pete Blackshaw, co-founder and CEO of BrandRank.Al. "You
can't manage a risk you can't trace. Brand Risk Monitor shows teams what is influencing the
answer, where it came from, how serious it is and whether it is still actively shaping Al
perception."

Inside Brand Risk Monitor: main features

+ Venom Score. Every verbatim finding is scored for the severity of the claim itself, from vague
complaints to documented safety, injury, legal and regulatory claims. Venom is assessed
independently of where the content appears, so a serious claim on an obscure site is not
overlooked.

* Propagation and exposure intelligence. Each finding is evaluated for its likelihood to be cited
and to propagate to other answer engines, based on the authority of the source, the specificity
of the claim and how many distinct sources are telling the same story. A narrative recurring
across multiple sources is treated as the signal, not a duplicate.

+ Composite Risk Score with status. Severity and propagation combine into a single Risk Score
used to rank findings, roll up to an overall brand risk status and make prioritization immediate
rather than a black box.

+ Seven damage categories. Findings are classified as Safety, Legal/Regulatory, False
Advertising, Product Quality, Customer Experience, Environmental or Competitive. The Damage
Category Mix gives teams an instant view of where threats are concentrated.

+ Source-level evidence trail. Every finding connects back to the verbatim and the government,
regulatory, news or independent source behind it, creating traceability from answer to source to
action.

+ Signal-decay intelligence. A "No longer surfaced" indicator identifies findings that previously
contributed to risk but have dropped out of active Al responses, so teams stop spending
resources on narratives that no longer influence answers.



Expanded visibility across government, news and independent sources

« Government and regulatory tracking: The platform surfaces verbatim findings drawn directly
from government and regulatory sources, including the Federal Trade Commission, Food and
Drug Administration and Consumer Product Safety Commission. Each finding is dated and rated
for severity, helping teams assess both the seriousness and recency of the risk.

+ News source tracking: BrandRank identifies the specific news stories contributing to
unfavorable answers, including coverage from outlets such as Bloomberg, Newsweek, and
Consumer Reports. Publishers are ranked by their influence on Recommendation Share,
revealing which sources and narratives carry disproportionate weight.

+ Independent publisher and blog coverage: Monitoring extends beyond mainstream media to
include blogs, independent publishers and litigation-adjacent websites. These sources are
evaluated alongside regulatory, legal, safety and competitive findings, giving organizations a
more complete view of the information environment shaping Al answers.

This expanded coverage reflects how Al answer engines form conclusions. A damaging answer
may be influenced not only by a prominent news report, but also by a regulatory notice, legal
analysis, specialist blog, review platform or independent source that traditional reputation
monitoring may overlook.

Every finding is designed to answer three questions: What did BrandRank see? Why does it
matter? What should the organization do next?

Brand Risk Monitor is available now within the BrandRank.Al platform. Organizations can learn
more or request a demonstration at www.brandrank.ai.

About BrandRank.Al

BrandRank.Al is the analyst-backed brand intelligence platform for the era of Al answers.
Combining proprietary software with embedded analyst support, BrandRank independently
measures how leading Al answer engines understand, trust and recommend brands. Its platform
measures Recommendation Share™, detects vulnerability, benchmarks competitors and turns
every finding into action. Learn more at www.brandrank.ai.
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