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inBeat Agency Marks Eight Years of Creator-
Led Performance Marketing

NEW YORK, NY, UNITED STATES, September 14, 2026
/EINPresswire.com/ -- NEW YORK, NY — inBeat Agency is

marking eight years in business with a renewed focus on @®® inBeat
helping consumer brands turn creator content into a more
accountable part of their marketing mix. inBeat Agency Logo

Since its early work in micro-influencer marketing, the agency

has seen the role of creators change significantly. What once centered largely on sponsored
posts and reach has become a broader creative and media discipline.

Brands now need creator content that can earn attention organically, support product education,
and continue working after the original post through paid social campaigns.

“ That shift has changed what brands expect from an

Creator marketing has inﬂuencer marlfefting agency. Selecting creators is stiI‘I
important, but it is only one part of the work. Campaign
planning now needs to account for audience fit, content
angles, approval workflows, licensing, paid usage rights,
and performance measurement before production

matured. Brands need
content that can support
the full customer journey,
not only a moment of

awareness.” begins.
David Morneau, Co-Founder ' ] . )
and CEO of inBeat Agency For inBeat, the milestone is less about looking back than

about clarifying where creator-led marketing is going next.

The agency’s current work brings together creator sourcing, UGC production, performance
creative strategy, and paid media to help brands build assets that can be tested, iterated, and
used across channels.

“Creator marketing has matured. Brands are no longer looking only for a post or a moment of
awareness. They need content that can support the full customer journey,” said David Morneau,
Co-Founder of inBeat Agency. “The opportunity is to treat creator content as a performance
asset from the start.”

That means building more flexibility into campaigns before they go live. Rather than brief
creators around a single deliverable, brands can develop a range of product angles, hooks,
demonstrations, testimonials, and formats. The strongest concepts can then inform later


http://www.einpresswire.com
https://inbeat.agency/influencer-marketing-agency
https://inbeat.agency/performance-creative-agency
https://inbeat.agency/performance-creative-agency

creative production and paid amplification.

The approach is particularly relevant as social platforms continue to reward content that feels
native to the feed. Polished brand ads still have a place, but consumer brands also need content
that reflects how people discover products, evaluate recommendations, and respond to real-
world use cases online.

Over the next phase of its growth, inBeat Agency plans to continue helping brands connect
creator partnerships with broader performance goals. That includes building creator programs
around clearer objectives, producing more usable content variations, and using marketing
automation to guide the next round of creative decisions.

The agency believes the most effective creator programs will be those designed for both
relevance and reuse: content that feels credible in a creator’s hands, while also being structured
to work across paid social, ecommerce, and other customer touchpoints.
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