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Toronto SEO Agency WebHill Launches
Redesigned Website to Help Businesses Rank
Higher and Generate More Leads

Redesigned WebHill brings SEQO, web
design, digital marketing services, and
measurable client results together in a
faster, more user-focused online
experience.

TORONTO, ON, CANADA, August 25,
2026 /EINPresswire.com/ -- WebHill, a
Toronto-based SEO and digital
marketing agency, has launched a fully
redesigned website created to make it
easier for Canadian businesses to
discover practical digital strategies for
improving search visibility, attracting
qualified customers, and generating
measurable online growth.

The redesigned WebHill.ca introduces
an improved user experience, clearer
service architecture, refreshed search-
focused content, expanded industry-
specific solutions, and a growing
collection of client case studies.

Rather than treating the redesign as a
visual update alone, WebHill
approached its own website using
many of the same principles it applies
to client projects: understanding
search intent, improving navigation,
strengthening content structure,
increasing usability, and creating
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clearer pathways from website visit to business inquiry.
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“A business website should do much more than look professional. It should help potential
customers understand what you offer, build confidence in your business, and make taking the
next step easy,” said Hamayun Akram, Founder of WebHill. “Our redesigned website reflects that
philosophy by bringing SEO, user experience, content and conversion strategy together under
one platform.”

A Website Designed Around How Businesses Search

As search behaviour continues to evolve, business owners are increasingly researching agencies
based on specific services, industries, locations and measurable results.

WebHill's new website architecture reflects this shift.

Businesses exploring SEO Services Toronto can now access dedicated information about search
optimization, local visibility, reporting, keyword strategy, and lead generation, while companies
planning a new website can explore WebHill's Web Design & Development solutions focused on
responsive design, performance, usability, and conversion.

The redesigned website also introduces clearer pathways to specialized services, including local
SEO, B2B SEO, small business SEO, Google Business Profile optimization, Al-focused SEO, Google
Ads management, WordPress website design, Shopify SEO and eCommerce marketing.

WebHill says the objective is to help business owners reach information relevant to their needs
without navigating through generic agency service pages.

Bringing SEO and Web Design Together

One of the central themes of the redesigned website is the connection between search visibility
and website performance.

WebHill's approach to Web Design & Development incorporates responsive layouts, clear
content architecture, site performance, search-friendly structure, and conversion-focused user
journeys.

The agency believes businesses can lose opportunities when website design and SEO are
approached as completely separate initiatives.

“A company can generate more visibility through search, but the website still has to turn that
attention into meaningful action,” Akram said. “That is why we increasingly look at SEO, content,

design and conversion as parts of the same customer journey.”

The new site reflects that approach by integrating SEO and digital marketing considerations


https://webhill.ca/seo-services-toronto/
https://webhill.ca/web-design-and-development/

throughout its service, portfolio and case-study sections.
Greater Focus on Measurable Client Results

Another major addition to the redesigned WebHill website is an expanded SEO and Digital
Marketing Case Studies section.

Rather than relying only on service descriptions, WebHill is using real client performance data to
demonstrate how improvements to website structure, content, SEO, and user experience can
affect visibility and lead generation.

HVAC case study highlights MACKAY Heating & Cooling, where WebHill combined a website
redesign with an ongoing HVAC SEO strategy. The published results show website sessions
increasing 71% year over year, more than 980 keywords ranking in Google, over 40 page-one
keyword positions, and more than 125 conversions generated within a recent 30-day period.

Supporting Small and Medium-Sized Businesses Across Canada

WebHill works with businesses across a range of industries, including healthcare, legal services,
HVAC and home services, logistics, fitness, eCommerce and other professional sectors.

While headquartered in Toronto, the agency's redesigned site now provides a broader structure
for businesses looking for search marketing support across Canadian markets.

WebHill's Toronto SEO offering focuses on helping businesses increase Google visibility, attract
more qualified leads, and track campaign performance through transparent reporting. The
agency also emphasizes customized strategies rather than applying the same SEO plan to every
business.

The website redesign places increased emphasis on helping visitors understand not only what
WebHill offers, but also how individual services connect with broader business goals.

Expanded eCommerce and Digital Marketing Capabilities

The redesign also gives greater visibility to WebHill's growing eCommerce offering.
Dedicated sections now cover Shopify SEO, Shopify web design, eCommerce SEO, and
eCommerce web design, alongside paid advertising services such as Google Ads and search
engine marketing.

The expanded structure is intended to serve businesses at different stages of digital

growth—from organizations replacing an outdated website to established companies seeking
stronger organic visibility, better conversion rates, or more efficient lead-generation campaigns.



Built for an Evolving Search Landscape

Search is changing rapidly as Google, Al-powered search platforms, and consumers use
increasingly conversational and intent-driven ways to discover businesses.

WebHill says its updated website is designed to evolve alongside those changes.

New and refreshed resources address topics such as Al-powered search, local SEO, website
performance, Google Business Profile optimization, SEO for specific industries and digital
strategies for small and medium-sized businesses.

The agency plans to continue expanding its educational content, service resources and client
success stories as the site develops.

“The launch is not the end of the project,” Hamayun added. “We see the website as a
continuously evolving resource. As search behaviour, technology and customer expectations
change, we'll continue adding insights, case studies and services that help businesses make
better digital marketing decisions.”

Helping Businesses Identify Their Next Growth Opportunity

As part of the redesigned experience, WebHill is offering businesses the opportunity to request a
free SEO audit and consultation.

The process is designed to help identify issues affecting search visibility, website performance,
competitive positioning, and lead-generation opportunities before a company commits to a
longer-term strategy.

Businesses interested in improving their search rankings, redesigning their website, or exploring
new digital growth opportunities can visit WebHill.ca to learn more.

About WebHill

WebHill is a Toronto-based SEO, web design, and digital marketing agency helping Canadian
businesses strengthen their online presence and generate qualified leads.

Its services include search engine optimization, local SEO, Google Business Profile optimization,
Google Ads management, Web Design & Development, WordPress website design, Shopify web
design, Shopify SEO, eCommerce marketing, and digital strategy.
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