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Being Cited by Al Isn't the Same as Being
Recommended, Frostbite Marketing Warns
Businesses

Frostbite Marketing says a gap between Al citation and Al

recommendation is quietly costing businesses visibility

as Al reshapes how people vet companies.

HENDERSON, NV, UNITED STATES, September 1,2026 | ostbite Marketing (teal logo)

/EINPresswire.com/ -- As more consumers turn to

ChatGPT, Google Al Overviews, Perplexity, and other Al assistants to find and vet local and

national businesses, a quieter problem is emerging: companies whose content gets pulled into

Al-generated answers as a source are often never actually recommended by name. Frostbite

Marketing, a national digital marketing agency focused on search, answer engine optimization
(AEO), and generative engine optimization (GEQ), says the

“ distinction is becoming one of the most consequential and

That gap is where a lot of least understood gaps in modern marketing.

real opportunity is quietly
slipping away.”
A spokesperson for Frostbite
Marketing

"Al engines assemble answers from many sources at once,
and having your content pulled in as reference material
feels like a win," said a spokesperson for Frostbite
Marketing. "But being cited and being recommended are

two different outcomes. A business can show up as a footnote in an Al's reasoning and still never
get named as the answer to 'who should | hire.' That gap is where a lot of real opportunity is
quietly slipping away."

Why the gap exists. According to Frostbite Marketing, Al assistants tend to name a specific
business when they can corroborate it across multiple independent signals: consistent name,
address, and phone data across directories; third-party mentions on sites the model already
trusts; structured data that removes ambiguity about what a business does and where; and a
pattern of being discussed, not just published. Content quality alone is not enough to close this
gap. A business can publish accurate, well-optimized material and still be treated as a
background source rather than a named answer, if nothing else on the web corroborates it as an
authority.

What businesses can do about it. Frostbite Marketing recommends businesses evaluate their Al


http://www.einpresswire.com
https://frostbitemarketing.com/services/answer-engine-optimization/
https://frostbitemarketing.com/services/ai-visibility/

visibility along three dimensions:

Consistency: the same name, address, phone, and service description across every directory and
profile, so Al systems can confidently match signals together rather than discounting conflicting
data.

Corroboration: genuine third-party mentions, reviews, and citations on sites an Al model already
treats as trustworthy, rather than relying solely on owned content.

Structure: machine-readable data (schema markup, FAQ formatting, clear entity information)
that lets an Al system extract a confident answer rather than guessing.

"Most businesses are still measuring success the old way, rankings, clicks, impressions,” the
spokesperson added. "Those still matter, but there's a newer question worth asking: if someone
asked an Al assistant for a recommendation in your exact category tomorrow, would your name
actually come up? For a lot of businesses today, the honest answer is no, even when their
content is already being read by the Al in the process of building its answer."

About Frostbite Marketing

Frostbite Marketing is a national, US-based digital marketing agency built for how people actually
search today, across Google, answer engines, and Al assistants. The agency runs an integrated
methodology across traditional SEO, Answer Engine Optimization (AEO), and Generative Engine
Optimization (GEO), serving businesses of every size with a remote delivery model and white-hat
practices only. More information is available at frostbitemarketing.com.
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This press release can be viewed online at: https://www.einpresswire.com/article/938614104

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
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in today's world. Please see our Editorial Guidelines for more information.
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