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Carin Leon’s Sphere Debut Signals a New
Economic Scale for Musica Mexicana in the
U.S.

Economic analyst Manuel Herrejon,
currently enrolled in Harvard Business
School’s GMP, puts two tours’ benchmark
footprint at $152.2M

CIUDAD DE MéXICO, CIUDAD DE
MéXICO, MEXICO, September 9, 2026
/EINPresswire.com/ -- Carin Leon’s
debut at Sphere in Las Vegas has given
Musica Mexicana a new marker of
scale in the U.S. market. The Sonora-
born artist opened a seven-show
residency on Sept. 4, becoming the first
Latino artist to perform at the venue.

Manuel Herrején on the spending power reshaping
The milestone coincides with a new musica mexicana
economic analysis by Manuel Herrejon
Suarez, currently enrolled in Harvard
Business School's General Management Program (GMP), examining how cultural relevance is
converting into measurable commercial activity in the United States.

Herrejon’s analysis brings together publicly reported box-office, streaming, recorded-music and
demographic data. According to Pollstar figures, just two major Musica Mexicana tours — Peso
Pluma’s Dinastia Tour and Fuerza Regida's This Is Our Dream Tour — generated about $105.6
million from 805,589 reported U.S. ticket sales in 2026.

To gauge the activity beyond the box office, Herrején Suarez uses the National Independent
Venue Association’s State of Live study only as a benchmark. NIVA reported $10.62 billion in off-
site tourism spending across 183.7 million fans in 2024, or about $57.81 per attendee. Applied to
the 805,589 reported admissions, that benchmark suggests roughly $46.6 million in additional
spending on lodging, dining, shopping and local transportation.

Combined with reported box office, the exercise places the two tours’ benchmark economic


http://www.einpresswire.com

footprint at about $152.2 million. Manuel Herrejon Suarez stresses that this is not a tour-specific
economic-impact study and excludes merchandise, sponsorships, production spending and tax
effects.

The streaming data points in the same direction. Luminate reported 28.57 billion U.S. on-
demand audio streams for Regional Mexican music in 2024, about 25.3% of all Latin streams and
roughly 2% of total U.S. on-demand audio consumption. In the first half of 2025, the category
grew 32.95% year over year — more than four times Latin music’s 7.8% growth and more than
seven times the 4.6% increase of the broader U.S. streaming market.

For Manuel Herrején, those percentages show that MUsica Mexicana is not simply participating
in Latin music’s expansion; it is helping drive it.

"In Mexico, we often see it as ‘popular music.’ In the U.S., the consumer sees it as identity,"
Herrejon says.

That distinction remains central to his analysis. Millions of Mexican Americans have grown up
simultaneously inside U.S. popular culture and Mexican family traditions. Corridos tumbados
and other contemporary forms of MUsica Mexicana allow many listeners to inhabit both worlds
at once, preserving guitars, requintos and corrido storytelling while absorbing the aesthetics and
attitude of hip-hop.

The economics follow the identity.

The United States has about 68 million Hispanics, nearly 39 million of Mexican origin. Nielsen
places Hispanic purchasing power at $4.1 trillion. Herrején Suarez cautions against treating that
figure as music revenue, but argues that it helps explain the consumer base behind a market
where Latin music already accounts for 8.8% of U.S. recorded-music revenue, according to the
RIAA.

A listener in Guadalajara and one in Los Angeles may play the same song, but the commercial
ecosystem around them can be very different. Tickets, merchandise, premium experiences,
subscriptions and sponsorships turn cultural affinity into revenue at scale.

Ownership is another layer. Jesus Ortiz Paz has developed Street Mob Records, while Peso Pluma
co-founded Double P Records. The pattern echoes an evolution long visible in hip-hop: artists
moving from talent toward ownership of labels, masters, distribution and artist development.

Even the $10.675 million Ferrari purchased by Ortiz Paz looks different against that backdrop. It
is less important as celebrity spectacle than as a visible symptom of the economic scale

surrounding the genre.

For decades, the dominant financial narrative around Mexican migration has centered on



remittances. Herrejon argues that another flow deserves greater attention: what Latinos spend
inside the United States on expressions of their own identity — music, food, sports, fashion,
media and entertainment.

He describes it as a "cultural dividend of immigration."

Carin Ledn’s Sphere residency adds another visible milestone. The larger story, Herrejon argues,
is that MUsica Mexicana is no longer simply crossing into the U.S. mainstream. It is building an
economic ecosystem inside it.
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