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Art Tourism Market to Reach USD 68.64 Billion
by 2035 as Cultural Travel Evolves Through
Digital Experiences

Global Art Tourism Market is projected to
reach USD 68.64 billion by 2035, driven ARTTUURISMMARKET

by a growing appreciation for cutura experiences,

2025 2026 CAGR
MARKET SIZE ;Egzg%fg{ (1026 2035) MARKET SIZE

Bllhun - Billion
Billion

TEARSR

FORECAST PERIOD KEY PLAYERS

A Major specialized
booking/exploration

emerging art destinations, and digitaltechnology

by cultural travel, immersive art
experiences, virtual tours.

s Z5 Global travel group
5 Cultural heritage
2026 - 2035 @ Digital tour provider
© Global tour booking
V' platiom

T Museum membership

NEW YORK, NY, UNITED STATES, August

. ( OPPORTUNITIES
31, 2026 /EINPresswire.com/ -- Art 2 » _ « 2
- : k< 2
. . i
To u rl S m M a r ket Ove rVI eW' PERSONALIZED SUSTAINABLE DIGITAL ART RISING DISPOSABLE OVERNMENT GLOBAL ART MARKET GROWTH
ART EXPERIENCES CULTURAL TOURISM ENGAGEMENT INCOMES & AFFLUENCE CULTURAL INITIATIVES &Cl AL EXCHANGES
H H Demand for expert-led Eco-friendly museum Virtual and augmented Growing global m\dd\ Ime rt collection,

The global Art Tourism Market is e acanul S wmrmamaniy | (/A ame o - e

specilzed museun towrs. andowimpact el o Pltiorms,and onine
cultural stes. booking for cultural events:

entering a period of steady
transformation as travelers
increasingly place culture, creativity,
heritage, museums, galleries,
exhibitions, installations, and artistic experiences at the center of their journeys. Art is no longer
viewed only as an attraction encountered during a vacation; for a growing group of travelers, it
has become a primary reason for selecting a destination. This evolution is encouraging tourism
operators, cultural institutions, technology providers, and experience-booking platforms to

develop more specialized ways of connecting visitors with
“ artistic destinations.

Art Tourism Market

Art tourism is evolving
through immersive
experiences, digital
discovery, and growing
demand for meaningful

According to the market assessment, the global Art
Tourism Market is valued at approximately USD 50.24
billion in 2025. The market is expected to reach USD 51.75
billion in 2026 and expand to around USD 68.64 billion by
cultural travel.” 2035, representing a 3.19% CAGR from 2026 to 2035. The

Market Research Future study covers the period from 2021 through 2035, including

(MRER) historical analysis for 2021-2024, a 2025 base year, and

forecasts covering 2026-2035.

The market encompasses revenue associated with art-motivated travel and attractions across
different traveler profiles, experience formats, and booking channels. Its scope extends beyond
traditional museum visits to include art districts, galleries, exhibitions, art festivals, public
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installations, immersive experiences, guided cultural excursions, digital art experiences, and
technology-enabled tours.

Cultural Travel Becomes a Stronger Tourism Proposition:

One of the most important factors supporting the Art Tourism Market is the growing appeal of
travel experiences that provide cultural and intellectual value. Travelers are increasingly
interested in understanding the identity of a destination rather than simply visiting conventional
sightseeing locations. Art provides an effective gateway into local history, traditions, social
development, architecture, and contemporary culture.

Museums, galleries, art neighborhoods, heritage sites, creative districts, and cultural institutions
can therefore become important components of destination strategies. Cities with established
artistic identities can use exhibitions, public art programs, festivals, artist-led experiences, and
cultural events to attract visitors throughout the year.

This trend can also support destination diversification. Instead of concentrating tourism around
a limited number of famous landmarks, destinations can encourage visitors to explore smaller
galleries, independent creative spaces, local studios, design districts, and community-based
artistic attractions. Such experiences can distribute visitor activity across different areas and
introduce travelers to less-commercialized aspects of a destination.

For tourism businesses, the growing importance of culture also creates opportunities to package
art with accommodation, transportation, dining, heritage tours, and other travel services. These
combinations can create more complete itineraries for travelers whose primary motivation is
cultural exploration.

Immersive Experiences Reshape Art Tourism:

Traditional art viewing is increasingly being complemented by immersive formats that allow
visitors to engage with creative works in new ways. Projection-based installations, interactive
exhibitions, digital environments, multimedia presentations, and technology-enhanced galleries
are creating experiences that differ substantially from conventional viewing.

Immersive experiences can make art more accessible to audiences who may not traditionally
visit museums or galleries. Instead of requiring visitors to understand an artwork through static
displays, immersive environments can combine sound, movement, lighting, storytelling, and
digital interaction to create a more engaging experience.

This evolution is particularly relevant for younger travelers and digitally familiar audiences.
Interactive environments can also encourage visitors to share their experiences through social
media, creating additional visibility for attractions and destinations.



Art institutions and tourism operators are consequently exploring how technology can
complement rather than replace traditional cultural experiences. The combination of physical
artwork and digital interpretation can help visitors gain deeper context while retaining the
authenticity of the destination.

Virtual and VR Art Tours Emerge as Fast-Growing Segments:

Virtual and VR art tours are among the fastest-growing segments identified in the Art Tourism
Market. Digital technologies are changing the relationship between travelers and cultural
attractions by allowing people to preview, explore, and sometimes experience artistic
destinations remotely.

Virtual tours can provide access to museums, galleries, exhibitions, heritage spaces, and creative
destinations regardless of physical distance. This creates a valuable discovery mechanism for
travelers who may be planning a future visit. A digital experience can introduce an attraction to
potential visitors before they decide to include it in their itinerary.

Virtual reality adds another dimension by creating a more immersive representation of cultural
spaces. Travelers can explore selected environments using interactive digital experiences, while
institutions can use VR to reinterpret collections, recreate historical settings, or offer experiences
that would be difficult to provide through physical displays alone.

Although virtual experiences do not eliminate the importance of physical travel, they can
complement destination visits by expanding awareness and creating additional engagement
opportunities. The segment is therefore expected to remain an important area of innovation
throughout the forecast period.

Purposeful Art Travelers Influence Destination Choices:

Another important development is the rise of purposeful art travelers. These travelers select
destinations, attractions, or itineraries because of a specific artistic interest rather than treating
art as a secondary activity.

A purposeful art traveler may plan a journey around a major exhibition, a particular artist, a
museum collection, an art festival, an architectural attraction, a contemporary installation, or a
renowned cultural district. This creates a more focused demand pattern than general sightseeing
tourism.

Such travelers may also demonstrate greater interest in specialized experiences, including
curator-led tours, artist encounters, gallery visits, art workshops, local cultural programs, and
detailed historical interpretation. Their preferences encourage tourism providers to move
beyond standardized sightseeing packages and create experiences designed around specific
cultural interests.



Destinations can benefit from this trend by developing thematic travel programs and promoting
cultural calendars well in advance. Major exhibitions and festivals can become tourism anchors,
particularly when they are supported by convenient booking options and strong destination
storytelling.
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Mobile Booking Changes the Visitor Journey:

Mobile technology is becoming an increasingly important part of the art tourism journey.
Travelers now expect to discover attractions, compare experiences, reserve tickets, access
itineraries, and receive information through smartphones.

The growth of mobile-app self-guided booking is one of the fastest-developing opportunities in
the market. Self-guided experiences give visitors greater flexibility because they can select
attractions and explore them according to their own schedules instead of following fixed group-
tour arrangements.

Mobile applications can also support navigation, digital tickets, multilingual information, audio
interpretation, curated recommendations, and personalized routes. For art tourists, this can be
particularly useful when exploring galleries, museums, public art installations, or creative
neighborhoods spread across a city.

The convenience of mobile booking can reduce friction between discovering an attraction and
actually visiting it. As travel planning becomes increasingly digital, platforms that combine
discovery, reservation, navigation, and experience information are positioned to play an
important role in the future of art tourism.

Booking Platforms Expand Access to Art Experiences

Experience-booking platforms are contributing to the development of the Art Tourism Market by
making cultural activities easier to discover. Travelers can increasingly browse experiences
according to destination, interest, duration, availability, and format.

Companies profiled in the market landscape include:

O00GetYourGuide

OOViator
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O00Klook

O0Fever Labs

O0TeamLab

00Tigets

O0Musement

O0Context Travel

O0Atlas Obscura

OO0Smartify

O0and ACTravel.

These companies represent different approaches to connecting travelers with attractions and
cultural experiences. Some focus on broad activity discovery and booking, while others
emphasize curated cultural content, digital interpretation, immersive experiences, or specialized
travel discovery.

The increasing role of these platforms can help smaller attractions reach international audiences
without relying entirely on traditional tourism distribution channels. At the same time, digital
visibility can increase competition among attractions, encouraging providers to improve their
descriptions, experiences, availability, customer engagement, and booking convenience.
Museums and Galleries Adapt to Changing Visitor Expectations:

Museums and galleries remain fundamental components of art tourism, but their role is
evolving. Visitors increasingly expect cultural institutions to provide experiences that are
informative while also being engaging and accessible.

Digital guides, interactive displays, multimedia interpretation, virtual exhibitions, mobile
applications, and technology-supported navigation can enhance the visitor journey. These tools
can provide additional information without overwhelming the physical environment.

Museums can also strengthen tourism demand by creating temporary exhibitions and
specialized programs. Limited-duration exhibitions can give travelers a specific reason to visit a

destination during a particular period.

Galleries and independent art spaces can similarly benefit from stronger integration with



destination tourism. Their connection with local artists and creative communities gives visitors
opportunities to experience a destination beyond conventional tourist attractions.

Social Media Strengthens Art Destination Discovery:

Visual platforms and social media are playing an increasingly important role in how travelers
discover cultural experiences. Art installations, immersive exhibitions, architectural spaces,
galleries, and visually distinctive museums can generate substantial online interest when visitors
share their experiences.

This creates a relationship between physical tourism and digital discovery. A traveler may first
encounter an artistic attraction through an online post and later decide to include it in a trip
itinerary.

For destinations and cultural institutions, this creates an opportunity to communicate their
identity through compelling visual storytelling. However, successful art tourism strategies need
to go beyond creating visually attractive spaces. Travelers also value authenticity, educational
content, local relevance, and meaningful interaction.

The strongest destinations are therefore likely to combine visual appeal with genuine cultural
substance.

Regional Opportunities and Destination Development:

The global nature of the Art Tourism Market creates opportunities across established cultural
destinations as well as emerging tourism locations. Cities with major museums and
internationally recognized cultural institutions have an established foundation, while developing
destinations can use local art, heritage, craftsmanship, architecture, and contemporary creative
communities to differentiate themselves.

Emerging destinations can particularly benefit from community-based cultural tourism. Local
artists, galleries, workshops, festivals, and creative neighborhoods can become part of tourism
programs while supporting broader local economic activity.

Art tourism can also encourage longer visitor stays. A traveler interested in multiple museums,
galleries, exhibitions, workshops, and cultural districts may require several days to complete an
itinerary. This creates opportunities for accommodation providers, restaurants, transportation

operators, and other tourism businesses.

The integration of art with wider destination development can therefore create value beyond
individual attractions.

Competitive Landscape:



The Art Tourism Market features a combination of experience-booking platforms, cultural
technology providers, immersive-art operators, travel specialists, and destination experience
companies.

GetYourGuide and Viator operate within the broader experience-discovery and booking
ecosystem, providing travelers with access to activities and attractions. Klook similarly connects
travelers with destination experiences through digital booking channels.

Fever Labs focuses on experience discovery and event-oriented activities, while TeamLab is
associated with immersive digital art environments that demonstrate how technology can
transform the traditional art experience.

Tigets and Musement contribute to digital access and booking for attractions and cultural
experiences. Context Travel has a stronger focus on expert-led cultural exploration, while Atlas
Obscura emphasizes distinctive and unusual places and experiences.

Smartify represents the technology-enabled side of cultural engagement, helping connect
audiences with art and museum content through digital tools. ACTravel is also included among
the companies profiled in the competitive landscape.

Competition is expected to increasingly center on experience quality, personalization, digital
accessibility, cultural content, booking convenience, and the ability to connect travelers with
distinctive experiences.

Technology Creates New Opportunities for Art Tourism:

Technology is expected to remain one of the most important sources of opportunity over the
forecast period. Artificial intelligence, mobile applications, virtual reality, digital mapping,
interactive interpretation, and personalized recommendation technologies can improve the way
travelers discover and experience art.

Technology can help visitors identify attractions based on their interests and available time. A
traveler interested in contemporary art, for example, could receive a customized itinerary
featuring museums, galleries, installations, and exhibitions within a specific destination.

Digital interpretation can also make cultural content easier to understand for international
visitors. Multilingual guides and interactive information can reduce barriers and make
experiences more inclusive.

For operators, digital tools can support ticket management, visitor communication, experience
scheduling, and customer engagement. The result is a more connected tourism ecosystem in
which discovery and physical visitation are increasingly integrated.



Challenges Facing the Art Tourism Market:

Despite its positive outlook, the Art Tourism Market faces several challenges. Cultural tourism
demand can be affected by broader travel conditions, changes in disposable income,
transportation costs, destination accessibility, and economic uncertainty.

Another challenge involves balancing technology with authenticity. Excessive digitalization could
potentially reduce the sense of connection that travelers seek from cultural experiences.
Technology therefore needs to complement artistic and cultural value rather than overshadow
it.

Smaller cultural institutions may also face difficulties investing in advanced digital infrastructure.
The cost of developing immersive experiences, mobile platforms, virtual tours, and sophisticated
visitor systems can create differences between large institutions and smaller operators.

There is also a continuing need to preserve cultural integrity. Art tourism initiatives must respect
local communities, artists, heritage, and cultural context while creating commercial tourism
opportunities.

Future Outlook:

The Art Tourism Market is positioned for sustained development through 2035 as cultural
interests become increasingly integrated with travel planning. The projected expansion from
USD 50.24 billion in 2025 to USD 68.64 billion by 2035 reflects the continued relevance of art-led
travel within the broader tourism ecosystem.

Future opportunities are expected to emerge from virtual and VR experiences, purposeful
cultural travel, mobile self-guided bookings, immersive exhibitions, digital interpretation, and
personalized discovery platforms.

The market's 3.19% CAGR between 2026 and 2035 indicates measured and consistent expansion
rather than an abrupt surge. This trajectory suggests that the sector is developing through
gradual changes in traveler preferences, technology adoption, experience design, and digital
distribution.

As travelers increasingly seek meaningful experiences, art can become an important
differentiator for destinations. Museums, galleries, creative districts, festivals, digital-art spaces,
and cultural attractions can collectively contribute to a richer tourism ecosystem.

The next phase of art tourism is therefore likely to be defined by a balance between physical and
digital experiences. Traditional cultural institutions will continue to provide the foundation, while
immersive technology, mobile platforms, and personalized travel tools will expand how visitors



discover and engage with art.

Frequently Asked Questions?

What is the projected value of the Art Tourism Market by 2035?

The Art Tourism Market is projected to reach approximately USD 68.64 billion by 2035, compared
with USD 50.24 billion in 2025.

What is driving the Art Tourism Market?

Increasing interest in cultural travel, immersive experiences, specialized art journeys, digital
discovery, virtual and VR tours, and convenient mobile booking are among the important factors
supporting the market.

Which segments are growing rapidly?

Virtual and VR art tours, purposeful art travelers, and mobile-app self-guided booking are
identified as fast-growing segments within the market.

Which companies are profiled in the market study?

The companies profiled include GetYourGuide, Viator, Klook, Fever Labs, TeamLab, Tigets,
Musement, Context Travel, Atlas Obscura, Smartify, and ACTravel.
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