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Mulligal Launches 'Still in Play' Collection for
Discontinued Golf Brands

The collection features new and resale
women’s golf apparel from brands that are no
longer in production.

WAUSAU, WI, UNITED STATES, August 28,
2026 /EINPresswire.com/ -- Mulligal has
introduced “Still in Play,” a curated
collection of women'’s golf apparel from
discontinued and legacy golf brands. The
collection includes new and resale pieces from brands that are no longer in production, giving
shoppers access to select styles while inventory lasts.

The “Still in Play” collection reflects Mulligal's focus on extending the life of quality golf apparel
and helping women find pieces from brands they already know. Some items come from resale
inventory, while others are new products purchased after certain brands reduced operations,

changed ownership, or exited production.

Among the featured inventory are original and legacy items from Tail Activewear. When Tail
Activewear was preparing to wind down, Mulligal purchased a large quantity of new Tail apparel,
allowing the company to continue offering select original Tail pieces through the “Still in Play”
collection.

The collection also includes apparel from other discontinued brands and past collections.
Availability varies by size, style, and brand, and inventory is expected to change as remaining
pieces sell through.

Mulligal sells women's golf apparel online and through its Wausau, Wisconsin, retail store. The
company offers new, resale, and consignment apparel for golf, tennis, and pickleball, including
tops, bottoms, dresses, outerwear, shoes, hats, visors, and accessories.

About Mulligal:

Mulligal provides a platform for women golfers, both new and experienced, to buy and consign
high-quality new and gently used golf apparel. Not only does Mulligal help women across the


http://www.einpresswire.com
https://mulligal.com/pages/still-in-play
https://mulligal.com/collections/tail-activewear
https://mulligal.com/collections/outwear

nation find high-quality, reasonably priced athletic wear, but it also has a marked impact on its
environment and community. Founded by Chrissy Kaupie, the company aims to make women'’s
golf fashion affordable, accessible, and sustainable. In 2025, Mulligal sold over 2,900 used
clothing items, reflecting an environmental savings of 26,100 kilograms of COO emissions and
approximately 4,698,000 liters of water. Plus, customers enjoyed a collective savings of about
$88,000. Mulligal is committed to helping women golfers find clothing that fits their style and
budget while encouraging the resale and recycling of garments to reduce waste.
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Mulligal

+1 715-298-2198
email us here

This press release can be viewed online at: https://www.einpresswire.com/article/937690694

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
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