
New Media And Search Market Trends And
Forecast Analysis Reveal Strong Long-Term
Potential

New Media And Search Market Size

The Business Research Company

The Business Research Company’s New

Media And Search Global Market Report

2026 – Market Size, Trends, And Forecast

2026-2035

LONDON, GREATER LONDON, UNITED

KINGDOM, October 6, 2026

/EINPresswire.com/ -- The landscape of

digital content and information

retrieval has transformed dramatically

with the rise of new media and search

technologies. As more people depend

on online platforms for entertainment,

communication, and knowledge, this

market is set to expand significantly.

Let’s explore the current outlook,

driving forces, regional dynamics, and

emerging patterns shaping the future

of the new media and search sector.

Current Market Size and Projected

Expansion in the New Media and

Search Market  

The new media and search market has

experienced rapid growth over recent years. It is projected to increase from $626.66 billion in

2025 to $709.95 billion in 2026, representing a strong compound annual growth rate (CAGR) of

13.3%. The earlier surge in this market was fueled by the rise of early search engine platforms,

widespread expansion of broadband internet access, the growing popularity of social media,

development of mobile app ecosystems, and a steady rise in digital advertising investments.

Download a free sample of the new media and search market report:
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Looking ahead, the market is expected to continue its robust growth trajectory, reaching

$1,179.29 billion by 2030 with a CAGR of 13.5%. This future expansion is driven by advances such

as AI-powered content personalization, growing consumption of immersive media formats,

increasing demand for real-time search results, the rise of creator economy platforms, and wider

adoption of voice and multimodal search technologies. Key trends shaping this forecast include

AI-driven content recommendation systems, expansion of programmatic digital advertising,

rising use of voice and visual search optimization, a boom in short-form video consumption, and

sophisticated personalized search and discovery algorithms.

Understanding the New Media and Search Market’s Core Concept  

New media and search encompass the digital framework that supports the creation, distribution,

discovery, and consumption of content through internet-enabled platforms. This ecosystem

relies heavily on data-driven algorithms, cloud computing infrastructure, and interactive

technologies to offer users personalized and on-demand access to information, entertainment,

and various forms of digital content.

View the full new media and search market report:

https://thebusinessresearchcompany.com/report/new-media-and-search-market-

report?utm_source=EINPresswire&utm_medium=Paid&utm_campaign=Oct_PR

Increasing Smartphone Adoption as a Growth Catalyst for New Media and Search  

One of the main forces propelling the growth of the new media and search market is the rising

adoption of smartphones worldwide. Smartphones combine mobile communication with

powerful computing capabilities, allowing users to browse the internet, access apps, and engage

in multimedia activities all on a handheld device. The surge in smartphone usage is largely driven

by expanding internet availability, which enables a broader population to connect with digital

platforms through affordable and widely accessible mobile networks.

The growing importance of new media and search platforms further accelerates smartphone

adoption, as these devices become essential tools for accessing social content, real-time

information, and app-based services. For instance, Ericsson, a telecommunications company

based in Sweden, projected in June 2024 that mobile subscriptions in the region would rise from

1.2 billion in 2023 to 1.3 billion by 2029. This increase in smartphone users is closely linked to the

expanding footprint of the new media and search market.

Regional Leadership and Growth Outlook in the New Media and Search Market  

In 2025, North America held the position as the largest market for new media and search.

However, the Asia-Pacific region is expected to experience the fastest growth throughout the

forecast period. The market analysis includes key regions such as Asia-Pacific, South East Asia,

Western Europe, Eastern Europe, North America, South America, the Middle East, and Africa,

providing a comprehensive view of global market trends and opportunities.
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Expanded capabilities in our 2026 market reports:

• Market attractiveness scoring and analysis

• Total addressable market (TAM) analysis

• Company scoring matrix graphics and tables

• Excel-based forecasting dashboards

• Market hotspots infographics

• Key technologies and future trend analysis

• Updated graphics and tables
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