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Santa Venere and Caviciana showcase winemaking

traditions and distinctive grape varieties in Brazil,

China, Switzerland, Singapore and the United Kingdom

SINGAPORE CITY, SINGAPORE, October 14, 2026

/EINPresswire.com/ -- Santa Venere and Villa

Caviciana, wineries based in Calabria and Lazio, are

continuing to promote the diversity of Italian wine

internationally, with activities focused on Brazil,

China, Switzerland, Singapore and the United

Kingdom. Through the presentation of their wines

and the promotion of their regional identities, the

cellars aim to strengthen relationships with

international wine professionals, importers,

distributors and consumers in the months ahead.

Rooted in two distinctive but yet not fully known

Italian wine-producing regions, the wineries bring

together local grape varieties, established

winemaking traditions and a varied portfolio of

wines. Their ongoing promotional efforts highlight

the diversity of Italy's wine heritage and the distinctive characteristics of the territories from

which these wines originate.

Calabria and Lazio: two territories, distinctive wine identities

Located in southern Italy, Calabria offers a rich viticultural heritage shaped by its Mediterranean

climate, diverse landscapes and indigenous grape varieties. The region's wines reflect a strong

connection to local traditions, including the cultivation of varieties such as the famous Ciro’, both

white and red.

Lazio, in central Italy, contributes another dimension to the country's wine landscape, with its

own traditions, terroirs and approaches to viticulture. Villa Caviciana is based in the wonderful

area of Lake Bolsena, just 90 minutes north of Rome. Together, the two regions provide an

opportunity to present international audiences with a broader understanding of Italian wine

http://www.einpresswire.com
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beyond the country's best-known appellations.

The wineries' promotional activities are intended to

create opportunities for dialogue with wine

professionals, increase awareness of their portfolios

and support the development of international

commercial relationships.

International promotion continues in the coming

months

Brazil, China, Switzerland, Singapore and the United

Kingdom are among the key markets in which the

wineries are focusing their promotional efforts.

These countries represent different wine cultures,

distribution channels and consumer audiences.

Continued engagement with these markets provides

an opportunity to introduce regional Italian wines to

new audiences, strengthen existing relationships

and explore potential partnerships with importers,

distributors, restaurants and specialist retailers.

The upcoming months will continue to focus on

communicating the identity of the wineries,

presenting their wines and highlighting the grape

varieties and production methods that distinguish

their portfolios.

Santa Venere and Villa Caviciana: organic viticulture

and a distinctive wine portfolio

Both Santa Venere and Villa Caviciana are organic

wineries whose production reflects a commitment to

organic viticulture and the expression of its

territory.

Their portfolio brings together wines made from

indigenous grape varieties and a range of

winemaking approaches, offering a varied

interpretation of Italian wine. Alongside still red,

white and rosé wines, the selection includes

sparkling wines produced using the traditional

Metodo Classico, wines made using the Metodo

Ancestrale, a passito wine and organic extra virgin

olive oil.

This selection demonstrates the breadth of the

cellars’ offering, from wines that showcase local

grape varieties to sparkling and naturally refermented expressions. 
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Sharing the diversity of Italian wine

with international audiences

The continued promotional activities in

Brazil, China, Switzerland, Singapore

and the United Kingdom reflect a

broader objective: to make the

identities of Calabria and Lazio more

visible in international wine markets.

By presenting their wines and the

stories behind their production, the

wineries seek to build lasting

connections with international

partners while highlighting the

importance of regional grape varieties,

local expertise and the diversity of

Italian viticulture.

As activities continue in the coming

months, the wineries will maintain

their focus on international visibility,

professional engagement and

opportunities to introduce their wines

to new audiences.

About the wineries

The wineries involved in this initiative are based in Calabria and Lazio, two Italian regions with

distinctive viticultural traditions and identities. Through their respective wine portfolios and

ongoing promotional activities, they aim to share the diversity of Italian winemaking with

international audiences and develop relationships across selected global markets.
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