ﬁPREsswiRE

Editorial PR Is Becoming a Core Layer of
Modern SEO as Al Search Expands, Says
SEOlutions

Digital PR, editorial links and brand

mentions are taking on a broader role in e
SEO as discovery moves beyond PR a8
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across search and Al.

relationship between public relations
and search engine optimization is g < —
changing as Al-powered search places oty
greater emphasis on the sources,

entities and contextual relationships
that exist around a brand across the
web, according to SEO and Digital PR
company SEOlutions GmbH.

Brand Visibility Aligns With SEO

For years, off-page SEO was often reduced to a relatively simple objective: acquire backlinks from
authoritative websites.

Backlinks remain an important component of search
“ marketing, but SEOlutions argues that modern off-site SEO
increasingly involves a wider combination of Digital PR,
editorial links, media coverage, brand mentions, topical
relevance, entity associations and source authority.

Modern SEQ is increasingly
moving from simply asking
‘who links to us?' toward
asking ‘where does our
brand appear, what is it
associated with, and which
credible sources establish
those relationships”

Janis Thies

The emergence of Answer Engine Optimization (AEO),
generative search and large language models adds
another reason for brands to think beyond individual
links.

Google states that established SEO best practices continue

to apply to its generative Al experiences, while Al Overviews and Al Mode can surface links to


http://www.einpresswire.com

supporting web sources. ChatGPT Search can similarly provide citations to web sources, while
citation-led search engines such as Perplexity build responses around information retrieved
from third-party publications.

This creates a broader question for marketers: What does the web collectively say about a brand,
and in which contexts does that brand appear?

From Backlinks to Brand Context

An editorial placement can provide considerably more than a hyperlink.

A relevant article may connect a company with its industry, products, expertise, executives,
customers and specialist topics. It may include a linked citation, an unlinked brand mention,
expert commentary or references to proprietary research.

Together, these references create a wider source footprint around the brand.

“Modern SEO is increasingly moving from simply asking ‘who links to us? toward asking ‘where
does our brand appear, what is it associated with, and which credible sources establish those
relationships?” said Janis Thies of SEOlutions GmbH.

“Digital PR can create those connections naturally. A strong editorial placement can produce a
backlink, but it can also associate a brand with the right industry, topics and expertise. That
combination of authority, co-occurrence and brand context is becoming increasingly relevant as
people discover companies through both conventional search engines and Al-generated
answers.”

Why Co-Occurrence Matters

One concept connecting Digital PR, entity SEO and Al visibility is co-occurrence.

Co-occurrence describes related entities and concepts appearing together within a meaningful
context.

For example, if a cybersecurity company is consistently discussed by relevant publications
alongside concepts such as ransomware protection, cloud security, enterprise cybersecurity and

threat intelligence, those articles create clear contextual relationships around the company.

This is fundamentally different from placing a company name or link on unrelated pages simply
to increase link volume.

For brands, an effective PR placement can therefore establish relationships such as:



Brand O industry 0 expertise 0 product 0 problem O audience

These relationships are useful to human readers because they explain why a company is
relevant. They also create clearer information for search engines and Al systems interpreting
entities and content across the web.

The objective is not mechanical repetition. Artificially placing the same keywords or brand
associations across low-quality content is unlikely to create meaningful authority.

Instead, strong co-occurrence develops when the publication, subject and brand genuinely fit
together.

Editorial Links Still Matter — But They Are Only One Outcome
The growth of AEO does not make backlinks obsolete.

Editorial links from relevant publications can still provide referral traffic, discovery and
conventional SEO value. What has changed is the range of potential outcomes marketers should
consider when evaluating PR.

A single editorial article may contribute to:

Brand awareness and reputation

Referral traffic

Backlinks and organic search visibility

Branded search demand

Expert positioning

Entity and topical associations

Third-party corroboration of company information

Visibility within sources potentially retrieved by Al search systems

This means the value of Digital PR cannot always be measured by Domain Rating, Domain
Authority or link quantity alone.

An authoritative niche publication that closely matches a company's market may create stronger
brand and topical context than a higher-metric website with little editorial relevance.

PR Content Also Needs to Be Worth Citing
Al search introduces another consideration: citation value.

If brands want to earn visibility through search systems that synthesize information from
multiple sources, PR content needs to contain information worth retrieving.



Original research, proprietary data, statistics, expert analysis, definitions, comparisons and
clearly stated factual information give an article something that another publication — or an
answer engine — can reference.

Google's current guidance for generative Al search similarly emphasizes useful, original and non-
commodity content rather than creating large volumes of pages specifically to target Al-
generated responses.

This brings AEO and good public relations surprisingly close together.

Both benefit from creating information that is credible, attributable, specific and useful enough
to reference.

SEOlutions Expands Publisher Access Through Its PR Platform

To support agencies and businesses developing these campaigns, SEOlutions launched their PR
& Guest Post Portal, providing access to more than 1,300 publisher opportunities across
specialist industry publications, editorial media and larger authority sites. Agencies, businesses,
SEO professionals and SMBs can research individual publishers based on factors including niche,
organic traffic, authority metrics, AEO/LLM and price before selecting publications relevant to
their campaigns.

SEOIlutions says publisher selection should increasingly begin with brand and topical fit rather
than a single SEO metric: “The best placement is not necessarily the website with the highest DR
or traffic,” Thies added. “It is the publication where the brand, audience and subject naturally fit.
When you get that right, the same piece of coverage can support PR, branding, SEO and a wider
Al-search strategy.”

About SEOlutions GmbH

SEOlutions GmbH is a SEQ, Link Building and Digital PR company with more than 12 years of
experience in search marketing and off-site SEO. The company works with businesses, agencies
and marketing teams across Digital PR, editorial placements, guest posting, link building,
publisher outreach, brand mentions and emerging AEO and Al-search strategies.
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