
RR22 CLOSED NYFW WITH A STATEMENT AT
RUNWAY 7

Miguel Lopez Captures the Crowd From

the Runway

RR22 brought the energy to NYFW with bold colorways,

elevated streetwear, and undeniable entrepreneurial

spirit.

NEW YORK, NEW YORK, UNITED STATES, September

14, 2026 /EINPresswire.com/ -- The city came out,

and it did not disappoint.

On Friday, September 11, RR 22 x Rick Ross brought

New York Fashion Week to a high-energy close with

a showstopper of a runway presentation that drew a

packed house of fashion insiders, celebrities,

athletes, entertainers, entrepreneurs, and industry

tastemakers.

The highly anticipated RR22 September 11th NYFW

closeout show delivered exactly what fans have

come to expect from the brand: bold fashion,

entrepreneurial energy, and an unapologetic point

of view.

Among those in attendance were Love Island

personalities Corey Sawyer, Ronnie Gunter, Amora Cache, actor and comedian Micahel Colyar,

Brooklyn Nets Ochai Agbaji, actress Rashida Nicole entrepreneur Shaquielle Hinkson, and Bandit

the Rapper among other notable guests.

The runway unveiled a series of newly released RR22 colorways, setting the tone for

Spring/Summer 2027 with rich, saturated hues. A deep maroon emerged as one of the standout

colors of the collection, complemented by deep blues, vibrant greens, and an evolving palette

designed for the seasons ahead.

RR22 also introduced an elevated streetwear collection, bringing the brand's signature

entrepreneurial mindset directly into the clothing. Bold statements including “Too Easy” and

“Hustling Never Stops” reinforced the collection's message: ambition is not simply a lifestyle — it

is a mindset.

http://www.einpresswire.com
https://www.instagram.com/richforever/?hl=en
https://www.instagram.com/realedition22/?hl=en
https://www.instagram.com/runway7fashion/?hl=en


Love Island's Amora Cachee Season 8

Brooklyn Nets Ochai Agbaji

And in true Rick Ross fashion, the night came with an

unexpected surprise.

The show featured a special collaboration with

Wingstop, creating a playful intersection between

fashion, culture, and entrepreneurship. With Rick

Ross's well-known involvement as a Wingstop

franchise owner, the collaboration served as the

ultimate meeting of two worlds — fashion and the

hustle behind the brand.

From the front row to the runway, RR22's NYFW

presentation was a celebration of culture,

confidence, and forward momentum.

With a packed house, standout guests, new

colorways, elevated streetwear, and a surprise

collaboration that had the crowd talking, RR22

proved once again that fashion week is about more

than what walks the runway — it's about the culture,

the business, and the moments people remember.

Runway 7 continues to be the platform where

fashion meets culture, giving emerging and

established brands a global stage to tell their stories,

connect with audiences, and turn runway moments

into real-world fashion.

And this time, you don't have to wait for the

runway.

SHOP THE LOOKS.

The RR22 pieces showcased on the NYFW runway

are available to shop online at EDITION22.COM
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