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Search House Launches in Toronto With a
Focus on SEOQO, Paid Media and Website
Strategy

Toronto-based digital marketing agency
brings together SEO, paid media, website
strategy and Al search optimization for growing businesses.

TORONTO, ONTARIO, CANADA, September 8, 2026 /EINPresswire.com/ -- Search House, a

Toronto-based digital marketing agency specializing in
“ search engine optimization, paid media and website
strategy, has officially launched to serve businesses across
Toronto, the Greater Toronto Area and beyond.

Search House was built
around the idea that organic
search, paid media and
emerging Al-driven
discovery should support
the same business goals.”
Robert Ritacca Pointner

The agency was founded by marketing professionals with
backgrounds spanning SEO, paid advertising, website
optimization and digital strategy. According to Search
House, its founders have contributed to the optimization,
marketing and development of over 100 websites across

B2B and B2C environments throughout their careers.

Search House was created around a strategy-first agency model designed to keep experienced
practitioners closely involved in client work. Its services include search engine optimization,
Google Ads, Meta Ads, website design and development, local SEO, technical SEO, SEO content
and copywriting, B2B SEO, SEO audits and Al search optimization.

“Search is becoming broader than traditional Google rankings alone,” said Robert Ritacca
Pointner, Co-Founder of Search House. “Businesses are now competing across organic search,
paid search, social platforms and increasingly Al-driven discovery. Search House was built
around the idea that those channels should support the same business goals rather than
operate as disconnected marketing activities.”

The agency’s launch comes during a period of significant change in online search. A September
1, 2026 Reuters report detailed continued developments surrounding Google's Al-powered
search products, including Al Overviews and Al Mode, as publishers and businesses adapt to
changes in how information is surfaced through search.


http://www.einpresswire.com
https://searchhouse.ca/

Search House has incorporated those
changes into its service model by
combining established search
optimization practices with work
focused on how businesses and
website content can improve visibility
across both conventional search
engines and emerging Al-assisted

discovery environments. SeQrCh hcuse

The agency is also placing an emphasis
on Toronto and GTA businesses
competing in location-sensitive search
results. Its local SEO services include
technical website improvements,
content strategy, local search
optimization and broader organic
visibility initiatives for businesses
serving defined geographic markets.

Search House Logo

For paid media, Search House provides Google Ads and Meta Ads strategy alongside organic
search services. Website design and development services are also available for businesses
requiring improvements to site structure, performance, messaging or user experience as part of
a broader digital marketing strategy.

“Strong digital marketing rarely comes down to one isolated tactic,” Ritacca Pointner said. “A
technically sound website, useful content, clear positioning and the right mix of organic and paid
acquisition all influence how effectively a business can turn online visibility into meaningful
opportunities.”

Search House is continuing to build its presence in Toronto and the GTA while working with
businesses seeking SEO, paid media and website support.

More information about Search House is available at https://searchhouse.ca/.

ABOUT SEARCH HOUSE

Search House is a Toronto-based digital marketing agency providing SEO, paid media, Al search
optimization, content strategy, website design and development services. The agency works with
businesses seeking to improve search visibility, strengthen their digital presence and build more
effective acquisition strategies across organic and paid channels.


https://searchhouse.ca/services/seo/local-seo/
https://searchhouse.ca/

Reference: Reuters, September 1, 2026, “EU antitrust regulators quiz publishers on Google's Al
search opt-out.”

Robert Ritacca Pointner
Search House
++14163123164

email us here

Visit us on social media:
LinkedIn

This press release can be viewed online at: https://www.einpresswire.com/article/940207118

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.

© 1995-2026 Newsmatics Inc. All Right Reserved.


http://www.einpresswire.com/contact_author/9599246
https://www.linkedin.com/company/search-house-toronto/
https://www.einpresswire.com/article/940207118
https://www.einpresswire.com/editorial-guidelines

