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Influential Women Recognizes Veronica Van
Doran: Combining Strategic Communications,
Marketing And Military Service

ROCHESTER, NY, UNITED STATES, August 25,
2026 /EINPresswire.com/ -- Public Relations
and Marketing Professional Brings Nearly a
Decade of Experience, Strategic Leadership
and a Commitment to Empowering Others
Across Corporate, Agency and Government
Environments

Veronica Van Doran (she/her) has built a
career around the power of communication to
inform, influence and create meaningful
connections. With nearly a decade of
experience across corporate, agency and
government environments, she has developed
a multifaceted background spanning public
relations, marketing, digital media, strategic
communications and military public affairs.
Today, as an Account Services Manager at
Butler/Till, a women-owned and employee-
owned marketing agency based in Rochester,
New York, Veronica supports pharmaceutical clients as part of the BT Health team, bringing
together strategic thinking, creative storytelling and performance-driven execution.

In her current position, Veronica serves as an important strategic liaison between clients and
cross-functional internal teams. She translates business objectives into actionable media and
marketing strategies while managing multiple accounts and coordinating the operational details
necessary to bring campaigns to life. Her work requires her to balance competing priorities,
maintain strong client relationships and ensure that marketing initiatives remain aligned with
broader organizational goals. Through this combination of strategic oversight and relationship
management, Veronica has developed a reputation for approaching complex challenges with
adaptability, accountability and a commitment to delivering meaningful results.

Her professional journey began after she earned her bachelor’s degree through Hyatt


http://www.einpresswire.com

Corporation’s sales and marketing corporate management training program. That early
experience established a strong foundation in business, customer engagement and marketing
strategy before she transitioned into increasingly digital marketing and media-focused positions.
As her career evolved, Veronica expanded her capabilities in campaign strategy, digital media
execution and performance marketing, while continuing to recognize the importance of
compelling storytelling. She later strengthened her communications expertise by earning a
master’s degree in Public Relations, further connecting her practical marketing experience with
the strategic principles of effective public engagement.

Veronica's professional development has also been shaped by a willingness to enter unfamiliar
territory and learn through experience. She attributes much of her success to her decision to
grow through uncomfortable situations rather than avoid them. Throughout her career, she has
frequently stepped into rooms and opportunities without feeling completely prepared, choosing
instead to trust her ability to learn quickly, adapt and find a path forward. For Veronica, resilience
and accountability are as important as hard work, while strong relationships provide an essential
foundation for sustainable professional growth.

That philosophy extended to Veronica's service in the United States Army Reserve, where she
served as a 46S Public Affairs Mass Communication Non-Commissioned Officer. Her military role
allowed her to combine her professional expertise in communications and marketing with her
longstanding commitment to service. Her responsibilities included photography, videography,
media relations, press releases, social media campaigns, and other public affairs activities.
During her deployment to Iraq, she contributed to strategic communication efforts aligned with
command priorities, helping support accurate and effective public messaging within a complex
operational environment.

Veronica’'s connection to military service began early in life. Raised on Marine Corps Base Camp
Lejeune in a military family with deep roots in both the Marines and Army, she developed an
early appreciation for service, leadership and communication. Her decision to join the Army
Reserve was intentional: she wanted to align her military responsibilities with her civilian career,
creating an opportunity to bring together her passions for marketing, storytelling and public
engagement. The result has been a distinctive professional path in which the skills developed in
one environment continuously strengthen the other.

A central lesson Veronica has learned throughout her journey is that confidence does not
necessarily come before action. In her experience, confidence is often developed by taking the
first step, facing uncertainty and discovering that a challenge can be navigated successfully. This
belief has encouraged her to take calculated risks and embrace opportunities even when she
does not have every answer. It is also a message she is passionate about sharing with young
women who may feel they must be completely prepared before pursuing leadership
opportunities. Veronica encourages women to trust their abilities, ask questions, contribute
ideas and recognize that they can grow into a role rather than needing to master everything
beforehand.



One career principle that has particularly influenced Veronica is the idea of “ask for forgiveness,
not permission.” For her, the philosophy represents taking initiative, trusting one’s judgment and
refusing to wait for perfect conditions before moving forward. Some of her most valuable
professional opportunities have resulted from proactively bringing ideas forward, solving
problems and taking thoughtful risks. However, she balances that decisiveness with
accountability and a willingness to learn from outcomes. Her approach demonstrates that
initiative is most effective when paired with responsibility, adaptability and respect for the
people and organizations involved.

Mentorship and relationship-building are equally important elements of Veronica’s professional
philosophy. She believes professional experience should never be the sole measure of whether
someone has something valuable to contribute. New professionals can offer fresh perspectives,
challenge assumptions and introduce ideas that more experienced teams may not have
considered. Veronica encourages young women entering their industries to speak up, remain
curious and build relationships with mentors and peers who can challenge and support them.
She also understands that professional success encompasses more than the quality of one’s
work; communication, collaboration, reputation and the way people make others feel can have a
lasting influence.

Looking ahead, Veronica sees artificial intelligence as one of the most significant opportunities
shaping the future of marketing, communications and business. She is particularly interested in
how Al can transform the way organizations work, communicate, collaborate and deliver value to
clients and patients. At the same time, she recognizes that innovation must be approached
responsibly, particularly within healthcare and media environments where accuracy, trust and
personalization are essential. Rather than viewing Al solely as an efficiency tool, Veronica is
interested in its ability to strengthen decision-making, improve collaboration, deepen audience
understanding and create more meaningful experiences.

Her interest in innovation is closely connected to her belief in empowering people. Veronica
believes teams perform at their best when individuals have the autonomy and confidence to
contribute ideas that influence larger business decisions. Innovation should not be restricted to
people with certain titles or years of experience. Instead, leaders should create environments
where people feel comfortable asking questions, proposing solutions and challenging
conventional thinking. By encouraging broader participation, organizations can create stronger
teams while giving individuals opportunities to grow.

At the heart of Veronica's work is a belief that communication should be meaningful, relevant
and genuinely useful. In an environment saturated with information and competing messages,
she believes organizations have an opportunity to use communication not simply to attract
attention but to educate and empower audiences. In her healthcare-focused work, that
perspective includes supporting communications that can help patients access information,
have more productive conversations with healthcare providers and better understand available



resources. It also involves supporting healthcare professionals with education surrounding new
treatments, evolving research and relevant information.

As Veronica continues to advance her career, her goals remain rooted in continuous learning,
mentorship, innovation and meaningful impact. Her experience across marketing, public
relations, healthcare communications and military public affairs has given her a broad
perspective on the responsibility that comes with having a professional voice. Whether
developing a marketing strategy, supporting a client, contributing to military communications or
mentoring another professional, she approaches each opportunity with curiosity, empathy and
high standards.

For Veronica Van Doran, success is not defined simply by titles, campaigns or accomplishments.
It is reflected in the willingness to keep learning, the courage to step into uncomfortable
situations, the relationships built along the way and the ability to create opportunities for others.
By combining strategic communication expertise with a commitment to service and
empowerment, she continues to demonstrate how thoughtful leadership and purposeful
storytelling can create influence well beyond a single campaign or organization. Her journey
serves as an example of what can happen when professionals are willing to take calculated risks,
embrace uncertainty and use their skills to make a meaningful difference.

Learn More about Veronica Van Doran:

Through her Influential Women profile, https://influentialwomen.com/connect/veronica-doran

Influential Women

Influential Women provides a platform where women from all backgrounds can connect, share
their perspectives, and create content that empowers themselves and others. Through
storytelling, thought leadership, and creative expression, Influential Women amplifies voices that
inspire change.
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